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Abstract

In this study, we sought to uncover the fascinating link between average views of the popular
educational  channel  SmarterEveryDay on YouTube and petroleum consumption in  the  scenic
Pacific island of New Caledonia. With data sourced from YouTube and the Energy Information
Administration,  we embarked on a nerdy adventure  to  unearth potential  correlations  between
these seemingly unrelated phenomena. As we delved into the data, a surprising but statistically
significant relationship emerged, with a correlation coefficient of 0.9062624 and p < 0.01 for the
period spanning 2007 to 2021. It seems that the more viewers engaged with the intellectually
stimulating content on SmarterEveryDay, the more fuel was burned in New Caledonia. Cue the
classic dad joke: "Looks like learning took off at full throttle and so did the petrol consumption!"
Our findings point  to a potential  influence of educational  content  consumption on real-world
energy usage,  with  implications  for  both  the  digital  sphere  and  environmental  sustainability.
While the direct causality remains to be fully unraveled, this peculiar connection reminds us that
even in the world of data analysis, there's always room for an unexpected plot twist. After all,
who would have guessed that watching science videos could rev up the demand for petrol? It
seems our study has truly fueled the imagination, and perhaps a few gallons of petrol as well!

1.  Introduction

The  rise  of  digital  media  has  undoubtedly  transformed  the  way  information  is
disseminated and consumed. With the proliferation of educational content on platforms
such as  YouTube,  individuals  from all  corners  of  the  globe  now have unprecedented
access to a treasure trove of knowledge and quirky demonstrations.  Amid this  digital
revolution, the channel SmarterEveryDay has soared to fame, captivating audiences with
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its  blend of science,  engineering,  slow-motion antics, and a healthy dose of Southern
charm. This brings to mind a classic dad joke: "Why don't scientists trust atoms? Because
they make up everything," a sentiment that could easily align with the wittiness of the
channel's creator.

Simultaneously, the modern world's reliance on fossil fuels for energy production and
transportation has not waned. Petroleum, with its nuanced dance of supply, demand, and
geopolitical  intrigue,  remains  a  cornerstone  of  global  energy  markets.  Enter  New
Caledonia,  the  idyllic  archipelago  nestled  in  the  heart  of  the  Pacific,  where  the
harmonious  melodies  of  SmarterEveryDay's  science  lessons  collide  with  the  hum of
engines and the aroma of gasoline. It's almost like the island itself is in on a dad joke:
"Why don't we ever tell secrets on a farm? Because the potatoes have eyes and the corn
has ears."

Our study seeks to shed light on the curious interplay between these seemingly disparate
entities—SmarterEveryDay's YouTube viewership and the alluring dance of petroleum
consumption in New Caledonia. As we embark on this adventure of empirical inquiry,
we're reminded that in the world of research, sometimes the most unexpected pairings can
yield the most tantalizing insights and perhaps a chuckle or two.

In this paper, we present our findings that not only establish a statistically significant
correlation  between  the  average  views  of  SmarterEveryDay  videos  and  petroleum
consumption  in  New  Caledonia,  but  also  evoke  whimsical  notions  of  causality  that
prompt us to pause and appreciate the remarkable duality of knowledge and energy. It's
like the universe itself is teasing us with the ultimate dad joke: "If you're not part of the
solution, you're part of the precipitate." And in this case, the precipitate might just be the
unexpected combustion of intellectual curiosity and petroleum usage on a picturesque
island in the Pacific.

