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CRACKING THE CODE: THE CORRELATION
BETWEEN GROCERY STORE SPEND IN GEORGIA

AND THE AVERAGE NUMBER OF LIKES ON
LOCKPICKINGLAWYER YOUTUBE VIDEOS

Cameron Henderson, Alice Turner, Gloria P Tyler

Advanced Research Consortium

In this study, we delve into the unlikely connection between grocery store spend in Georgia and the 
average number of likes on LockPickingLawyer YouTube videos. Utilizing data from the USDA and 
YouTube, our research team tackles this seemingly disparate relationship with fervor. Much to our 
surprise, our analysis reveals a correlation coefficient of 0.9987553 and p < 0.01 for the time period 
from 2015 to 2020. While these results may appear as unexpected as finding a pineapple in the 
cereal aisle, they underscore the need to explore unusual connections and correlations in the 
research landscape. Our findings not only shed light on this unanticipated association but highlight 
the need for researchers to keep an open mind and embrace the unexpected, much like finding an 
extra-long receipt at the self-checkout.

     The pursuit of knowledge often takes
researchers  down  unexpected  paths,
much  like  navigating  a  packed  grocery
store on a Sunday afternoon. In the realm
of scientific inquiry, it is not uncommon to
stumble  upon  seemingly  unrelated
phenomena that,  upon closer inspection,
reveal  surprising connections. Our study
embarks on just  such a quest,  exploring
the intersection of grocery store spend in
Georgia and the average number of likes
on LockPickingLawyer YouTube videos. 

     The initial reaction to this research
endeavor might mirror the bafflement one
experiences  upon  finding  a  single  lime
nestled  amidst  a  sea  of  lemons  in  the
produce section.  However,  as we delved
deeper  into  the  data,  a  striking
correlation  emerged,  akin  to  stumbling
upon an elusive item on the top shelf just
as you were about to abandon all hope.

     By harnessing data from the USDA—a
repository  of  agricultural  and  economic
statistics—and  the  captivating  world  of
YouTube analytics, we sought to unearth
any  semblance  of  coherence  between
these seemingly disparate variables.  Our
investigation,  much  like  a  meticulous
shopper  comparing  prices  and
scrutinizing  expiration  dates,  yielded
compelling  findings  that  defy
conventional  wisdom  and  challenge
preconceptions about the predictability of
consumer behavior.

     As  our  analysis  unfolded,  we
encountered  statistical  measures  that
reinforced the unanticipated relationship
between  grocery  expenditures  and  the
digital  admiration  for  lock-picking
prowess.  The  correlation  coefficient  of
0.9987553,  akin  to  hitting  every  green
light  on  the  way  to  the  supermarket,
astounded  even  the  most  seasoned
members of our research team. Moreover,

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



the  p-value  of  less  than  0.01  provided
further validation of the robustness of the
observed  association,  leaving  us
pondering whether statistical significance
might be lurking in unexpected aisles of
the scientific supermarket.

     While  this  correlation  may initially
appear  as  incongruous  as  matching  a
carton  of  eggs  with  a  cartwheel  in  the
checkout line,  our findings compel us to
contemplate  the  intricacies  of  human
behavior and the unforeseen connections
that underpin our consumer choices and
online  preferences.  As  we  present  our
investigation's  findings,  we  invite  fellow
researchers  to  embrace  curiosity,  for,
much like stumbling upon an innovative
snack choice in the clearance section, the
most  significant  discoveries  often  arise
from the unexpected.

LITERATURE REVIEW

The  investigation  of  consumer  behavior
and its unexpected correlations has been
a  topic  of  interest  in  various  scholarly
works.  Smith  (2017)  delved  into  the
intricacies  of  consumer spending habits,
shedding light on the factors influencing
purchasing decisions in different regions.
Meanwhile,  Doe  (2018)  examined  the
growing influence of online platforms on
consumer  choices,  offering  insight  into
the  digital  landscape's  impact  on
traditional  markets.  Jones  (2019)  took  a
different  route,  focusing  on  the
psychology of online engagement and the
factors  driving  user  interaction  with
digital content.

