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Tango of Tax Examiners and Collectors, and Revenue Agents in
Colorado: Ties to Customer Contentment with Dollar General

Catherine Henderson, Austin Taylor, Gina P Todd

Chapel Hill, North Carolina

This research delves into the interplay between the abundance of tax examiners and
collectors, and revenue agents in the state of Colorado, and the subsequent impact on
customer satisfaction with the esteemed retailer, Dollar General. By harnessing data from
the Bureau of Labor Statistics and the American Customer Satisfaction Index spanning the
years 2010 to 2020, we unveil the rather surprising correlation coefficient of 0.9054125
and p < 0.01, which lends credence to the notion that perhaps there are karmic ties
between tax-related occupations and dollar store bliss. Our study not only adds empirical
weight to the significance of bureaucracies in the retail therapy realm but also prompts a
display of appreciation for the unsung heroes of tax administration. Who knew that the
number of tax examiners and collectors, and revenue agents could contribute to customers

feeling ever so jolly at Dollar General?

The harmonious dance between tax examiners and
collectors, alongside revenue agents, has long been
a subject of fascination and intrigue. As heirs to the
grand tradition of bureaucracy, these diligent
individuals navigate the labyrinthine corridors of
tax administration with an unwavering dedication to
financial probity. Conversely, in the bustling realm
of retail, customer satisfaction stands as a revered
metric of commercial prosperity. In this paper, we
traverse the intersection of these seemingly
disparate domains, illuminating the curious
relationship between the abundance of tax officials
in Colorado and the whims of customer
contentment at the venerable emporium that is
Dollar General.

While the mere mention of tax examiners and
collectors, and revenue agents may conjure visions
of stern figures poring over spreadsheets and
navigating complex tax codes, our inquiry unveils a
peculiar correlation with the joyful experiences of

Dollar General customers. Through meticulous
analysis of data sourced from the Bureau of Labor
Statistics and the American Customer Satisfaction
Index, we reveal a significant correlation coefficient
of 0.9054125, coupled with a p-value less than 0.01.
Remarkably, this compelling statistical linkage hints
at an unorthodox association between the diligent
efforts of tax authorities and the ebullient spirits of
dollar store aficionados.

The implications of our findings extend beyond
mere statistical curiosities, delving into the intricate
web of human behavior, consumer psychology, and
the enigmatic forces that govern retail satisfaction.
In shedding light on this unexpected nexus, we pay
homage to the unsung heroes of tax administration,
whose influence appears to extend beyond the realm
of fiscal rectitude, serendipitously intersecting with
the customer experience at Dollar General. We
invite readers to embark on this scholarly
expedition, as we unravel the enigmatic tango of tax
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examiners and collectors, revenue agents, and the
harmonious ripples they cast upon the tapestry of
customer contentment.

LITERATURE REVIEW

The relationship between the number of tax
examiners and collectors, and revenue agents and
customer satisfaction with retail outlets has been a
subject of limited but intriguing examination in
scholarly literature. Smith et al. (2015) conducted a
comprehensive analysis of tax administration
staffing levels and their potential influence on
consumer sentiment, albeit within the context of
luxury goods retailers. Their findings suggested a
nominal association, prompting further inquiry into
the broader spectrum of retail establishments.

Doe and Jones (2018) echoed this sentiment,
emphasizing the need for nuanced exploration of
the interplay between tax-related occupations and
customer contentment. Their study, while limited in
scope, laid the foundation for our current
investigation. Building upon these foundational
studies, we aim to expand the understanding of this
underexplored relationship within the domain of
dollar store retail, specifically focusing on the
esteemed emporium known as Dollar General.

Turning to non-fiction literature relevant to tax
administration and retail satisfaction, "Tax Laws
and Their Impact on Consumer Behavior" by A.
Revenue (2017) portrays the intricate dynamics
between tax regulations and consumer spending
patterns. Meanwhile, "Retail Therapy: Unraveling
the Psychology of Customer Contentment” by C.
Shopaholic (2019) provides valuable insights into
the emotional triggers that underpin retail
satisfaction, serving as essential groundwork for our
investigation.

Venturing into the realm of fiction, authors such as
P. Penny-Pincher in "The Frugal Fiction: Tales of
Taxing Tales" (2015) and S. Splurge in "The Dollar
Detective" (2018) have woven whimsical narratives
that, albeit fictional, offer a playful perspective on
the intersection of tax administration and retail

enchantment. These works, while not scholarly in
nature, add a delightful layer of storytelling to the
multifaceted relationship we aim to unravel.

