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Abstract

In this paper, we investigate the seemingly far-fetched relationship between the linguistic trends in Tom 
Scott’s YouTube video titles and the employment statistics of orderlies in the state of Indiana. Using 
cutting-edge AI analytics, we meticulously combed through a decade of video titles to gauge their 
trendiness quotient, while simultaneously consulting the Bureau of Labor Statistics for orderly 
employment figures. Surprisingly, the data revealed a strong correlation coefficient of 0.8087962 with the 
probability of this connection being more than just a happenstance. Our findings challenge the 
conventional boundaries of data analysis and humorously suggest that perhaps the residents of Indiana 
are lured into orderly occupations by the allure of trendy Tom Scott video titles. This paper not only 
provides a quirky twist to traditional correlations but also paves the way for further investigation into the 
interplay of pop culture and employment choices.
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1. Introduction

INTRODUCTION

When  it  comes  to  the  quirky,  informative,
and sometimes downright  bizarre world  of
Tom Scott's YouTube videos, one might not
immediately think of its potential impact on
the  employment  statistics  of  orderlies  in

Indiana. However, as the old saying goes,
"Truth is stranger than fiction." In this paper,
we  delve  into  the  peculiar  relationship
between the  trendy linguistic  style  of  Tom
Scott's YouTube video titles and the number
of orderlies employed in the Hoosier state. 

As any seasoned YouTube enthusiast  can
attest, crafting attention-grabbing video titles
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is an art form in itself. Whether it's the use
of emojis, alliteration, or clickbait, the goal is
to  entice  viewers  to  click  and  watch.
Conversely, the orderly career path may not
conjure  up  images  of  excitement  and
trendiness. Yet, as we dug deeper into the
data,  we  found  an  unexpectedly  strong
correlation that left us scratching our heads
in disbelief.

Our jesting intrigue led us to one question:
Could  there  be  a  subconscious  allure  of
trendy  video  titles  influencing  the  career
choices  of  individuals  in  Indiana?  Our
findings  present  a  comical  twist  on  the
conventional  methods  of  correlation
analysis, challenging the boundaries of what
is  considered  a  valid  data  relationship.  In
the realm of data analysis, we often aim for
serious  and  substantial  connections,  but
why not have a bit of fun with it? After all,
who wouldn't want their job prospects to be
influenced  by  the  siren  call  of  trendy
YouTube titles?

As we embark on this whimsical journey, we
hope to not only provide an unconventional
but  thought-provoking  perspective  on  the
interplay  of  pop  culture  and  employment
choices but also to infuse a dash of humor
into the sometimes staid world of academic
research.  So  buckle  up,  grab  your
popcornditioned by the allure of trendy Tom
Scott  video  titles.  This  paper  not  only
provides  a  quirky  twist  to  traditional
correlations  but  also  paves  the  way  for
further investigation into the interplay of pop
culture  and  employment  choices".  And
remember,  in  the  world  of  YouTube  and
orderlies, expect the unexpected!

2. Literature Review

The correlation between linguistic trends in
YouTube  video  titles  and  employment
statistics may seem like an odd pairing, but
as renowned scholars have demonstrated,
sometimes  the  most  startling  connections
are found in  the most  unexpected places.

Smith  (2010)  delves  into  the  influence  of
modern media on societal norms, shedding
light on the subtle yet pervasive impact of
popular  culture  on  daily  life.  Doe  (2012)
thoroughly examines the linguistic patterns
in digital media and their potential effects on
decision-making  processes.  In  a  similar
vein,  Jones  (2015)  provides  a
comprehensive  analysis  of  the
psychological triggers behind online content
consumption,  highlighting  the  persuasive
influence  of  catchy  titles  and  intriguing
subjects.

These seminal works lay the groundwork for
our investigation, pushing the boundaries of
conventional data analysis and challenging
us to consider the unlikely associations that
lurk within the realm of pop culture. In our
quest  to  explore  the  connection  between
Tom  Scott's  YouTube  video  titles  and  the
employment figures of orderlies in Indiana,
we  take  inspiration  from  these  pioneering
studies to embark on an unorthodox and rib-
tickling research journey.

Moving  beyond  traditional  academic
sources,  our  exploration  into  this
unconventional  correlation  leads  us  to
intriguing  non-fiction  works  such  as
"Freakonomics"  by  Steven  D.  Levitt  and
Stephen  J.  Dubner,  which  challenges
readers  to  uncover  unexpected  links  in
seemingly  disparate phenomena. Similarly,
"Eats,  Shoots  &  Leaves"  by  Lynne  Truss
reveals  the  tremendous  impact  of
punctuation  and  language  on  everyday
communication, reminding us that even the
slightest nuances in linguistic style can have
significant repercussions.

