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In this paper,  we delved into the intriguing correlation between the geekiness of
MrBeast  YouTube  video  titles  and  the  population  of  photographers  in  the
picturesque state of West Virginia. Leveraging AI analysis of YouTube video titles
and data from the Bureau of Labor Statistics, our research team embarked on a
hilarious  yet  insightful  exploration,  aiming  to  shed  light  on  this  seemingly
improbable link. Surprisingly, our findings reveal a robust correlation coefficient of
0.9547070 and a remarkably significant p-value of less than 0.01 for the time period
spanning from 2012 to 2022. This comical yet statistically striking association paints
a portrait worth more than a thousand words, offering unexpected insight into the
whimsical  influences  that  impact  occupational  pursuits.  Our  results  not  only
provoke  laughter  but  also  spark  curiosity,  emphasizing  the  value  of  exploring
unlikely connections while approaching research with a lighthearted and inquisitive
spirit. Whether it be the allure of viral YouTube content or the magnetism of the
photography  profession,  this  study  opens  the  aperture  to  the  unexpected
intersections of pop culture and labor trends.

The  world  of  YouTube  is  a  quirky
ecosystem,  with  its  mishmash  of  content
ranging  from  cat  videos  to  highbrow
educational discourse (or so we hope!). At
the  helm  of  this  wacky  digital  voyage  is
none  other  than  MrBeast,  a  YouTube
phenom known for his eye-catching, brain-
teasing,  and  often  downright  perplexing
video titles. Simultaneously, in the hills and
valleys  of  West  Virginia,  there  exists  an

enclave of diligent photographers capturing
the  natural  splendor  of  the  state  like  no
other.  Who would  have  thought  that  these
two  seemingly  unrelated  domains  could
collide  in  a  statistical  symphony  of
geekiness and shutterbug enthusiasm?

In this study, we aim to unravel the enigma
of how the geekiness of MrBeast's YouTube
video titles correlates with the population of
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photographers  in  the  enchanting  state  of
West  Virginia.  Armed  with  data  analysis
tools,  a  penchant  for  peculiar  correlations,
and  an  unquenchable  sense  of  humor,  we
embarked  on  this  academic  escapade  to
decipher  the  whimsical  dance  between
digital culture and occupational pursuits.

Our investigation stems from the tongue-in-
cheek  speculation  that  there  might  be  a
thread  connecting  the  absurdity  of  catchy
YouTube titles to the artistry of photography.
Could it be that the allure of viral YouTube
content stirs the artistic inclinations of West
Virginians?  Or  is  it  simply  that  the  state's
breathtaking landscapes  attract  both  digital
wizards and camera-wielding wizards alike?
Join us on this merry academic jaunt as we
examine  the  unexpected  link  between  the
online antics of MrBeast and the real-world
snapshots  of  shutterbugs  in  the  Mountain
State. So, buckle up, and let's dive into the
delightful  complexities  of  this  seemingly
off-the-wall  yet  surprisingly  fascinating
correlation.

Prior research

The intersection of digital culture and real-
world phenomena has long been a subject of
intrigue and amusement in academic circles.
However, as we ventured into the depths of
our  investigation,  we  discovered  a  rather
unexpected avenue that piqued our curiosity
-  the  enthralling  correlation  between  the
geekiness of MrBeast's YouTube video titles
and the population of photographers in West
Virginia.  While  the  initial  search  yielded
literature of a serious and scholarly nature,
such as Smith et al.'s  comprehensive study
on  the  impact  of  digital  influencers  on
occupational trends, we quickly veered into

more unconventional avenues, reflecting the
unconventional nature of our research topic.

In  "The  Influence  of  Digital  Content
Creators  on  Labor  Market  Dynamics,"
Smith  et  al.  delve  into  the  profound
implications  of  digital  influencers  on
occupational  trends,  shedding  light  on  the
unforeseen  impacts  of  online  personalities
on  the  choices  and  aspirations  of
individuals.  While  their  study  does  not
explicitly mention MrBeast or West Virginia
photographers,  it  sets  the  stage  for  our
exploration  of  the  rather  whimsical
correlation we aimed to unravel.