Moving  beyond the  traditional  academic
sources,  the  connection  between
consumer  behavior  and  unanticipated
correlations  can  also  be  found  in  non-
fiction  literature.  "Freakonomics"  by
Steven D.  Levitt  and Stephen J.  Dubner
offers intriguing insights into the hidden
side of economics, uncovering unexpected
connections between seemingly unrelated
phenomena. Similarly, "The Tipping Point"
by Malcolm Gladwell explores how small
changes can lead to  significant  shifts  in

behavior,  shedding  light  on  the  subtle
influences that drive consumer choices.

On  a  more  imaginative  note,  fictional
narratives have also toyed with the theme
of  unexpected  connections.  In  "The  Da
Vinci  Code"  by  Dan  Brown,  the
protagonist  unravels  a  series  of
mysterious  links  between  historical
symbols and modern-day secrets, echoing
the  surprising  correlations  uncovered  in
our  own  investigation.  Likewise,  in
"American  Gods"  by  Neil  Gaiman,  the
intertwining  of  mythology  and
contemporary  society  reflects  the
unexpected convergence of grocery store
spend in Georgia and the average number
of  likes  on  LockPickingLawyer  YouTube
videos.

As  part  of  the  research  process,  the
authors  also  expanded  their  inquiries
beyond traditional  literature  to  immerse
themselves in relevant media content. TV
shows such as "Supermarket Sweep" and
"How  It's  Made"  provided  valuable
insights into consumer behavior and the
production  processes  behind  everyday
products,  informing  the  broader  context
of our investigation.

In the following sections, we present our
own findings, which not only contribute to
the  existing  discourse  on  consumer
behavior but add a whimsical twist to the
pursuit of unexpected correlations in the
realm of empirical research.

METHODOLOGY

In  this  study,  our  methodology  was  as
intentional  and methodical  as a  shopper
meticulously  comparing  prices  and
examining expiration dates before making
a  purchase.  We  sought  to  capture  the
essence of grocery store spend in Georgia
and  the  digital  fandom  surrounding
LockPickingLawyer's YouTube videos, and
to do so, we crafted a research approach
as carefully curated as a gourmet cheese
selection.

Data Collection:
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Our  research  team  scoured  the  digital
landscape, much like determined treasure
hunters, to procure the necessary data for
our  analysis.  We  leaned  heavily  on  the
USDA for comprehensive information on
grocery store spending patterns, treating
it like a reliable shopping list that guided
our  data  collection  efforts.  Additionally,
we tapped into the  captivating  world  of
YouTube analytics,  utilizing  the  treasure
trove  of  video  engagement  metrics  to
quantify the average number of likes on
LockPickingLawyer's  YouTube  videos.  It
was  akin  to  embarking  on  a  shopping
spree through the internet, navigating the
aisles  of  information  to  find  the  perfect
ingredients for our study.

Statistical Analysis:

With  our  data  in  hand,  we  employed
statistical  techniques  as  precise  as  a
master  chef's  knife  skills  to  extract
meaningful  insights.  We  meticulously
calculated  the  correlation  coefficient
between grocery store spend in Georgia
and  the  average  number  of  likes  on
LockPickingLawyer's  YouTube  videos,
treating  it  like  a  delicate  balance  of
flavors  in  a  complex  culinary  dish.  Our
analysis  spanned  the  timeframe  from
2015 to 2020, ensuring a comprehensive
examination  of  the  relationship  between
these  seemingly  incongruent  variables.
We utilized advanced statistical software,
handling the data with as much care as
one handles a fragile glass jar of pickles,
to derive robust measures of association,
including  the  correlation  coefficient  and
the elusive p-value.

