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ZOOLOGIST LIKES: A PAWSITIVELY
CORRELATIONAL STUDY

Chloe Henderson, Austin Turner, George P Tyler

Elite Science Academy

In this study, we dug our claws into the data to investigate the fascinating relationship between the 
number of zoologists in Alabama and the average number of likes on Deep Look YouTube videos. 
Utilizing information from the Bureau of Larbor Statistics and YouTube, we embarked on a wild 
research adventure. To our surprise, we discovered a staggering correlation coefficient of 0.9958237
and a p-value less than 0.01 for the period from 2014 to 2019. Our findings have undoubtedly 
unleashed a roar of amusement, shedding light on the unexpected paw-sibilities of human and animal
interactions. Whether it's a case of purr-fect harmony or simply a quirky coincidence, this study 
demonstrates the em-purr-ical evidence of the curious link between zoologists and online feline 
fandom. Our research not only takes a bite out of skepticism but also scratches the surface of a new 
avenue for exploration in the world of digital and zoological phenomena.

Ladies and gentlemen, gather 'round for a
tail  of  statistical  intrigue  and zoological
wonder! Today, we embark on a journey to
explore the unexpected and, some might
say,  fur-tunate  connection  between  the
number of zoologists in the great state of
Alabama and the average number of likes
on Deep Look YouTube videos. As we dive
into  this  purr-plexing  correlation,  one
cannot  help  but  wonder:  Are  we
witnessing a case of feline fanaticism, or
is there something more profound at play
here?

The  concept  of  correlating  zoologist
numbers  to  online  feline  fandom  might
seem quite mew-nique, but in the world of
research, we are always on the prowl for
unexpected  connections.  Funny  enough,
our initial inspiration for this study came
from  casually  perusing  YouTube  and
stumbling  upon  delightful  Deep  Look
videos  about  all  things  wild  and
wonderful.  The  observation  that  these
videos attract likes like catnip led us to
ponder:  Could  there  be  a  statistical

relationship  between  these  mesmerizing
clips  and  the  presence  of  zoologically
inclined  individuals  in  a  purr-ticular
geographic area?

To approach this meow-sive question, we
sought  data  from  the  Bureau  of  Larbor
Statistics  to  obtain  the  number  of
zoologists in Alabama, and from YouTube,
we extracted the average number of likes
on Deep Look videos from 2014 to 2019.
With our paws on the keyboard and our
minds roaring with curiosity, we set out to
conduct  a  thorough  analysis  that  would
unveil  the  elusive  connection  between
these seemingly unrelated variables.

But  before  we  unveil  the  purr-spiring
findings  of  our  study,  let's  address  the
elephant in the room – or in this case, the
cat: Why would the number of zoologists
in  Alabama  have  any  influence  on  the
popularity of Deep Look YouTube videos?
Could it be that these zoologists, through
their expert knowledge and appreciation
for  the  wild  world,  are  amplifying  the
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allure  of  these  captivating  videos?  Or
perhaps  it's  simply  a  coincidence,  and
we're barking up the wrong tree in search
of a causative link.

As we delve deep into the intricacies of
this correlational study, we hope to shed
light  not  only  on  the  statistical
relationship between these variables but
also  on  the  untamed  potential  for
unexpected connections.  So scratch that
itch of curiosity and join us on this wild
ride through the jungle of  statistics and
zoological fascination. It's time to unleash
the  data  and  unravel  the  mystery  of
zoologist  likes  –  a  pawsitively  meow-
velous adventure awaits!

LITERATURE REVIEW

In  their  seminal  work,  "The  Zoological
Landscape  of  Alabama  in  the  21st
Century," Smith et al. (2013) documented
the growing presence of zoologists in the
state,  highlighting  the  burgeoning
interest  in  wild  fauna  and  flora.  This
comprehensive  study  provided  a
foundational  understanding  of  the
zoological community in Alabama and laid
the groundwork for our investigation into
their virtual interactions with captivating
wildlife content.

Another  essential  piece  of  literature  in
our  quest  for  understanding  the
zoologists'  influence  on  digital  feline
fascination  is  the  insightful  research  by
Doe  and  Jones  (2016),  "Online  Feline
Fandom:  Unraveling  the  Mysteries  of
Viral Cat Content." Their in-depth analysis
of internet cat culture shed light on the
intricate  web  of  likes,  shares,  and
comments  that  revolve  around  feline-
themed media. While their focus was not
specifically  on  zoologists,  their  findings
gave us a meow-mentous push in the right
direction and sparked our curiosity about
potential  influencers  in  this  digital
ecosystem.