Turning to the more lighthearted side of our
inquiry, we found inspiration in the works of
authors such as John Doe, whose book "The
Quirky  Mathematics  of  YouTube  Content"
takes a playful yet illuminating approach to
unraveling  the  hidden  patterns  and
idiosyncrasies  present  in  digital  content
creation. Although Doe's work ventures into
the  realm  of  algorithms  and  engagement
metrics,  it  provided  us  with  a  fresh
perspective  on  the  potential  connections
between  YouTube  titles  and  real-world
phenomena,  albeit  with  a  healthy  dose  of
humor and wit.

While  the  academic  literature  offered
valuable  insights,  we also  found ourselves
drawn  to  fictional  narratives  that
tangentially  related  to  our  research  theme.
Titles such as "The Lens and the Algorithm"
by A. Jones and "Geek Meets Lens: A Tale
of Two Worlds" by R. Smith, while purely
figments  of  imagination,  sparked
conversations  and  insights  that  we  carried
forward  into  our  own investigation.  These
works, with their fantastical twists and turns,
allowed us to approach our research with a
blend of levity and imagination, reinforcing

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



our  belief  in  the  unexpected  interplay
between  popular  culture  and  tangible
societal phenomena.

Drawing  from  these  diverse  sources,  our
foray into the whimsical world of YouTube
geekiness  and  the  lens-focused  pursuits  of
West  Virginian  photographers  was  further
enriched by unlikely sources of inspiration.
Books aside, we delved into the colorful and
vibrant realm of children's cartoons, seeking
to  discern  hidden  patterns  and  quirky
connections  in  the  plotlines  of  animated
series.  Shows  such  as  "Spongebob
Squarepants,"  with  its  zany  humor  and
unpredictable  narratives,  provided  a
welcome respite from the rigors of research,
while infusing our academic pursuits with an
air of delightful absurdity.

Embracing  this  lighthearted  and
unconventional  approach,  we  set  out  to
unveil  the  connection  between  MrBeast's
YouTube  video  titles  and  the  thriving
community  of  photographers  in  West
Virginia,  confident that our findings would
shed  light  on  the  unexpected  correlations
that  underpin  our  increasingly
interconnected world.

Approach

To uncover the hidden connection between
the  geekiness  of  MrBeast  YouTube  video
titles and the population of photographers in
West Virginia, our research team embarked
on a quest that would make even the most
intrepid data scientist raise an eyebrow. We
harnessed  the  power  of  AI  analysis  of
YouTube  video  titles,  infusing  computer
algorithms with a healthy dose of geekiness
detection  to  evaluate  the  zaniness  level  of
MrBeast's  quirky  creations.  This  involved
employing  advanced  natural  language

processing  techniques,  establishing  a
taxonomy of absurdity, and subjecting each
video title to a rigorous "geekiness quotient"
assessment. 

To capture the snapshot of photographers in
the  rugged  terrain  of  West  Virginia,  we
turned  to  the  Bureau  of  Labor  Statistics.
Mining data  from the years  2012 to 2022,
we compiled a treasure trove of information
on the number of professional photographers
populating the state. This involved sleuthing
through occupational employment statistics,
industry  employment  patterns,  and
geographical  concentration  indices  –
essentially,  doing  some  serious  number
crunching  in  the  pursuit  of  photographic
gold.

Taking  a  leaf  out  of  Sherlock  Holmes'
investigative  playbook,  we delved into  the
depths of correlation analysis to unravel the
mystery  at  hand.  Employing  robust
statistical methods, we calculated correlation
coefficients, explored trends over time, and
delved into the whimsical interplay between
MrBeast's  digital  shenanigans  and  the
artistry of West Virginian shutterbugs. While
we  won't  bore  you  with  the  nitty-gritty
details  of  statistical  formulae,  rest  assured
that our approach was as rigorous as it was
jocular.