Quality Control:

To maintain the integrity of our analysis,
we implemented rigorous quality control
measures  reminiscent  of  a  discerning
shopper surveying the produce section for
the  freshest  fruits  and  vegetables.  Data
validation,  robustness  checks,  and
sensitivity analyses were conducted with
the  precision  of  a  seasoned  shopper
inspecting  product  labels  for  nutritional
information. We ensured that our findings

were as ripe and reliable as the selection
of artisanal bread in a gourmet bakery.

Ethical Considerations:

In  aligning  with  the  ethical  standards
governing  research  conduct,  we
safeguarded  the  anonymity  and
confidentiality  of  the  data  sources,
treating  them with  the  same respect  as
one  would  accord  to  a  trusted  recipe
passed  down  through  generations.
Moreover,  we  upheld  the  principles  of
academic  integrity,  ensuring  that  our
methodology  adhered  to  the  highest
standards of scientific inquiry, much like a
diligent  chef  adhering  to  time-honored
culinary traditions.

Limitations:

As  with any study,  our  research had its
limitations,  much  like  a  gourmet  dish
constrained  by  the  availability  of
ingredients.  While  we  strived  for
comprehensive coverage of grocery store
spend  in  Georgia  and
LockPickingLawyer's YouTube videos, the
complexity of consumer behavior and the
digital  landscape  may  have  introduced
nuances  that  eluded  our  analysis.
Additionally,  the  study's  scope  was
confined  to  a  specific  timeframe  and
geographical  region,  much  like  a
signature dish that can only be savored in
a particular locale.

By  employing  this  meticulous
methodology, our research aimed to dish
out  substantive  insights  into  the
surprising  connection  between  grocery
store  spend  in  Georgia  and  the  digital
appreciation  for  LockPickingLawyer's
YouTube videos. Just as a delightful fusion
of flavors can elevate a culinary offering,
our  novel  approach to  this  investigation
aimed  to  unravel  the  unexpected
correlations  hidden  in  the  scientific
supermarket of research.

RESULTS

The statistical analysis of the relationship
between grocery store spend in Georgia
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and  the  average  number  of  likes  on
LockPickingLawyer  YouTube  videos
yielded  intriguing  results  that  are  as
unexpected  as  finding  an  empty  shelf
where  the  toilet  paper  should  be.  The
correlation  coefficient  of  0.9987553
suggests an exceptionally strong positive
linear  relationship  between  these
seemingly unrelated variables. In simpler
terms,  it's  as  if  these  two elements  are
holding  hands  and  skipping  down  the
statistical pathway together.

The r-squared value of 0.9975122 further
emphasizes  the  tightness  of  this
connection,  indicating  that  a  whopping
99.75122%  of  the  variation  in  YouTube
likes  can  be  explained  by  the  amount
spent  in  grocery  stores.  It's  like  finding
out  that  99.75122% of  your  grocery  list
consists  of  items  that  you  can't  find  in
stock. 

Not to mention, the p-value of less than
0.01 provides  overwhelming evidence  to
reject the null hypothesis, reinforcing the
legitimacy of this unexpected association.
This  p-value  is  so  low,  it's  as  if  the
statistical  software  handed  us  a  coupon
for  an  unbelievable  discount  on  this
correlation.

Figure 1. Scatterplot of the variables by year

To  visually  capture  the  essence  of  this
remarkable correlation, we present Fig. 1,
a scatterplot that portrays the alignment
of  grocery  store  spend  and
LockPickingLawyer  YouTube  video  likes.
The strong upward trend displayed in the

plot  is  as  striking  as  finding  a  ripe
avocado on the first try.

Overall, our findings suggest that there is
more to the consumer psyche than meets
the  eye,  and  our  statistical  analysis  has
unearthed a relationship as surprising as
finding  a  live  cooking  demonstration  in
the middle of a hardware store.

DISCUSSION

The results of this study have unearthed a
correlation between grocery store spend
in  Georgia  and  the  average  number  of
likes  on  LockPickingLawyer  YouTube
videos  that  is  as  captivating  as
discovering a flash sale on mystery novels
in the produce aisle. Our findings not only
affirm  the  existence  of  this  unexpected
association  but  also  contribute  to  the
broader discourse on consumer behavior
with  a  dash  of  whimsy,  much  like
stumbling upon an unexpected clearance
section while conducting routine grocery
shopping.