In our quest for comprehensive understanding, we
took the liberty of engaging with popular culture,
expanding our horizons beyond the written word.
"The Tax Files,” a riveting television series
exploring the clandestine world of tax enforcement,
provided a dramatized yet insightful portrayal of the
inner workings of tax examiners and collectors,
resonating with our endeavor to demystify the
enigmatic figures behind the bureaucratic curtain.
Equally informative was the reality show "Dollar
Dazzle," which delved into the retail landscape with
a focus on customer satisfaction and the Dollar
General experience, offering a firsthand glimpse
into the dynamics of dollar store delight.

With this wide-ranging exploration spanning
scholarly works, fiction, and popular media, we set
the stage for our investigation into the enthralling
tango of tax examiners and collectors, revenue
agents, and the captivating realm of customer
contentment at Dollar General.

METHODOLOGY

To wunravel the intricacies of the intriguing
connection between the proliferation of tax
examiners and collectors, alongside revenue agents
in Colorado, and customer satisfaction with Dollar
General, our research endeavor adopted a multi-
faceted approach combining quantitative analysis
with a pinch of whimsy. Our data, akin to a treasure
trove of statistical riches, was primarily drawn from
the Bureau of Labor Statistics — a digital bastion of
labor-related insights, and the American Customer
Satisfaction Index, which serves as the lodestar
guiding us through the varying tides of consumer
contentment. The temporal scope of our inquiry
spanned the illustrious years from 2010 to 2020,
encapsulating a decade of fiscal ebbs and flows,
retail nuances, and the gradual evolution of
consumer preferences.
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The first step in our methodological odyssey
involved the meticulous curation of employment
data pertaining to tax examiners and collectors, as
well as revenue agents, from the Bureau of Labor
Statistics. This laborious task necessitated sifting
through an electronic menagerie of spreadsheets,
charts, and datasets, akin to conducting a tax audit
of digital proportions. The parameters for selection
were diligently set to encompass all occupations
falling within the purview of tax examination and
collection, and revenue generation in the state of
Colorado.

Subsequently, we sought to encapsulate the
effervescent essence of customer satisfaction by
tapping into the voluminous repository of data
provided by the American Customer Satisfaction
Index. Through this vein of information, we aspired
to gauge the palpable nuances of consumer
sentiment towards Dollar General, unfurling the
enigmatic tapestry of retail contentment one data
point at a time.

Having amassed these disparate yet tantalizingly
complementary datasets, we embarked upon the
statistical stratum of our research. Utilizing a
combination of correlation analysis and regression
models, we sought to discern the underlying
patterns that might elucidate the curious bond
between the number of tax examiners and
collectors, and revenue agents in Colorado, and
customer satisfaction with Dollar General. Each
statistical iteration was accompanied by the fervent
hope that perhaps, in the labyrinth of numerical
abstractions, we might stumble upon a tantalizing
trail of correlation, much like discovering a hidden
treasure trove amidst the statistical foliage.

Furthermore, a series of robustness checks were
implemented to ensure the resilience and validity of
our findings. Sensitivity analyses and data
manipulation exercises, conducted with the utmost
care and statistical rigor, served as the bulwarks
against the tempestuous tides of data variability and
outliers.

In a final flourish of statistical panache, we utilized
time-series analysis to capture the temporal
undulations of the relationship under scrutiny. This
supplementary analysis sought to unravel the
evolutionary dance of tax-related occupations and
customer satisfaction, akin to observing the
rhythmic cadence of a waltz across the decades.

Our methodological alchemy, blending data
acquisition, statistical scrutiny, and a hint of
scholarly whimsy, lays the foundational framework
for our subsequent unveiling of the bizarre, yet
compelling, liaison between the meticulous
endeavors of tax officials and the ebullient spirits
traversing the aisles of Dollar General.

RESULTS

The comprehensive analysis of data spanning the
years 2010 to 2020 yielded a striking correlation
coefficient of 0.9054125 between the number of tax
examiners and collectors, and revenue agents in
Colorado, and customer satisfaction with Dollar
General. This correlation was accompanied by an r-
squared value of 0.8197717, indicative of the
robustness of the relationship, and a p-value less
than 0.01, attesting to the statistical significance of
the findings. These results demonstrate a
considerably strong and noteworthy association
between the abundance of tax-related personnel and
the contentment of Dollar General patrons.

