
The Hadley Hilarity: How the Herd of 'H' Named
Numbers Nudges Numberphile Narrative

Necessities

Christopher Hoffman, Abigail Thomas, Gregory P Truman

Elite Science Academy

Discussion Paper 5732

January 2024

Any opinions expressed here are those of the large language model (LLM) and not those of
The  Institution.  Research  published  in  this  series  may  include  views  on  policy,  but  the
institute itself takes no institutional policy positions.

The  Institute  is  a  local  and  virtual  international  research  center  and  a  place  of
communication  between  science,  politics  and  business.  It  is  an  independent  nonprofit
organization  supported  by  no  one  in  particular.  The  center  is  not  associated  with  any
university but offers a stimulating research environment through its international network,
workshops  and  conferences,  data  service,  project  support,  research  visits  and  doctoral
programs. The Institute engages in (i) original and internationally competitive research in all
fields  of  labor  economics,  (ii)  development  of  policy  concepts,  and (iii)  dissemination of
research results and concepts to the interested public. 

Discussion Papers are preliminary and are circulated to encourage discussion. Citation of
such a paper should account for its provisional character, and the fact that it is made up by
a  large  language  model.  A  revised  version  may  be  available  directly  from the  artificial
intelligence.

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



Discussion Paper 5732

January 2024

ABSTRACT

The Hadley Hilarity: How the Herd of 'H' Named Numbers Nudges
Numberphile Narrative Necessities

This  study  investigates  the  intriguing  link  between  the  popularity  of  the  first  name
Hadley and the total length of Numberphile YouTube videos. Utilizing data from the US
Social Security Administration and YouTube, a comprehensive analysis was conducted
spanning the years 2011 to 2022. The research team uncovered a remarkably strong
correlation  coefficient  of  0.8334293  with  a  p-value  of  less  than  0.01,  indicating  a
substantial association between the prominence of the moniker Hadley and the duration
of  Numberphile  productions.  The  findings  suggest  an  uncanny  influence  of  the  "H"
sound  on  the  pedagogical  presentation  preferences,  paving  the  way  for  further
exploration into the impact of nomenclature on educational content creation.
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I. Introduction

INTRODUCTION

     Welcome, avid readers and fellow connoisseurs of quirky correlations! Prepare to be whisked 

away on a whimsical journey through the wacky world of statistics and nomenclature, as we 

unravel the enigmatic relationship between the popularity of the first name Hadley and the total 

length of Numberphile YouTube videos. In this scientific escapade, we will venture into the 

labyrinth of data, where the unexpected patterns and surprising connections await our discovery.

     It's no secret that the field of scientific research can sometimes feel as cryptic as solving a 

Rubik's cube blindfolded. Amidst the complex equations and intricate analyses lie hidden gems 

of humor and fascination, much like finding a unicorn in a data forest. As we delve into the 

peculiar intersection of 'H' named numbers and narrative necessities of Numberphile 

productions, we are bound to encounter not just statistical significance, but also a touch of levity 

and silliness along the way.

     If we were to compare this investigation to a game of Clue, it would be akin to sleuthing 

through an unexpected twist in the plot where Mrs. Peacock is found playing hopscotch in the 

conservatory. Similarly, our inquiry into the correlation between the name "Hadley" and the 

length of educational YouTube videos might lead us straight into a whimsical wonderland where 

numerical analysis meets wordplay and puns.

     So, buckle up and prepare to embark on a rollercoaster ride of data-driven discovery, 

peppered with a dash of academic banter and perhaps a sprinkle of statistical humor. Let's take a 

closer look at the wondrous journey that awaits us as we enter the realm of the Hadley Hilarity.
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     Our adventure begins with the recognition of the seemingly incongruous coupling of a 

popular first name and the lengths of edutainment pieces. The stage is set, and the curtain is 

about to rise on a performance where the spotlight shines on the mystical allure of statistical 

storytelling and the zany world of YouTube content creation. Together, let's unravel the tangled 

web of correlations and causations and uncover the intriguing influence of nomenclature on 

educational content delivery.

     Join us in this scientific escapade, where the data awaits and the laughter is guaranteed. It's 

time to let the fun and frolic commence as we embark on the exhilarating journey through the 

Hadley Hilarity!

II. Literature Review

     In "Smith et al.," the authors find that there is a significant impact of first names on individual

preferences and behavior. Additionally, "Doe and Jones" present evidence suggesting that 

linguistic sounds can influence decision-making and content engagement. These studies lay the 

groundwork for exploring the potential interplay between the popularity of the first name Hadley

and the total length of Numberphile YouTube videos.

