
The Correlation Between Republican Totes and Never Gonna Give You
Up Votes: A Data-Driven Analysis

Colton Henderson, Addison Tanner, Giselle P Tyler

Abstract

This  paper  explores  the  peculiar  yet  compelling
relationship  between  Republican  votes  for  Senators  in
Tennessee and the enduring popularity of the 'never gonna
give  you  up'  meme.  Leveraging  data  from  the  MIT
Election Data and Science Lab, Harvard Dataverse, and
Google  Trends,  our  research  team  methodically
scrutinized  this  serendipitous  association  from  2006  to
2020.  The  analysis  revealed  a  noteworthy  correlation
coefficient of 0.8548551 and p < 0.05, lending statistical
support to the unexpected interconnectedness of political
preferences  and  internet  memes.  Our  findings  not  only
provide empirical evidence of this seemingly incongruous
link  but  also  offer  a  lighthearted  glimpse  into  the
whimsical nuances of human behavior and digital culture.

1. Introduction

      The intersection of politics and internet culture is
a realm fraught with surprises and paradoxes. While
one  might  expect  the  domain  of  memes and viral
content to remain firmly ensconced within the digital
expanse,  our  present  investigation  delves  into  an
unlikely interplay between political proclivities and
internet  phenomena.  Specifically,  we  turn  our
attention to the state of Tennessee and the intriguing
correlation between Republican  votes  for  Senators
and the  endearing  persistence  of  the  'never  gonna
give you up' meme.

      The 'never gonna give you up' meme, propelled
by  Rick  Astley's  undeniably  catchy  tune,  has
enigmatically endured the test  of  time,  permeating
the  digital  landscape  with  its  whimsical  presence.
Concurrently,  the  state  of  Tennessee  has  been  a
bastion of Republican support, consistently sending
senators  from  the  same  party  to  represent  its
interests.  Our research team was initially drawn to
the question:  is there a latent relationship between
these two seemingly disparate phenomena, or is this
peculiar correlation merely a chance occurrence in
the  chaotic  intricacies  of  the  political  and  online
realms?

      Leveraging a comprehensive dataset spanning
fifteen years, we embarked on a rigorous journey of
data  analysis,  seeking  to  disentangle  the  web  of
connections  between  political  landscapes  and
internet whimsy. Our intrepid pursuit  led us to the
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MIT  Election  Data  and  Science  Lab,  where  we
meticulously  collated  voting  statistics,  and  the
Harvard  Dataverse,  where  we  secured
unimpeachable data on the popularity of the 'never
gonna give you up' meme. To complement this, we
employed Google Trends to gauge the ebb and flow
of interest in the meme over the years. Armed with
these assets, we rigorously scrutinized the statistical
underpinnings of this inexplicable relationship.

      The crux of our quest was not just to decipher an
enigma shrouded in statistical conundrums but also
to  illuminate  the  innate  unpredictability  of  human
tendencies  and  digital  culture.  As  we  unveil  our
findings, prepare to embark on an intellectually zany
journey  that  unveils  the  unexpected  correlations
between  political  affiliations  and  internet  memes.
Our quest has not only yielded empirical evidence
but also provided a whimsical vantage point into the
subtleties of human behavior, political leanings, and
the whimsical  reverberations  of  the  digital  sphere.
So,  buckle  up,  and  get  ready  to  delve  into  the
enchanting  enigma  of  the  correlation  between
Republican  totes  and  'never  gonna  give  you  up'
votes.

2. Literature Review

The  search  for  the  nexus  between  political
inclinations  and  cultural  trends  has  led  scholars,
researchers,  and inquisitive  minds alike to  explore
unconventional  correlations  and  improbable
connections.  In  "Smith et  al.,"  the  authors unearth
intricate patterns within the intersection of political
preferences  and  digital  phenomena,  laying  the
groundwork for our present endeavor. Their rigorous
examination of data sets spanning diverse domains
has paved the way for an increasingly scrutinizing
lens directed towards understanding the relationship
between Republican votes for Senators in Tennessee
and the prevalence of the 'never gonna give you up'
meme.

Building upon this foundation, "Doe" delves into the
captivating conundrum of internet memes and their
resonance  within  societal  currents.  Their  study
elucidates the entwined nature of viral content and
communal  dispositions,  offering  a  framework  to
ponder  the  unforeseen  ties  that  bind  political
landscapes and online cultural artifacts.

In  parallel,  "Jones"  constructs  a  compelling
argument  for  the  impact  of  digital  culture  on
traditional  ideological  constructs,  expanding  the
discourse  on  the  interconnectedness  of  societal
affinities  and  internet-driven  diversions.  These
seminal  works  set  the  stage  for  our  present
exploration,  underpinning  our  curiosity  to  unravel
the  unexpected  correlations  and  whimsical
reverberations within the realm of Republican totes
and 'never gonna give you up' votes.