Venturing into the realm of fiction, we draw
inspiration  from  novels  that  could
hypothetically  explore  the  tantalizing
relationship  between trendy YouTube titles
and career choices. "Brave New World" by
Aldous Huxley and "1984" by George Orwell
offer  compelling  dystopian  narratives  that
illustrate  the  manipulative  power  of  mass
media  and  societal  control.  While  these
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novels  may  not  directly  address  the
correlation  at  hand,  they  illuminate  the
potential  influence  of  media  on  human
behavior, sparking our imaginative study in
unconventional correlations.

As  we  humorously  navigate  through  the
juncture  of  pop  culture  and  employment
choices,  our  academic  inquiry  is
complemented  by  unexpected  sources  of
inspiration,  including  classic  cartoons  like
"Tom and Jerry" and "Scooby-Doo." These
seemingly  lighthearted  animations  provide
valuable  insights  into  the  subtleties  of
persuasion  and  intrigue,  compelling  us  to
ponder  the  whimsical  yet  profound
connection  between  trendy  YouTube  titles
and occupational preferences.

In the spirit  of  embracing the unexpected,
our foray into the correlation between Tom
Scott's YouTube video titles and the number
of  orderlies  employed  in  Indiana  embarks
on  an  unconventional  and  mirthful
approach,  challenging  the  conventional
boundaries of data analysis and infusing a
spirited  essence  into  the  academic
discourse. As we delve into the humorous
undercurrents of  this  correlation,  we invite
readers to join us in unraveling the peculiar
allure  of  trendy  titles  and  the  whimsical
influences that may lie beneath the surface.
After all, in the world of quirky correlations,
as Tom Scott  himself  might say, "It's more
fun on the wacky side!"

3. Our approach & methods

Now, let's get into the nitty-gritty of how we
conjured up this concoction of whimsy and
statistical sorcery. 

First  and  foremost,  our  intrepid  team  of
researchers  embarked  on  a  quest  to
wrangle and categorize a decade's worth of
Tom Scott's YouTube video titles. Equipped
with cutting-edge AI analytics and an ample
supply  of  caffeinated  beverages,  we
diligently  combed  through  this  treasure

trove of linguistic artistry. The goal: to distill
the  essence  of  trendiness  from  the
intricacies of "How To Make a Video Essay,"
"Why  Last  Place  Is  Protected  in  Major
Motorsport,"  and  the  like.  We  categorized
these  titles  based  on  the  presence  of
buzzwords,  pithy  phrases,  and  tantalizing
clickbait elements, all so we could quantify
their trendiness quotient - because why not
add a touch of pizzazz to statistics?

Simultaneously, our trusty Bureau of Labor
Statistics became our steadfast companion
as we dove into the employment figures of
orderlies  in  the  great  state  of  Indiana.
Armed  with  spreadsheets  and  an  abiding
respect for the unsung heroes of healthcare,
we meticulously charted the rise and fall of
orderly employment from 2012 to 2022. Our
diligent  pursuit  of  this  data  was  nothing
short of an orderly endeavor in itself, always
ensuring  that  every  T  was  crossed  and
every i was dotted, much like the meticulous
nature  of,  you  guessed  it,  an  orderly's
duties.

Once both datasets were lovingly gathered,
we  then  performed  a  dance  of  statistical
analysis,  culminating in  the formation of  a
correlation coefficient that revealed quite the
unexpected  connection  between  Tom
Scott's  linguistic  antics  and  the  orderly
occupation trends in  Indiana.  Donning our
finest  knightly  armors  emblazoned  with  p-
values and confidence intervals, we proudly
present to you the results of this whimsically
convoluted yet profoundly intriguing study.

4. Results

The  analysis  of  a  decade’s  worth  of  Tom
Scott’s  YouTube  video  titles  and
employment  figures of  orderlies in  Indiana
yielded a surprising and robust  correlation
coefficient of 0.8087962, indicating a strong
positive  relationship  between  the  two
variables.  This  eyebrow-raising  discovery
suggests that there might be more to these
seemingly  unrelated  domains  than  meets
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the eye – or the title,  in this case! The p-
value being less than 0.01 further solidifies
the  statistical  significance  of  our  findings,
debunking  any  skepticism  around  this
peculiar correlation.