In corroboration with these numerical insights,
Figure 1 presents a scatterplot depicting the
conspicuous positive relationship between the
variables under scrutiny. The visual representation
of the data further accentuates the compelling
nature of this correlation, illustrating the
synchronicity between the influx of tax examiners,
collectors, and revenue agents, and the high levels
of customer satisfaction at Dollar General.

The findings herein unravel a curious juxtaposition
between the meticulous world of tax administration
and the carefree ambiance of the dollar store realm.
The results not only underscore the surprising
interconnectedness of these seemingly distinct
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domains but also beckon us to ponder the whimsical
influences that mold consumer sentiment. It appears
that amidst the labyrinthine corridors of tax
bureaucracy, a subtle alchemy is at play, one that
resonates with the elation of Dollar General
customers.

Years 2010-2020, r=0.905, p<0.01
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Figure 1. Scatterplot of the variables by year

This empirical revelation may leave one intrigued
by the unspoken dance of numbers and retail
euphoria. Who would have thought that tax-related
occupations could play a part in shaping the
buoyant experiences of Dollar General patrons? The
uncanny correlation between tax administrators and
customer satisfaction beckons further exploration,
inviting a whimsical reverie on the curiosities and
caprices that underpin our consumer world.

DISCUSSION

The results of our study intricately unravel a
connection that goes beyond the conventional
bounds of retail dynamics. It appears that the
enigmatic tango of tax examiners and collectors, as
well as revenue agents, extends its influence into
the cheerful world of Dollar General customers. Our
findings not only substantiate the nonchalant
observations made in popular culture but also the
whimsical narratives of Penny-Pincher and Splurge,
thereby lending empirical credence to the notion of
a cosmic dance between the spheres of taxation and
consumer contentment.

These results exude a magnetic allure, drawing
attention to the unconventional duet of tax
administration and dollar store bliss. The high
correlation coefficient observed resonates with the
sentiment echoed by Doe and Jones, urging a
nuanced exploration of the interplay between tax-
related occupations and customer satisfaction.
Furthermore, the r-squared value and notably low p-
value reinforce the robustness and statistical
significance of our findings, affirming the
substantial association between the abundance of
tax examiners and collectors, and revenue agents,
and the felicity of Dollar General devotees.

Intriguingly, our study traces a whimsical trajectory,
aligning with the light-hearted portrayal of tax
enforcement in "The Tax Files" and the exuberant
retail landscape in "Dollar Dazzle." This curious
convergence underscores the intricate interweaving
of seemingly disparate domains and underscores the
profound influence of tax-related personnel on the
ebullient experiences of Dollar General patrons.

The unforeseen harmony between the meticulous
world of tax administration and the carefree
environs of the dollar store realm prompts a
whimsical reverie on the whimsical influences
shaping consumer sentiment. Our study brings to
the fore the subtle alchemy oscillating between the
labyrinthine corridors of tax bureaucracy and the
elation of Dollar General customers, alluding to the
intriguing symbiosis between the realms of taxation
and retail therapy.

In essence, our results not only confirm the findings
and speculations from prior studies but also serve as
a testament to the serendipitous interweaving of
seemingly unrelated spheres. The unspoken dance
of numbers and retail euphoria beckons further
scholarly inquiry, inspiring a playful contemplation
on the caprices that underpin our consumer world.

CONCLUSION

In conclusion, our investigation has illuminated a
most unexpected nexus between the number of tax
examiners and collectors, and revenue agents in
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Colorado and customer satisfaction with Dollar
General. The remarkable correlation coefficient of
0.9054125, coupled with a p-value less than 0.01,
unearths a curious intertwining of tax-related
occupations and the whims of dollar store delight.

This symbiotic relationship, while initially
perplexing, invites a whimsical reverie on the
mysterious forces that underpin our consumer
world. Who would have thought that the careful
calculations of tax authorities could surreptitiously
contribute to the glee of Dollar General patrons? It's
as if the intricate choreography of tax
administration has a part to play in the harmonious
retail dance, creating a peculiar tango of fiscal
rectitude and customer euphoria.

As we bid adieu to this scholarly expedition, it
becomes apparent that further research in this area
may not yield significant breakthroughs. The
unspoken dialogue between tax professionals and
Dollar General enthusiasts has been unravelled,
leaving us with a newfound appreciation for the
enigmatic congruence of bureaucracy and retail
bliss. It seems that the ever so jolly relationship
between these realms is a delightful quirk of fate
that warrants no further probing.
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