2.  Literature Review

The  literature  that  we  surveyed  on  the  connection  between  educational  content
consumption  and  energy  usage  unveiled  a  mixed  bag  of  findings  and  sparked  some
unexpected parallels. In their seminal work, Smith and Doe (2015) explored the nuanced
relationship  between  online  viewership  and  real-world  fuel  consumption,  laying  the
groundwork for our exploration into this peculiar correlation. Jones (2018) further delved
into the behavioral economics of digital content consumption and its impact on energy
consumption, and their findings served as a launching pad for our own investigation into
the intersection of educational YouTube content and petrol demand. The serious tone of
the literature on this  topic  is  as  serious  as the dad joke:  "I  told my wife she should
embrace her mistakes... She gave me a hug."
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As we continued to comb through the literature, we encountered numerous non-fiction
books that  shed light  on the  intricate  dance  of  energy economics  and environmental
impact.  In  "The  Prize:  The  Epic  Quest  for  Oil,  Money,  and  Power,"  Yergin  (1991)
navigates the labyrinthine world of petroleum production and consumption, serving as a
stark reminder of the complex web of factors influencing fuel demand. Meanwhile, the
work of  Heinberg  (2004)  in  "The  Party's  Over:  Oil,  War,  and  the  Fate  of  Industrial
Societies" painted a sobering picture of the interconnected nature of energy markets and
global geopolitics. This literature is as dry as the dad joke: "I would tell you a joke about
an elevator, but it’s an uplifting experience that I don’t want to let you down from."

On the fictional  front,  the parallel  universe  of  literature  also offered some intriguing
insights,  albeit  in  a  more  imaginative  fashion.  In  Dante's  "Inferno,"  the  protagonist's
descent into the depths of hell serves as a metaphor for the relentless pursuit of energy, a
theme  that  resonates  with  our  own  quest  for  understanding  the  unconventional
relationship between YouTube views and petrol consumption. In a lighter vein, Verne's
"Twenty Thousand Leagues Under the Sea" delves into the mysteries of the ocean depths,
alluding to the insatiable thirst for exploration and, perhaps, the hidden depths of our own
research pursuits. The literature here is as fantastical as the dad joke: "I used to play
piano by ear, but now I use my hands."

Moving further down the rabbit hole of literature, we found inspiration in unexpected
places, including the backs of shampoo bottles and cereal boxes. While not conventional
scholarly  sources,  these  artifacts  of  modern  consumerism  provided  a  whimsical
perspective on the interplay of education and energy usage. For instance, a particularly
captivating shampoo bottle recited a tale of "volumizing technology" that promised to
uplift even the most lackluster strands, prompting us to ponder the potential  uplifting
effect of educational content on fuel demand. This source material is as offbeat as the dad
joke: "I'm reading a book on anti-gravity. It’s impossible to put down."

In summary, the literature review journey proved to be an illuminating escapade through
the serious,  the fanciful,  and the downright  quirky facets of the relationship between
educational  content  consumption  and  petrol  demand.  These  diverse  sources  not  only
enriched our understanding but also, much like a good dad joke, injected a healthy dose
of levity into our inquiry.

3.  Research Approach

To delve into the enigmatic correlation between the average views of SmarterEveryDay
YouTube  videos  and  petroleum  consumption  in  New  Caledonia,  our  research  team
donned their metaphorical lab coats and embarked on a quest for data that would rival
even the most epic of curiosity-driven adventures on the internet. It was almost like we
were the intrepid explorers navigating through the virtual wilds of cyberspace, charting a
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course  through  the  digital  terrain  in  search  of  hidden  treasures  of  information.  Our
approach was akin to unraveling a complex riddle, albeit one involving statistical analysis
and southern drawls rather than ancient prophecies and mystical artifacts.

First, we scoured the expansive realm of YouTube, utilizing a potent concoction of search
queries,  data  scraping  techniques,  and  countless  hours  of  binge-watching  fascinating
educational  content.  As  each  research  assistant  emerged  from  their  binge-watching
stupor,  they  regaled  the  team  with  tales  of  slow-motion  explosions,  physics
demonstrations, and the occasional debunking of scientific myths. It was like a virtual
journey  through  the  Bermuda  Triangle  of  internet  distractions,  with  the  promise  of
academic enlightenment at the end of the tunnel. 

In  parallel,  we  delved  into  the  annals  of  the  Energy  Information  Administration,
navigating a labyrinth of statistical  reports,  energy consumption data,  and graphs that
rivaled the complexities of an epic fantasy novel's family tree. With each data point and
trend line, we felt like we were unearthing hidden secrets of the energy world, akin to
stumbling upon a cryptic manuscript in a dusty library, only to realize it was filled with
petrol-related puns and scientific musings.

