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Abstract

This study delves into the peculiar relationship between
Tom Scott's captivating clickbait-y YouTube video titles
and  the  generation  of  hydroelectric  power  in  French
Polynesia. Through the power of AI analysis and a dash of
good humor, we embarked on a quirky quest to uncover
the  potential  impact  of  irresistible  titles  on  energy
production.  Our  findings  revealed  a  surprisingly  strong
correlation coefficient of 0.8838544, with a p-value less
than  0.01,  over  the  period  from  2009  to  2021.  This
research aims to provide both laughter and insight into the
wacky  world  of  clickbait  and  renewable  energy,
transcending  the  conventional  boundaries  of  academia
with a touch of whimsy.

1. Introduction

Greetings, esteemed readers and fellow purveyors of
scientific tom-foolery! In the realm where clickbait
meets hydroelectric power, we find ourselves at the
intersection  of  captivating  titles  and  sustainable
energy  generation.  This  peculiar  confluence  of
YouTube shenanigans and renewable energy sources
has  led us  down a  path  sprinkled  with  both data-
driven  revelations  and  the  occasional  double
entendre.

We are not merely in pursuit of knowledge but also
in  search  of  a  good  laugh,  all  while  donning  our
statistical  capes  and  wielding  the  power  of
correlation coefficients with the finesse of a stand-up
comedian.  The  title  of  this  paper  may  raise  an
eyebrow or elicit a chuckle, but fear not, for behind
the playful wording lies a serious intent to shed light
on  the  unexplored  relationship  between  YouTube
clickbait  and  the  current  flowing  through  French
Polynesia’s hydroelectric turbines.

Our  research  aims  to  merge  the  seemingly
incongruent  worlds  of  online  entertainment  tactics
and  renewable  energy  production,  proving  that
statistical  analyses  can  indeed  be  infused  with  a
hearty  dose  of  humor.  Through  this  whimsical
exploration, we embark on an adventure that marries
the rigors of science with the capricious nature of
internet whimsy. After all,  who said that statistical
correlational  studies  couldn’t  have  a  sense  of
humor? Let’s dive into the realm of data and puns,

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



where  the  yin  and  yang  of  science  and  silliness
converge.

2. Literature Review

In "Smith et al.," the authors find that the influence
of clickbait in digital media has become a topic of
great  interest  in  the  field  of  communication  and
information  theory.  The  manipulation  of  headlines
and  titles  to  garner  attention  has  been  a  well-
documented phenomenon, with implications ranging
from  user  engagement  to  the  dissemination  of
misinformation.  Similarly,  "Doe,"  delves  into  the
psychology  behind  attention-grabbing  techniques
utilized  in  the  digital  landscape,  emphasizing  the
role  of  curiosity  and  anticipation  in  driving  user
interaction.

Moving beyond the realm of serious scholarly work,
real-world  applications  of  clickbait  tactics  can  be
found in books such as "Contagious: How to Build
Word of Mouth in the Digital Age" by Jonah Berger,
which discusses the viral  nature of online content.
On  the  lighter  side,  fictional  literature  also  offers
insights into the realm of attention-grabbing tactics,
with works like "The Clicking of Cuthbert" by P.G.
Wodehouse,  where humor and satire intersect with
the world of media.

Another poignant source of inspiration for our study
comes  from  our  extensive  "research"  into  (ahem)
television shows. The connection between clickbait
tactics  and  user  engagement  can  be  observed
through programs such as "Black Mirror," where the
dark  side  of  digital  media  is  explored  with  a
dystopian  twist.  In  a  less  ominous vein,  programs
like "The Joy of Painting," hosted by the inimitable
Bob  Ross,  offer  a  lighthearted  exploration  of
captivating  visual  content  –  a  facet  of  online
engagement  that  cannot  be  discounted  in  our
analysis.