Further  enriching  our  conceptual  apparatus,  non-
fiction  works  such  as  "The  Age  of  Surveillance
Capitalism"  by  Shoshana  Zuboff  and  "The  Sixth
Extinction" by Elizabeth Kolbert have expanded our
understanding  of  the  complex  interplay  between
technology,  human  behavior,  and  socio-political
dynamics.  Ultimately,  shedding  light  on  the
plausible  inferences  that  may  be  drawn  from  the
active engagement with internet  culture within the
political realm.

Turning towards the realm of fiction, the evocative
narratives  of  "The  Circle"  by  Dave  Eggers  and
"Ready Player One" by Ernest Cline have captivated
readers  with  their  immersive  portrayals  of  virtual
universes  and  the  socio-political  implications  of
digital  presence.  While  these  literary  works  may
seem  far  removed  from  the  tangible  realities  of
political voting behavior, their nuanced explorations
of  virtual  realms  and  societal  conventions  have
nudged our discernment to contemplate the potential
interplay  between  these  seemingly  divergent
spheres.

In  the  pursuit  of  a  holistic  understanding  of  the
nexus between Republican votes  and 'never  gonna
give you up' popularity, our research team diligently
combed through a myriad of sources, including but
not  limited  to  ancient  tablets,  hieroglyphics,  cave
paintings,  fortune  cookies,  and  surprisingly
enlightening  conversations  with  garden  gnomes.
Furthermore,  extensive  perusal  of  CVS  receipts
yielded  valuable  insights  or  at  the  very  least,
provided  ample  entertainment  in  deciphering  an
assortment of unrelated offers and coupons.  While
our methods may raise a few eyebrows,  we assert
that  our  quest  for  understanding has  been  nothing
short  of  exhaustive  and,  occasionally,  comically
absurd.
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3. Methodology

In  order  to  untangle  the  enigmatic  web  of
connections  between  political  preferences  and
internet  memes,  our  research team embarked on a
methodological odyssey worthy of the most intrepid
of  explorers.  Armed  with  wit,  wisdom,  and  an
arsenal  of  data  sources,  our  approach  seamlessly
melded the rigors of scientific inquiry with a dash of
digital whimsy.

First,  we  meticulously  extracted  voting  statistics
from  the  MIT  Election  Data  and  Science  Lab,
casting  a  discerning  eye  on  the  labyrinthine
landscape  of  Republican votes  for  Senators  in  the
state of Tennessee. This involved scouring through
electoral  records,  employing  statistical  rigor,  and
occasionally  muttering  spells  of  statistical
significance to coax forth the elusive treasure trove
of data.

Simultaneously,  we  dove  headlong  into  the  rich
reservoir  of  internet  culture,  delving  into  the
transcendent realm of the 'never gonna give you up'
meme.  With  the  aid  of  Harvard  Dataverse,  we
navigated the unpredictable currents of digital fads,
capturing  the  zeitgeist  of  the  meme's  popularity
through  the  tumultuous  cycles  of  the  internet's
tempestuous whims.

But our intrepid journey did not end there. No, we
took it a step further - or perhaps a slide to the right,
using Google Trends to encapsulate the ebb and flow
of interest in the 'never gonna give you up' meme.
Here,  we  rode  the  undulating  waves  of  search
queries,  buoyed  by  the  uncharted  tides  of  online
curiosity,  to  gauge  the  meme's  enduring  allure
through the tempestuous seas of cyberspace.

With  our  data  securely  ensconced  within  the
hallowed halls of statistical software, we then set sail
for  the  choppy  seas  of  analysis.  Armed  with  our
trusty  compass  of  hypothesis  testing  and  the
compass  of  correlation  coefficients,  we  navigated
through  the  statistical  expanse  to  reveal  the
unexpected  correlations  between  political
proclivities and internet whimsy.

And so, with steadfast resolve, a touch of merriment,
and a pinch of digital dexterity, we forged the path to
ferret  out  the  latent  kinship  between  Republican

votes  and  'never  gonna  give  you  up'  votes  –  a
journey  as  thrilling  and  unpredictable  as  the
serendipitous bond we aimed to elucidate. Thus, our
methodology,  infused  with  equal  measures  of
statistical  acumen  and  digital  derring-do,  captured
the essence of our pursuit: to unearth the captivating
connections that lie beneath the seemingly uncharted
terrain  of  political  predilections  and  internet
oddities.

4. Results

Our  data  analysis  unearthed  a  striking  correlation
between Republican votes for Senators in Tennessee
and the enduring popularity of the 'never gonna give
you  up'  meme.  Across  the  time  span  of  2006  to
2020,  we  found  a  correlation  coefficient  of
0.8548551,  a  r-squared value of  0.7307773,  and a
statistically  significant  p-value  of  less  than  0.05.
These statistical indicators affably pointed towards a
robust  association  between  the  two  seemingly
unrelated variables, marking a noteworthy revelation
in  the  unpredictable  amalgam  of  political
preferences and internet culture.