As  we  take  a  paw-sitive  leap  from  the
realm of  serious scholarly work into the
world  of  pop  culture,  it's  noteworthy  to

consider  non-fiction  books  that  may
provide  indirect  insights  into  our  study.
Books such as "The Secret Life of Cats" by
John  Bradshaw  and  Sarah  Ellis,
"Zoobiquity"  by  Barbara  Natterson-
Horowitz  and Kathryn Bowers,  and "Cat
Sense"  by  John  Bradshaw  whiskers  us
away  on  a  smorgasbord  of  cat-related
knowledge,  offering  a  purr-fectly
delightful  distraction  from  the  rigors  of
academic analysis.

In the realm of fiction,  the feline theme
continues  to  capture  the  imagination,
weaving tales of mystery, adventure, and
occasional  cat-astrophes.  Works  such  as
T.S.  Eliot’s  "Old  Possum's  Book  of
Practical  Cats,"  Haruki  Murakami's
"Kafka  on  the  Shore,"  and  Rudyard
Kipling's  "The  Jungle  Book"  offer
intriguing,  albeit  tangential,  cat-related
narratives  that  could tickle  the fancy  of
feline fanciers  and perhaps even inspire
some paws-itively creative interpretations
of our data.

Venturing  further  into  the  realm  of
childhood  reminiscence,  cartoons  and
children's  shows  like  "Heathcliff,"
"Garfield  and  Friends,"  and  "The  Wild
Thornberrys"  bring  a  lighthearted  yet
insightful  perspective  on  human-animal
interactions,  providing a warm nostalgia
that beckons the child in all of us. While
the scholarly community may not typically
look  to  animated  series  for  research
inspiration, the cultural influence of these
shows cannot be denied, and their impact
on  our  understanding  of  zoologists  and
online  feline  fervor  should  not  be
overlooked.

With  a  purr-sonal  touch,  these  diverse
sources  of  literature  add  charm  and
whimsy to our investigation, reminding us
that  even  in  the  serious  pursuit  of
knowledge, a sprinkle of playfulness can
unleash the full potential of our research.
So, with our literary companions in tow,
we  paws  for  a  moment,  embracing  the
mew-nique intrigue that awaits us in the
data analysis.
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METHODOLOGY

To  tackle  the  enigma  surrounding  the
correlation  between  the  number  of
zoologists  in  Alabama  and  the  average
number  of  likes  on  Deep Look  YouTube
videos,  our  research  team  embraced  a
formidable blend of statistical tomfoolery
and  zoological  pizzazz.  Our  convoluted
approach  involved  paw-sing  to  carefully
aggregate and analyze data from 2014 to
2019, while unleashing our inner wildcats
to navigate the intricacies of online feline
fandom.

First  things  first,  we  swooped  into  the
Bureau  of  Larbor  Statistics,  where  we
tirelessly  delved  into  the  jungle  of
occupational  data  to  extract  the  precise
numbers  of  zoologists  prowling  through
the  wilds  of  Alabama.  Armed  with  this
valuable information, we paw-tnered with
YouTube  data  to  paw-rsue  the  average
number  of  likes  on  Deep  Look  videos,
occasionally taking a detour through the
rabbit  hole  of  internet  memes  and
inexplicably  adorable  cat  videos  (for
stress relief, of course).

With  claws  sharpened  and  whiskers
twitching, we utilized a statistical analysis
known as Pearson's correlation coefficient
to  [insert  a  meowgnificent  percentage
here] determine the degree of association
between  these  seemingly  mismatched
variables.  This  approach  allowed  us  to
peer into the hidden jungle of numerical
relationships  and  discern  whether  the
surge  of  zoological  enthusiasm  in
Alabama was indeed linked to the online
applause for Deep Look videos.

To bask in the plausibility of our findings,
we also performed a rigorous hypothesis
test, unleashing the might of the p-value
to ascertain the cat-astrophic significance
of  the  correlation  coefficient.  Spoiler
alert:  the  p-value  was  less  than  0.01,
leaving us utterly shell-shocked and purr-
plexed  by  the  significance  of  our
discovery.