In  catering  to  the  offbeat  nature  of  this
investigation, we also dabbled in qualitative
analysis,  conducting  interviews  with  a
selection of both fervent MrBeast fans and
West  Virginia  photographers.  This  allowed
us  to  capture  the  subjective  nuances  of
geekiness  appreciation  and  artistic  pursuit,
gaining  insights  that  transcended  the
numerical merriment of statistical analysis.

Furthermore, our research team engaged in a
bit of playful speculation, hypothesizing the
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potential  causal  mechanisms  underpinning
this  unexpected  correlation.  We considered
factors like the influence of viral content on
cultural  norms,  the  magnetism  of  creative
endeavors, and the allure of West Virginia's
breathtaking landscapes as plausible drivers
of this comical connection.

In  essence,  our  methodology  was  a
whimsical  blend of  AI wizardry,  statistical
merriment, and qualitative jest, ensuring that
our  investigation  upheld  the  spirit  of
lighthearted  inquiry  while  maintaining  the
academic rigor necessary for uncovering the
unexpected correlations that tickle both the
funny bone and the intellect.

Results

Our analysis of the data yielded a surprising
result:  a  remarkably  strong  correlation
between  the  geekiness  of  MrBeast's
YouTube  video  titles  and  the  number  of
photographers  in  the  captivating  state  of
West Virginia. The correlation coefficient of
0.9547070  indicates  an  intriguing
relationship,  denoting that as the geekiness
of MrBeast's video titles increases, so does
the  population  of  photographers  in  West
Virginia.  This  eyebrow-raising  finding
paints  a  picture  of  unexpected  harmony
between the digital realm and the real-world
pursuit of capturing fleeting moments.

Furthermore,  the  r-squared  value  of
0.9114655 suggests that a substantial portion
of  the  variability  in  the  number  of
photographers  can  be  explained  by  the
geekiness  of  MrBeast's  video  titles.  The
strength of this relationship is truly a sight to
behold,  akin  to  capturing  the  perfect
exposure in a photograph. It seems that the
quirkiness of YouTube titles and the artistry

of photography have more in common than
meets the eye.

In  addition,  the  p-value  of  less  than  0.01
emphasizes the statistical significance of this
correlation,  indicating  that  it  is  highly
unlikely  to  have  occurred  by  chance.  This
statistical  support  further  solidifies  the
veracity  of  our  findings,  highlighting  the
robustness of the relationship between these
seemingly unrelated realms.

Figure 1. Scatterplot of the variables by year

Our  findings  are  encapsulated  in  a
scatterplot (Fig.  1), visually illustrating the
strong  positive  correlation  between  the
geekiness of MrBeast's YouTube video titles
and  the  number  of  photographers  in  West
Virginia.  The  scatterplot  unequivocally
captures  the  essence  of  this  unexpected
connection,  serving  as  a  comedic  yet
thought-provoking  visualization  of  the
statistical symphony we uncovered.

In  essence,  our  research  uncovers  a
whimsical  yet  captivating  correlation  that
intertwines  the  world  of  viral  YouTube
content  with  the  timeless  artistry  of
photography,  shedding  light  on  the
enchanting interplay between digital culture
and occupational preferences. These results
not only invite amusement but also inspire

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



curiosity,  highlighting  the  enthralling
complexity of seemingly unrelated domains
colliding  in  a  statistically  compelling
manner.

Discussion of findings

Our  research  has  unearthed  a  connection
between  the  geekiness  of  MrBeast's
YouTube  video  titles  and  the  number  of
photographers  in  West  Virginia  that  is
stranger  than  fiction  and  more  unexpected
than  a  plot  twist  in  a  children's  cartoon.
While  our  initial  exploration  may  have
sounded like the setup for a punchline, the
statistical  analysis  paints  a  curious  portrait
of  correlation,  shedding  light  on  the
whimsical  influences  that  bridge  digital
culture  and  occupational  pursuits  in  a
statistically compelling manner.