Our  results  align  with  prior  research
exploring  unanticipated  correlations  in
consumer  behavior.  The  work  of  Smith
(2017) on consumer spending habits and
Doe's  (2018)  investigation  into  digital
influences on consumer choices resonate
with  our  findings,  reinforcing  the
interconnectedness  of  seemingly
disparate  elements  in  the  marketplace.
Harnessing  the  spirit  of  unconventional
exploration  akin  to  uncovering  a  rare
spice  in  the  spice  aisle,  our  study  has
cemented  this  unexpected  connection
between  grocery  store  spend  and
YouTube  engagement,  echoing  the
unconventional  correlations  explored  in
"The Tipping Point" by Malcolm Gladwell
and  the  unexpected  discoveries  in  "The
Da Vinci Code" by Dan Brown.

While  our  research  may  seem  as
surprising as discovering an unlisted item
in  the  self-checkout  area,  the  robust
statistical  support  for  the  correlation
coefficient  of  0.9987553 and the minute
p-value leaves little room for doubt, much
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like  finding  clear  directions  in  a
bewildering maze of grocery aisles. The r-
squared value of 0.9975122 elucidates the
extent  to  which  grocery  store  spend
explains  the  variation  in  YouTube  likes,
highlighting  an  interdependence  as
remarkable as a perfectly stacked display
of canned goods.

Moreover,  Fig.  1  visually  captures  the
striking alignment between grocery store
spend  and  YouTube  likes,  analogous  to
spotting  a  perfectly  arranged  grocery
display. These intricate statistical nuances
underscore the depth and significance of
the  relationship  uncovered,  much  like
discerning  the  subtle  flavor  notes  in  an
unexpected grocery aisle product.

In  summary,  our  findings  not  only
accentuate  the  need  for  researchers  to
delve  into  unexplored  connections
reminiscent of finding a new flavor of ice
cream at  the  store  but  also  underscore
the  richness  of  unexpected  correlations
that  permeate  consumer  behavior  –  a
delightful revelation akin to discovering a
forgotten  treat  at  the  bottom  of  the
grocery bag.

CONCLUSION

In conclusion, our study has illuminated a
remarkable  and  unexpected  association
between grocery store spend in Georgia
and  the  average  number  of  likes  on
LockPickingLawyer YouTube videos. This
correlation, with a coefficient as strong as
a  shopping  cart  wheeling  through  the
aisles on a sale day, underscores the need
for researchers to keep their eyes peeled
for unconventional connections in the vast
landscape of  data  analysis.  Our  findings
not  only  highlight  the  potential  for
unanticipated correlations lurking amidst
the shelves of statistical significance but
also reinforce the importance of exploring
seemingly disparate variables,  much like
stumbling  upon  a  grocery  item  in  an
unexpected section of the store.

The implications of our research stretch
further than a receipt at the checkout, as

they challenge conventional  wisdom and
beckon  scientists  to  embrace  the
unexpected  with  open  arms.  Our
statistical  analysis  has  laid  bare  a
connection  as  surprising  as  finding  a
gourmet  cheese  selection  in  a
convenience  store,  urging  the  scientific
community  to  approach research with  a
flexible  and  open-minded  perspective.
Just  as  one  might  find  an  unexpected
delight  in  the  grocery  store's  clearance
section,  so  too  can  researchers  stumble
upon  novel  insights  through  venturing
into uncharted statistical territory.

With a correlation coefficient as strong as
a jar of pickles refusing to budge from the
top  shelf,  and  a  p-value  as  rare  as  a
golden apple in the produce section, our
findings  stand  as  a  testament  to  the
quirky  and  unpredictable  nature  of
consumer behavior. Therefore, we assert
that no further research is needed in this
area, as our study has definitively cracked
the code on this curious correlation, much
like  finding  the  last  item on  a  crowded
shelf.
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