As  we  turn  our  attention  to  the  realm  of
hydroelectric  power  and  renewable  energy,  the
literature is rife with studies such as "Jones and Co."
that  explore  the  intricate  balance  between  energy
production  and  environmental  sustainability.  The
potential for harnessing the power of flowing water
in  regions  like  French  Polynesia  is  highlighted  in
works  such  as  "Hydropower  Engineering

Handbook"  by  Mays  and  "Renewable  Energy:
Power  for  a  Sustainable  Future"  by  Boyle  et  al.,
providing valuable insights into the practical aspects
of hydroelectric power generation.

But let’s not forget the amusingly fictional side of
literature!  Works  such  as  "The  Wind-Up  Bird
Chronicle"  by  Haruki  Murakami  may  not  seem
directly related, but the concept of energy and power
dynamics  certainly  takes  center  stage  in  its
enigmatic  narrative.  And  who  can  overlook  the
classic "Watership Down" by Richard Adams, where
the  flow  of  rivers  and  the  vitality  of  nature  are
intricately woven into the story? Such works, though
not directly addressing hydroelectric power, offer a
whimsical  lens  through which  to  view the subject
matter.

In  summary,  our  foray  into  the  literature  has
uncovered  a  treasure  trove  of  serious  and  not-so-
serious insights, guaranteeing a laugh or two along
the  way.  With  this  eclectic  blend  of  scholarly
pursuits and fictional musings, we gear up to unravel
the enigmatic interplay between frivolous YouTube
titles  and  the  robust  hum  of  French  Polynesia’s
hydroelectric turbines.

3. Methodology

To unravel  the enigmatic connection between Tom
Scott's  tantalizing  YouTube  video  titles  and  the
hydroelectric  prowess  of  French  Polynesia,  our
research team harnessed an array of data mining and
analysis  techniques,  along  with  a  sprinkle  of
statistical  mirth.  Our  unconventional  approach
incorporated  AI  algorithms  to  sift  through  the
endless troves of YouTube metadata,  capturing the
essence of clickbait-y allure with the precision of a
trained mime artist.

The  first  step  in  our  zany  methodology  involved
deploying a battalion of algorithms to scrutinize and
scrutinize  some  more,  examining  the  clickbait
quotient  of  Tom  Scott's  video  titles.  Using  a
combination  of  linguistic  parsing,  sentiment
analysis,  and  pun  detection  algorithms,  we
meticulously quantified the level of linguistic hijinks
and  whimsical  wordplay  present  in  each  title.  We
dared to  dive into the  linguistic  soup of  clickbait,
frolicking in the sea of attention-grabbing phrasings
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and  semi-ridiculous  claims,  all  in  the  name  of
scientific curiosity and a side helping of amusement.

Simultaneously, to gauge the hydroelectric potential
pulsating through French Polynesia, we hitched our
data  wagons  to  the  Energy  Information
Administration's  sturdy  chariot.  The  meticulous
energy production data, akin to the steady flow of a
serene  stream,  was  pored  over,  scrutinized,  and
given the statistical equivalent of a firm but friendly
handshake. Our intrepid team methodically tabulated
the hydroelectric energy output of French Polynesia,
ensuring that no metaphorical drop of data was left
unmeasured.

Next, armed with a cavalcade of statistical tools and
a knack for whimsical wit, we delved into the wacky
world  of  numerical  analyses.  We  unleashed  the
formidable forces of correlation coefficients, t-tests,
and regression models, all with the gleeful spirit of a
jestful juggler at a data-driven circus. Through this
cacophony of statistical merriment, we meticulously
measured  the  strength  and  significance  of  the
relationship between the clickbait-y YouTube titles
and the  hydroelectric  energy generation  in  French
Polynesia.

The pivotal period from 2009 to 2021 provided the
canvas for our comedic inquiry, allowing us to paint
a detailed picture of the correlations and trends with
the  precision  of  a  meticulous  caricaturist.  Our
methodological  exploits  traversed  the  terrain  from
linguistics  to  renewable  energy,  intertwining  the
strands  of  statistical  analyses  and  the  whimsy  of
internet sensationalism into a tapestry of outlandish
insight and eccentric discovery.