Figure  1  illustrates  the  scatterplot,
showcasing  the clear  upward trend in  the
number  of  orderlies  as  the  trendiness
quotient  of  Tom  Scott’s  video  titles
increases. It seems that the allure of trendy,
click-worthy titles may be playing a behind-
the-scenes role in the occupational choices
of  individuals  in  the  Hoosier  state.  Who
would have thought that linguistic trends in
YouTube  video  titles  could  have  such  an
impact  on  career  decisions  in  Indiana?
Certainly not us!

These findings not only challenge traditional
notions of data correlations but also infuse a
lighthearted  and  playful  element  into  the
typically  serious  realm  of  academic
research.  While  our  results  may prompt  a
chuckle  or  two,  they  also  beckon  further
investigation into the intricacies of how pop
culture influences employment choices. It’s
a quirky twist on the conventional, and we’re
here for it!

Figure 1. Scatterplot of the variables by year

In  conclusion,  this  unexpected  correlation
sheds light on the whimsical ways in which
seemingly unrelated factors can intertwine.
It  also  serves  as  a  whimsically  useful

reminder:  when it  comes to data analysis,
expect the unexpected!

And remember, in the world of YouTube and
orderlies, expect the unexpected!

5. Discussion

Our results provide compelling support  for
the quirky yet surprisingly strong correlation
between  the  trendiness  of  Tom  Scott's
YouTube  video  titles  and  the  number  of
orderlies  employed  in  Indiana.  The
statistical  significance  of  the  correlation
coefficient signifies that there is more to this
connection  than  mere  coincidence.  While
this  finding  may  seem  like  a  whimsical
observation at first glance, it resonates with
the  unconventional  insights  gleaned  from
prior research.

The  literature  review  illuminated  the
potential  impact  of  modern  media  on
decision-making  processes,  with  Doe
(2012)  and  Jones  (2015)  pioneering  the
investigation of  linguistic patterns in  digital
media  and  their  influence  on  human
behavior. These studies, though not directly
related to our investigation, paved the way
for our exploration into unlikely correlations
that  transcend  the  boundaries  of
conventional data analysis. The unexpected
connections highlighted in these works align
with our peculiar yet statistically significant
findings, underscoring the influence of pop
culture on societal decisions.

Furthermore,  the  exploration  into  non-
traditional  sources  of  inspiration  revealed
the  tantalizing  narrative  potential  and  the
subtle  nuances  of  persuasion  present  in
classic literature and cartoons. While these
sources  may  have  been  approached
humorously, they offered invaluable insights
into  the  profound  impact  of  media  and
linguistic  style.  In  a  similar  fashion,  our
study embraces the lighthearted and playful
essence of  the correlation between trendy
YouTube  titles  and  occupational
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preferences,  calling  for  a  renewed
perspective in the exploration of seemingly
unrelated phenomena.

The  surprising  correlation  coefficient  of
0.8087962  and  the  definitive  scatterplot
trends corroborate the unforeseen influence
of trendy titles on career choices in Indiana.
These results underscore the need to delve
into  the  whimsically  unexpected
intersections  of  pop  culture  and  societal
dynamics  and  encourage  further
investigations  into  the  impact  of  catchy
content on employment patterns. Ultimately,
our  findings  transcend  the  comical  veil  of
pop  culture  correlation,  challenging
traditional  academic discourse to welcome
the  unexpected  with  open  arms  and  a
chuckle or two.

6. Conclusion

As  we  wrap  up  our  investigation  into  the
connection  between  Tom  Scott's  trendy
YouTube  video  titles  and  the  number  of
orderlies  in  Indiana,  we  are  left  with  a
perplexing  yet  humorously  enlightening
correlation. It seems that the Hoosier state
might  just  have  a  soft  spot  for  irresistible
titles,  and who can blame them? After  all,
who wouldn't want to be lured into a career
by  the  alluring  siren  call  of  a  trendy
YouTube video title?

While our findings might have raised a few
eyebrows and prompted a chuckle or two,
they  also  serve  as  a  whimsically  useful
reminder that in the world of data analysis,
the  unexpected  can  often  be  a  delightful
surprise. This correlation may just be the tip
of  the  iceberg  in  uncovering  the  playful
interplay  between  pop  culture  and
employment choices, leaving us with more
questions than answers – but that's all part
of the fun, isn't it?

Alas, as much as we'd love to embark on
further  quirky  investigations  into  the
whimsical  world of  YouTube and orderlies,

we  must  bid  adieu  to  this  peculiar
correlation.  For  now,  it  seems  that  this
hilariously unexpected connection has given
us  enough  food  for  thought.  So,  fellow
researchers, it's time to click "pause" on this
comical correlation and move on to the next
whimsical adventure in academia. No more
research is needed in this area! Keep calm
and carry on, but don't forget to expect the
unexpected!
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