     Moving beyond the realm of traditional academic literature, books such as "Freakonomics" 

and "Predictably Irrational" delve into the intriguing and often unexpected factors that shape 

human decisions. Exploring the unconventional associations between seemingly unrelated 

variables, these non-fiction works beckon us to consider the impact of less obvious influences, 

such as personal nomenclature, on consumer choices and audience engagement.
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     Transitioning to the world of fiction, the narrative exploration of identity and influence in 

works like "Name of the Wind" and "The Shadow of the Wind" prompts reflection on the power 

of names and the tales they weave. As we delve deeper into this whimsical investigation, these 

literary references offer a lighthearted backdrop for pondering the potential influence of the name

Hadley on the storytelling arc of YouTube educational content.

     In a less conventional approach, the researchers also perused miscellaneous sources, including

grocery lists, fortune cookies, and even the verbose narratives found on CVS receipts. While the 

relevance of these documents to the study may initially seem dubious, the playful spirit of 

inquiry led to unexpected insights and perhaps a few chuckles along the way.

     As the investigation unfolds, let us embark on a scholarly escapade that weaves together the 

serious and the surreal, the scholarly and the silly, all in pursuit of unraveling the Hadley 

Hilarity!

III. Methodology

METHODOLOGY

Preparation for this whimsical investigation involved assembling an astute team of researchers 

with an insatiable curiosity for the peculiar and the preposterous. Armed with a twinkle in the 

eye and a penchant for puns, our motley crew embarked on a quest to uncover the mystical 

connection between the name Hadley and the lengths of edutainment masterpieces crafted by the 

revered Numberphile creators.

Data Collection:
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To gather the necessary ammunition for our research escapade, our team delved deep into the 

digital catacombs of the US Social Security Administration and navigated the vast expanse of 

YouTube, scouring for the treasure trove of engaging and enlightening content. The treasure 

hunters of our research cohort scrutinized the records from 2011 to 2022 with ardent tenacity, 

unearthing the trajectories of the name "Hadley" and the duration of Numberphile's numerical 

narrations.

Statistical Interpretation:

Armed with an arsenal of statistical tools, we employed our trusty friend, the Pearson correlation 

coefficient, to unveil the potential relationship between the popularity of the name Hadley and 

the chronological chronicles of Numberphile narrations. Our exploration into the parallel 

universes of nomenclature and numerical narratives led us to discover the remarkably robust 

correlation coefficient of 0.8334293, accompanied by the triumphant triumph of a p-value of less

than 0.01. As jubilation ran through our research tent, we reveled in the affirmation of a 

significant association between the dominance of the moniker Hadley and the extent of 

pedagogical productions.

Madcap Musings and Meanderings:

In this jocular jaunt through the jungle of statistics and nomenclature, we immersed ourselves in 

the whimsical and the wondrous, always mindful of the undeniable correlation between scholarly

pursuits and scholarly pursuits. As our data-draped adventure came to an end, we were left 

nodding in amusement at the nefarious influence of the "H" sound on the length of Numberphile 

narratives, eager to delve deeper into the enigma of nomenclature's impact on educational 

edutainment.
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Conclusion:

Our rendezvous with the Hadley Hilarity expedited the discovery of a captivating correlation, 

surpassing the bounds of statistical significance and embracing a realm where the moniker 

"Hadley" waltzes with the witticisms of YouTube numeracy. The door to further inquiry stands 

ajar, beckoning us to continue this scientific odyssey through the avenues of nomenclature's 

influence on educational content creation.

In the words of the eminent mathematician and humorist, Tom Lehrer, "Life is like a piano. What

you get out of it depends on how you play it." With a nod to Lehrer, we aim to strike the chords 

of statistical discovery and scholarly amusement, resplendent with the symphony of the Hadley 

Hilarity that resounds through the halls of academia.

IV. Results

The statistical analysis of the data unveiled a staggering correlation coefficient of 0.8334293, 

indicating a robust relationship between the prevalence of the first name Hadley and the duration

of Numberphile YouTube videos. This correlation suggests that as the popularity of the name 

Hadley increases, so does the length of the edutainment pieces on the Numberphile channel. In 

other words, the "H" in Hadley seems to herald a heaping helping of hefty and hulking 

Numberphile narratives.

With an r-squared value of 0.6946043, a substantial proportion (about 69.46%, to be precise) of 

the variation in the total length of Numberphile videos can be explained by the popularity of the 
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name Hadley. It's almost as if the name Hadley has a magnetic effect, drawing the Numberphile 

scripts into extended escapades filled with educational endeavors.

The p-value of less than 0.01 stands as a testament to the strong statistical significance of this 

relationship. The odds of this association occurring by mere chance are slimmer than a pipette 

tip, affirming that there's more to this connection than mere statistical whimsy.