To  visually  encapsulate  this  surprising  union,  we
present  Figure  1,  a  scatterplot  showcasing  the
pronounced  correlation  between  Republican  votes
for Senators in Tennessee and the prevalence of the
'never gonna give you up' meme across the years.

Our  findings  not  only  affirm  the  unexpected
interconnectedness  of  these  ostensibly  discordant
facets  of  human  engagement  but  also  provide  an
amusing  peek  into  the  quirky  undercurrents  of
human  behavior  and  the  digital  landscape.  The
whimsical  nuances  of  this  correlation  beguile  the
mind, underscoring the idiosyncrasies that underlie
the  intersection  of  political  dynamics  and  meme
permeation.
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Figure 1. Scatterplot of the variables by year

5. Discussion

The confluence of Republican votes for Senators in
Tennessee and the ubiquitous presence of the 'never
gonna give you up' meme has been a matter of both
perplexity  and  mirth,  and  our  study's  findings
contribute  to  this  intriguing  discourse.  Our  results
not only corroborate the prior research conducted by
Smith  et  al.,  but  they  also  provide  empirical
substantiation for the enigmatic connection that Doe
highlighted in their exploration of internet memes.
Smith  et  al.'s  work  has  laid  the  foundation  for
unraveling  the  unlikely  correlation  we  have
scrutinized, and our study dutifully builds upon their
earnest findings. In a similar vein, our results align
with  the  playful,  meandering  musings  of  "Jones"
concerning  the  impact  of  digital  culture  on
traditional ideological constructs, further underlining
the  resonance  of  our  findings  within  the  broader
academic contemplation.

The  statistical  robustness  of  our  calculated
correlation coefficient of 0.8548551 and a p-value of
less  than  0.05  bolsters  the  credibility  of  this
paradoxical association, lending empirical weight to
an  otherwise  fantastical  premise.  The  very
confluence of these two seemingly disparate spheres,
political preferences, and internet memes, has lent an
air of delightful whimsy to the discourse on human
behavior and cultural inclinations.

As we delve into the implications of our findings,
we  must  acknowledge  the  distinct  comical
undertones of this research endeavor. The magnetic
pull  between  political  totes  and  the  harmonious
strains of Rick Astley's voice reverberating through
cyberspace  underscores  the  underlying  levity  that

permeates this investigation. The obscure crossroads
where  data  analysis  intersects  with  digital  culture
may  appear  incongruous  at  first  glance,  but  they
unravel  a  tapestry  of  connectivity  that  emboldens
our understanding of human idiosyncrasies.

In conclusion, our study has debunked the age-old
adage  that  politics  and  playfulness  exist  within
hermetically  sealed  domains.  Rather,  our  findings
suggest  that  even  in  the  realm  of  political  voting
behavior,  there exists a peculiar  dance with digital
culture that transcends conventional categorizations.
The furtive grins and raised eyebrows elicited by our
revelation are an apt testament to the surprising yet
tantalizing  amalgam  of  statistical  rigor  and
whimsical  fantasy  that  underpins  our  inquiry.
Engaging with this enigmatic union of Republican
totes and 'never gonna give you up' fervor has not
only diversified the scholarly conversation but also
added a cheerful dash of absurdity to the otherwise
staid corridors of academic examination.

6. Conclusion

In  conclusion,  our  research  has  illuminated  an
unexpected  and  amusing  correlation  between
Republican votes for Senators in Tennessee and the
enduring popularity of the 'never gonna give you up'
meme. The remarkably high correlation coefficient
of 0.8548551 and a statistically significant p-value
below  0.05  underscore  the  robustness  of  this
unlikely connection,  leaving us  both bemused and
intrigued  by  the  whimsical  interplay  of  political
leanings and internet memes.

While  our  findings  bring  levity  to  the  scholarly
arena, they also uncannily underscore the capricious
nature of human behavior and digital culture. As we
reflect on the sheer absurdity of this correlation, it
becomes evident that there are unfathomable depths
to  the  idiosyncrasies  that  underpin  political
preferences  and  the  propagation  of  online
phenomena. This nexus of political totes and catchy
tunes serves as a whimsical reminder that the human
experience  unfolds  in  multifaceted  and  often
unpredictable ways.

As  we  wrap up  this  exploration  into  the  amusing
confluence  of  Republican  votes  and  'never  gonna
give you up' meme popularity, it becomes apparent
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that  further  research  in  this  domain  may  yield
diminishing returns. With this in mind, we assert that
this  study  provides  a  satisfying  and  thoroughly
entertaining glimpse into the comical intricacies of
human behavior and digital culture, and no further
investigation is warranted in this particular avenue
of inquiry.
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