First, let's revisit the lighthearted avenues of
inquiry  we  embarked  on  in  our  literature
review.  We  humorously  but  seriously
consider the impact of digital influencers on
occupational trends, as outlined by Smith et
al.,  and,  to  our  bemusement,  find  an
unexpected  resonance  with  our  own
findings.  Likewise,  the  playful  yet
illuminating  perspective  of  John  Doe  in
unraveling the hidden patterns of YouTube
content takes on a newfound depth as we see
our  research  results  support  the  potential
connections  he  hinted  at  in  his  quirky  yet
insightful work.

Our findings also weave unexpected threads
through  fictional  narratives,  mirroring  the
fantastical  twists  and  turns  in  A.  Jones's
"The  Lens  and  the  Algorithm"  and  R.
Smith's  "Geek Meets Lens: A Tale of Two
Worlds."  The  comedy  in  these  fictional
works  comes  full  circle  as  our  statistical
analysis  lends  weight  to  the  whimsical

correlations presented in these tales, proving
that sometimes truth is indeed stranger than
fiction.

Our results, conveyed through the r-squared
and  correlation  coefficient,  are  statistically
robust  and  whisk  us  away  into  a  land  of
statistical significance alongside the playful
antics  of  Spongebob  Squarepants.  The
scatterplot visualizes our findings, capturing
the unlikely relationship between MrBeast's
YouTube titles and the thriving community
of  photographers  in  West  Virginia  in  a
manner  that  can  only  be  described  as
statistically stunning.

In conclusion, our research invites laughter
and  astonishment,  highlighting  the
captivating  complexity  of  the  intersection
between  digital  phenomena  and real-world
occupational  pursuits.  As  we  consider  the
unexpected harmonies unveiled in this study,
we  are  reminded  that  statistical  analysis,
much  like  the  wacky  humor  of  a  viral
YouTube  video,  has  the  power  to  defy
expectations and reveal delightful surprises
in seemingly unrelated domains.

Conclusion

In  conclusion,  our  study has  illuminated  a
side  of  statistical  analysis  that  many  may
find  as  obscure  as  the  cryptic  titles  of
MrBeast's  videos.  The  notably  strong
correlation  between  the  geekiness  of
MrBeast's  YouTube  video  titles  and  the
number  of  photographers  in  West  Virginia
has  left  us  scratching  our  heads  in  both
perplexity and amusement. It seems that the
allure of "He Spent 50 Hours Buried Alive
with 50 Cats" and "I Ate a $70,000 Golden
Pizza"  has  captivated  not  only  digital
audiences but also prompted an increase in
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the  population  of  photographers  in  the
Mountain State.

The  statistical  significance  of  our  findings
rivals the significance of finding the perfect
lighting  for  a  photograph  –  a  rare  gem
indeed.  The  p-value  of  less  than  0.01  is
almost  as  improbable  as  capturing  Bigfoot
on  film,  yet  here  it  is,  asserting  the
robustness of our unexpected discovery.

While  the  relationship  between  MrBeast's
zany  video  titles  and  West  Virginia's
photography  enthusiasts  may  seem  as
unlikely as spotting a unicorn, our findings
reveal that statistical  storytelling can be as
whimsical  and  delightful  as  a  children's
fable.

In  the  grand  jigsaw  puzzle  of  statistical
oddities, this correlation adds a quirky piece
that  might  just  make  you  chuckle  and
scratch your head in equal measure. It's as if
the statistical software itself decided to play
a practical joke on us.

In considering future research, one might be
tempted to embark on further investigations
into the correlations between viral YouTube
content and unexpected labor trends, but we
assert  that  this  particular  area  of  inquiry
needs no further depth. Our study stands as a
wink from statistics to the world of playful
improbabilities,  a  quirky  reminder  that
sometimes,  even  research  can  wear  a
clown's nose.
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