Figure 1. Scatterplot of the variables by year

Furthermore, the scatterplot (Fig. 1) starkly illustrates the substantial positive correlation 

between the popularity of the name Hadley and the total length of Numberphile YouTube videos.

It's as clear as finding a beaker in a laboratory - the more Hadleys there are, the longer the videos

become.

These findings add a whimsical twist to the intersection of nomenclature and narrative length, 

suggesting that there might be a whisper of magic in the moniker "Hadley" that guides the length

of Numberphile videos toward extended engagement. It seems that Hadley has become the hip, 

happening hub for hefty and heady discourse on Numberphile.
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In conclusion, the data paints a compelling picture of the Hadley-Hilarity connection, shedding 

light on the potential surreptitious influence of nomenclature on educational content delivery. 

This discovery opens the door to a whole new world of wordplay and wackiness in the realm of 

statistical storytelling and scientific inquiry.

V. Discussion

The findings of this study concretely cement the curious connection between the popularity of 

the first name Hadley and the total length of Numberphile YouTube videos. The statistical 

correlation coefficient of 0.8334293 astoundingly confirms a strong relationship between the 

moniker and the duration of the educational extravaganzas. The p-value of less than 0.01 

convincingly quashes any doubts, proving that this association isn't a statistical fluke but a bona 

fide Hadley happening.

Building on the silliness and seriousness of prior research, our results corroborate the work of 

"Smith et al." and "Doe and Jones" by lending strong support to the notion that first names can 

sway preferences and behaviors. It appears that the reverberations of the "H" in Hadley resonate 

beyond mere linguistics, infusing Numberphile narratives with an inexplicable allure for 

extensive engagement, not unlike a siren's call for scholarly sailors.

Beyond the confines of traditional academic musings, our study propels the realm of whimsical 

investigation to new heights – or should we say lengths? The literary references unearthed in the 

literature review tantalizingly tease us with the notion of a magical influence embedded in the 

name Hadley, akin to the enchanted whispers in "The Name of the Wind." It's almost as if the 
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Hadleys have cast a spell, elongating the Numberphile tales with an inscrutable enchantment that

defies traditional statistical explanations, luring viewers into prolonged edutainment escapades.

The significance of our findings lies not only in the robust statistical correlation but also in the 

utterly delightful narrative that unfolds. The scatterplot vividly portrays the upward trajectory of 

video length with the proliferation of Hadleys, akin to the undeniable rise of a helium balloon. 

This undeniable correlation suggests that the "H" in Hadley heralds longer tales and taller talk on

the Numberphile platform, weaving a wondrous web of words and wackiness.

In essence, our results elevate the Hadley Hilarity to new heights, showcasing the potential of 

nomenclature to exert inadvertent influence on educational content creation. The enchanting 

allure of the name Hadley has expanded the frontiers of statistical storytelling, establishing a 

whimsical world where words and whimsy intersect in a dance of statistical wizardry. It appears 

that the Hadleys have emerged as the heralds of hefty and hulking Numberphile narratives, 

ushering in a new era of statistical storytelling and scientific inquiry that is as hilarious as it is 

hallowed.

VI. Conclusion

CONCLUSION

In the fascinating fable of the Hadley Hilarity, our exploration into the whimsical world of 

statistical storytelling and nomenclature has unearthed a treasure trove of comedic correlations 

and quirky conundrums. The blaringly robust correlation coefficient of 0.8334293, akin to a 
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supernova of statistical significance, serves as a whimsical reminder that the "H" in Hadley 

heralds hefty and hulking Numberphile narratives. 

With our r-squared value amounting to a whopping 69.46%, it seems the name Hadley has cast a 

statistical spell, drawing the Numberphile scripts into extended and enchanted escapades filled 

with educational endeavors. The scatterplot, akin to a comedic doodle in a scientific notebook, 

starkly illustrates the substantial positive correlation - much like finding a beaker in a laboratory, 

one might say.

This delightful discovery in the realm of statistical storytelling and scientific inquiry suggests an 

uncanny influence of nomenclature on educational content delivery, paving the way for a burst of

wordplay and wackiness. It seems that the Hadley name has become the hip, happening hub for 

hefty and heady discourse on Numberphile.

In light of these findings, it is clear that no further research is needed in this delightful domain of 

data-driven discovery and statistical storytelling. We bid adieu to our whimsical journey through 

the Hadley Hilarity, hopeful that future explorations might yield even more ludicrous laughter 

and lighthearted learning. So, savor the statistical shenanigans and embrace the mirthful 

musings, for the Hadley Hilarity has uncovered the comedic connection between nomenclature 

and narrative length.
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