Once we had corralled the data from both sources, we melted our brains engaging in the
arcane arts of data cleaning, manipulation, and transformation. It was like concocting an
elaborate alchemical brew where the ingredients were numbers, variables, and a pinch of
Python coding. The resulting dataset resembled a carefully crafted potion that held the
promise of unlocking the mysteries of the relationship between digital enlightenment and
literal fuel for thought.

With our dataset polished and our statistical tools sharpened, we employed a variety of
mathematical incantations and statistical divinations to uncover the hidden connections
within  the  data.  It  was  like  a  wizard's  duel  between complex regression models  and
hypothesis testing, with each statistical test akin to a well-timed potion throw in the heat
of battle. And in the end, it was not just spells and enchantments that determined the
outcome, but rather the cold, hard numbers that emerged from the cauldron of analysis.

In our analysis, we also took into account potential confounding variables such as socio-
economic trends, technological advancements, and global energy market dynamics. It felt
like untangling a web of interconnected plot lines in a murder mystery novel, with each
variable playing a role in the grand narrative of data analysis. And just like in a detective
story,  we  were  met  with  unexpected  twists  and  turns,  turning  what  seemed  like  a
straightforward investigation into a thrilling rollercoaster ride of statistical reasoning and,
dare I say, dad jokes.

With our methods honed and our digital compasses pointed toward data-driven discovery,
we set out to unravel the captivating relationship between SmarterEveryDay viewership
and petroleum consumption, armed with determination, a dash of humor, and a plethora
of Excel spreadsheets. And to our surprise, what we uncovered was not just a statistical
correlation, but a tale of unexpected connections and the tantalizing interplay between

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



knowledge and energy that transcends mere numbers and charts. It was as if the dataset
itself was in on the ultimate dad joke: "Why don't scientists trust atoms? Because they
make up everything, including the unexpected correlations in our research findings!"

4.  Findings

The correlation analysis conducted on the data from 2007 to 2021 revealed a striking
relationship  between  the  average  views  of  SmarterEveryDay  YouTube  videos  and
petroleum  consumption  in  New  Caledonia.  The  correlation  coefficient  of  0.9062624
illuminated  the  strong  positive  connection  between  these  two  seemingly  unrelated
variables. In other words, as the viewership of SmarterEveryDay videos soared, so did
the demand for petroleum in the picturesque Pacific island of New Caledonia. It's almost
as  if  the  island's  energy  consumption  got  a  "boost"  from  the  engaging  educational
content. (I couldn't resist that one!)

Furthermore, the r-squared value of 0.8213115 indicated that approximately 82% of the
variability  in  petroleum  consumption  in  New  Caledonia  could  be  explained  by  the
average views of SmarterEveryDay videos. This substantial proportion points to a robust
association  between  the  two  factors,  suggesting  that  educational  content  on  digital
platforms  can  indeed  have  tangible  effects  on  real-world  energy  usage.  It's  like  the
island's petroleum demand had a "reality check" from the virtual world of science and
education. Okay, I'll stop now.

The  p-value  of  less  than  0.01  reinforced  the  statistical  significance  of  our  findings,
providing  strong  evidence  to  reject  the  null  hypothesis  of  no  relationship  between
SmarterEveryDay  video  views  and  petroleum  consumption  in  New  Caledonia.  This
suggests  that  the  observed  correlation  is  unlikely  to  have  occurred  by  mere  chance,
making our results all the more compelling. It's as if the data itself is nudging us and
saying, "Hey, this connection is no coincidence!"
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Figure 1. Scatterplot of the variables by year

To  visually  capture  the  robust  correlation  uncovered  in  our  analysis,  we  present  the
scatterplot in Fig. 1. This plot vividly illustrates the positive linear relationship between
the  average  views  of  SmarterEveryDay  videos  and  petroleum  consumption  in  New
Caledonia. The data points form a clear upward trend, mirroring the intriguing connection
we unravelled. It's like the plot itself is spelling out, "This correlation is not just 'oil' in
the water; it's the real deal!"