But hold onto your whiskers, because we
weren't  content  with  a  single  statistical
strategy.  Oh  no,  our  insatiable  curiosity

led  us  to  deploy  regression  analysis,  a
method  that  allowed  us  to  expaw-lorate
the  predictive  relationship  between  the
number  of  zoologists  and  the  average
likes on Deep Look videos.  The aim? To
unearth the dazzling patterns underlying
this  curious  connection  and  to  discern
whether the presence of zoologists could
predict  the  purr-fervor  for  such
captivating content.

However, we must caution that our data
spelunking  adventure  had  its  share  of
meow-schances  and  wild  hiccups.  Given
the  nuanced  nature  of  online  data,  we
encountered the occasional glitch in our
YouTube likes count  –  a  plight  resulting
from the ever-elusive concepts of outlier
videos  and  the  unpredictably  influential
'cat interference' leading to biased data.
Rest assured, every erroneous count was
diligently  purr-owwed  and  meticulously
scrubbed from our analysis.

In  the  name  of  full  transparency,  we
should  also  address  the  ferocious
limitations  of  our  study.  While  our
findings  raise  tantalizing  questions,  our
correlation  does  not  imply  causation.  It
remains a ponderous mystery whether the
presence  of  zoologists  truly  fuels  the
appetite for Deep Look videos, or if we've
merely  sniffed  out  a  case  of  uncanny
coincidence. Further expeditionary efforts
–  perhaps  involving  direct  surveys  or
behavioral  observations  –  could  unravel
the true nature of this connection.

In  summary,  our  approach  may  have
strayed into the realm of whimsy, but our
fervor for unraveling statistical mysteries
knows  no  bounds.  With  a  blend  of
statistical  analyses,  feline-inspired
determination,  and  a  touch  of  scientific
whimsy, we courageously leapt head-first
into the petri dish of research – and what
we uncovered may just whisker you away.

And  now,  with  the  methodology  in  the
bag,  let's  return  to  the  wilds  of  data
analysis  and  statistical  adventure.
Onward,  to  the  em-purr-ical  jungle  of
findings and conclusions!

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



RESULTS

Paws-itively thrilling results awaited us as
we  clawed  through  the  data  with
unbridled curiosity. Our study unveiled an
astoundingly  strong  correlation
coefficient of 0.9958237 and an r-squared
value of 0.9916648 between the number
of zoologists in Alabama and the average
number  of  likes  on  Deep Look  YouTube
videos  for  the  period  spanning  2014  to
2019.  To  put  it  in  simpler  terms,  the
relationship between these variables is as
clear as a cat's purr-spective of a sunny
windowsill.  The  p-value  being  less  than
0.01 added an extra layer of credibility to
our findings, waving away any skepti-cat-
tion  about  the  significance  of  this
remarkable association.

Our  statistical  meow-nipulation  of  the
data revealed a tight, almost cuddlesome
fit between the two variables,  indicating
that  as  the  number  of  zoologists  in
Alabama increased,  the average number
of likes on Deep Look YouTube videos also
saw a marked rise.  It's  almost  as  if  the
state's zoologists were unleashing a tidal
wave  of  online  feline  fandom with  their
wild  expertise  and  appreciation  for  the
creatures  that  grace  these  captivating
videos.

Fig. 1 presents a visual representation of
this  correlation,  and  the  scatterplot
therein  resembles  a  pointillist
masterpiece,  with data  points  forming a
purr-fectly linear pattern that would make
even  the  most  discerning  cat  purr  with
delight.

Figure 1. Scatterplot of the variables by year

These findings have indeed opened a new
can of  worms,  or  dare we say,  a  can of
catnip,  in  the  realm  of  statistical
correlations  and  zoological  intrigue.
While some may find this connection to be
simply  an  amusing  meow-ment  of
coincidence,  our  study  has  proven  that
there  is  solid  evidence  to  support  the
notion  that  zoologists  and  online  feline
fandom  are  intertwined  in  a  way  that
transcends mere chance.

Our results urge further paws and claws
into  the  digital  sphere  of  zoological
fascination,  pointing  toward  new
opportunities  for  exploring  the
captivating  interactions  between  human
and animal appreciation. Whether one is a
fervent feline fan or a statistical buff, this
study has given us paws for thought and
ignited  a  spark  of  curiosity  in  the  wild
world of correlation research.

DISCUSSION

The  purrplexing  and  paw-sitive
correlation  uncovered  in  our  study
between  the  number  of  zoologists  in
Alabama and the average number of likes
on  Deep  Look  YouTube  videos  has  sent
ripples through the scientific community.
Our results not only fur-ther establish the
previously  observed  trend  of  the
zoological community's impact on digital
feline fervor but also raise questions that
tickle the whiskers of the curious.

Our  findings  corroborate  the  work  of
Smith et al. (2013), whose examination of
the  growing  zoological  landscape  in
Alabama  laid  the  groundwork  for  our
study. As our results revealed, the surge
in the state's zoologist population appears
to  have  created  a  purr-fect  storm  of
online  feline  fandom.  The  striking
correlation  coefficient  of  0.9958237  and
the  near-unison  in  the  trends  between
zoologists  and  YouTube  likes  lend  em-
purr-ical  support  to  the  notion  that  the
state's aficionados of  wild fauna wield a
significant influence in the digital domain.
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Drawing  a  meow-nificent  parallel,  we
observed  that  the  relationship  between
the  number  of  zoologists  and  likes  on
Deep  Look  videos  is  as  tight  as  a  cat's
curl. Each increase in zoologists seemed
to  be  accompanied  by  a  corresponding
surge in likes, much like the synchronized
movements  of  a  litter  of  kittens.  This
statistical  dance  between  the  variables
has purr-vided irrefutable proof that the
state's zoologists are playing a prominent
role in fostering the online admiration for
the  wild  creatures  featured  in  the
captivating videos.

While  the  meow-vellous  correlation
between zoologists in Alabama and feline
fandom  on  Deep  Look  YouTube  videos
may  initially  appear  whimsical,  our
results  whisker  away  doubts  about  the
significance  of  this  paw-sitively
captivating  association.  As  we  delve
deeper  into  this  correlation,  we  should
paws  and  appreciate  the  potential
implications  it  holds  for  understanding
the  intersection  of  human-animal
interactions in the digital age.

As  we  embark  on  this  exciting  journey
into  the  hitherto  uncharted  terrain  of
zoologists  and online feline fandom, our
study beckons researchers to keep their
ears perked and their eyes wide open for
further  exploration  of  how  human
appreciation  for  wildlife  is  intertwined
with the digital realm. Our findings have
undoubtedly  opened  up  a  whole  new
playground  for  statistical  and  zoological
meow-tigation, and we eagerly anticipate
the discoveries that lie ahead.

This study has not only shown the value of
a  purr-sistent  approach  to  scientific
investigation  but  has  also  demonstrated
that sometimes, in the world of research,
the  most  thought-provoking  discoveries
stem  from  the  most  un-cat-pected  of
correlations.  So,  let's  keep  our  claws
sharp  and  our  curiosity  piqued  as  we
continue  to  unravel  the  enigma  of
zoologists  and  online  feline  fascination.
The fascination continues, may the feline
force be with us!

CONCLUSION

In conclusion, our study has un-leash-ed a
purr-niciously  intriguing  correlation
between  the  number  of  zoologists  in
Alabama and the average number of likes
on Deep Look YouTube videos. The meow-
velous  correlation  coefficient  of
0.9958237 and a  p-value  less  than 0.01
for the period from 2014 to 2019 has left
us  purr-plexed  and  positively  tickled  by
the  paw-sibilities.  It's  almost  as  if  the
state's  zoologists  have  cast  a  spell  of
enchantment,  beckoning  feline
aficionados  from  all  corners  of  the
internet to hit that like button like it's a
scratching post.

Our findings have purred a new melody in
the  symphony  of  statistical  correlations,
highlighting the untamed potential for un-
fur-gettable connections in the digital and
zoological realms. Whether it's a case of
purr-fect harmony or simply a quirky co-
fur-dinace,  this  study  demonstrates  the
em-purr-ical  evidence  of  the  paw-sitive
relationship  between  zoologists  and
online  feline  fandom.  These  results  are
truly  nothing  to  sneeze  at  –  unless,  of
course, you're allergic to cats.

With  such  staggering  statistics,  we
confidently assert that no more research
is needed in this area. The cats are out of
the bag, and we've all been left feline fine
about the statistical prowess of zoologist
likes. It's time to paws and reflect on the
wild meow-mentum of this correlation and
embrace  the  fur-nomenon  as  a  whisker-
worthy  addition to  the  eclectic  world  of
data-driven curiosities.
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