In summary,  our  results  indicate  a  gas-tastic  connection between the  consumption of
educational content and the utilization of petroleum in New Caledonia. These findings
not only highlight the unexpected interplay between digital media and real-world energy
dynamics but also serve as a reminder that even in the most unlikely pairings, there may
be valuable insights waiting to be unearthed. It's like the universe is saying, "You want a
connection? Hold my petro-chemical."

5.  Discussion on findings

Our  findings  unearthed  a  compelling  association  between  the  average  views  of
SmarterEveryDay  YouTube  videos  and  petroleum  consumption  in  New  Caledonia,
shedding light  on the  potential  influence  of  educational  digital  content  on real-world
energy dynamics. This result not only aligns with prior research by Smith and Doe (2015)
and Jones (2018), but also adds a quirky twist to the existing literature by showcasing the
unexpected link between online viewership and petrol demand. Just like a classic dad
joke, the connection between education and energy usage turned out to be a delightful
surprise that kept us giggling with each analysis.

The r-squared value of 0.8213115 from our correlation analysis echoes the work of Smith
and Doe, who emphasized the nuanced relationship between digital content consumption
and  energy  usage.  Our  study  provides  empirical  support  for  this  intricate  interplay,
reinforcing  the  idea  that  the  virtual  realm  of  educational  online  platforms  can
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momentously impact the physical world. It's like the data itself is reiterating, "Hey, the
connection is as real as that dad joke you just cringed at!"

Likewise, the statistical significance of our findings, represented by the p-value of less
than 0.01, mirrors Jones'  (2018) insights into the behavioral aspects of digital content
consumption and its influence on energy demand. Our study amplifies this understanding,
emphasizing the importance of recognizing the sway that engaging educational content
can hold over  real-world resource utilization.  It's  as if  the data  is  waving a flag and
hollering, "Hey, folks, this relationship is no laughing matter, even if it did begin with a
dad joke or two!"

Our  results  not  only  provide  empirical  evidence  of  the  quirky  correlation  between
SmarterEveryDay video views and petroleum consumption in New Caledonia, but they
also underscore the wider implications of this connection. Much like a well-timed dad
joke,  these findings inject a touch of lightheartedness into the often serious discourse
surrounding the impact of digital  media on energy usage.  Who knew that diving into
YouTube videos could drive up the demand for petrol? Our study may just have unlocked
a novel dimension of the digital-physical energy nexus, demonstrating that even in the
most unexpected pairings, there may be meaningful lessons waiting to be uncovered.

Overall, our research has ignited a playful yet probing exploration into the less obvious
connections between educational content consumption and real-world energy dynamics.
By unveiling the gas-tastic relationship between SmarterEveryDay YouTube views and
petroleum consumption  in  New Caledonia,  we have  added  a  dash  of  whimsy to  the
serious pursuit of understanding the intricate tapestry of digital media, energy usage, and
their unexpected intersections. It seems that the world of data is just as full of surprises as
a dad joke-laden family gathering!

6.  Conclusion

In conclusion, our research has unearthed a captivating correlation between the average
views  of  SmarterEveryDay  YouTube  videos  and  petroleum  consumption  in  New
Caledonia. The strength of the relationship, with a correlation coefficient of 0.9062624,
not only surprised us but also sparked a few punny moments along the way. It's almost
like the data was eagerly fueling our enthusiasm for scientific discovery—the correlation
is as clear as a freshly cleaned windshield at the gas station! (I just couldn't resist that
one.)

Our study not only underscores the influence of engaging educational content on real-
world energy usage but also provides a gentle reminder that in the world of research,
there's  always room for  an unexpected twist.  Who knew that  the journey to  uncover
insights about petroleum consumption in New Caledonia would lead us to entertaining
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dad jokes about scientific discovery and petrol demand? It's like the universe itself is in
on the joke, saying, "I've got my own version of 'crude' humor!"

As much as we'd love to keep cranking out puns and delving into this wacky connection,
it  seems our work here is done.  After all,  it's  clear as day that no further research is
needed in this area. It's like the universe is handing us a sign saying, "This correlation has
already been 'pumped' for all it's worth!" So, until the next unexpected research pairing
comes knocking, we bid adieu to our delightful data and entrancing energy insights.
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