In  summary,  our  multifaceted  approach  to  this
entertaining venture involved embracing AI analysis,
statistical wizardry, and a dash of plain old internet
quirkiness to unearth the connection between Tom-
foolery on YouTube and the hydroelectric heartbeat
of French Polynesia. This approach not only allowed
us  to  unravel  the  mysteries  of  clickbait  and
renewable  energy  but  also  infused  the  rigors  of
research with an infectious sense of fun, proving that
scientific  investigations  can indeed have  a  side of
humor.

4. Results

Upon delving into the delightful world of statistical
analysis,  we  found  a  strong  correlation  (r  =
0.8838544)  between  the  clickbait-y  allure  of  Tom
Scott's  YouTube  video  titles  and  the  hydroelectric
power generated in French Polynesia. It seems that
the magnetism of enticing video titles is not just a
way to lure unsuspecting web surfers but might also
have  a  shocking  influence  on  clean  energy
production.  The  r-squared  value  of  0.7811987
further  underscores  the  robustness  of  this
connection,  leaving  us  positively  charged  with
excitement over these electrifying results.

Our findings transcend the conventional boundaries
of research, shedding light on the potential impact of
online  entertainment  tactics  on  real-world  energy
dynamics. The p-value of less than 0.01 adds a layer
of  statistical  significance  to  our  jocular  journey,
demonstrating that the relationship between clickbait
and hydropower generation is no laughing matter.

Fig. 1 illustrates the compelling correlation between
the  studied  variables,  showcasing  a  clear  trend
reminiscent of a well-crafted punchline:  it  delivers
the impact we anticipated and leaves us in awe of
the power of both data and comedic timing. Just as a
punchline can elicit a hearty laugh, so too does our
research divulge the surprising connection between
online clickbait and renewable energy generation.

Figure 1. Scatterplot of the variables by year

In  conclusion,  our  exploration  into  this  uncharted
territory has not only yielded intriguing findings but
has  also  sprinkled  a  dash  of  humor  into  the
traditionally  stoic  realm  of  scientific  inquiry.  This
research not only provides valuable insights into the
quirky intersection of online content strategies and
sustainable energy but also serves as a testament to

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



the idea that  even the most  serious of studies  can
have a  lighthearted side.  We hope that  our  results
inspire  a  chuckle  or  two  while  sparking  further
curiosity  in  the  nexus  of  statistical  analysis  and
whimsical exploration.

5. Discussion

Our  study  has  uncovered  a  shockingly  strong
connection  between  the  clickbait-y  titles  of  Tom
Scott's  YouTube  videos  and  the  generation  of
hydroelectric  power  in  French Polynesia.  It's  as  if
the  alluring  titles  are  casting  a  spell  not  only  on
unsuspecting web surfers but also on clean energy
production. This connection is anything but a "joule"
– it's electrifying!

Our findings not only back up the prior research on
the influence of clickbait  in digital media but  also
provide a "watt"-load of evidence for the unexpected
impact of online entertainment tactics on real-world
energy dynamics. This correlation is so striking that
it's  almost  "Ohm"-azing  how  enticing  titles  can
potentially stimulate hydroelectric power output.

In the grand tradition of Bob Ross painting happy
little  trees,  our results  paint  a  vivid picture of  the
humorous  side  of  scientific  inquiry.  It's  not  every
day  that  statistics  "conduct"  us  to  unexpected
discoveries with a side of laughter. Our study shows
that behind the serious facade of academic research
lies a world of electricity-infused quirkiness.

Our  Fig.  1  illustrates  the  correlation  between
clickbait-y  YouTube  video  titles  and  hydroelectric
power generation with a trend reminiscent of a well-
crafted  punchline  –  it  delivers  the  impact  we
anticipated  and leaves  us  in  awe of  the  power  of
both data and comedic timing. It's as if the results
themselves  are  delivering  a  "shock"  to  the
conventional boundaries of research.

In  the  end,  our  research  has  not  only  provided
valuable insights into the whimsical intersection of
online content strategies and sustainable energy but
has also proven that even the most serious of studies
can have a lighthearted "charge." We hope that our
findings inspire a chuckle or two and spark further
curiosity in the quirky nexus of statistical analysis
and unexpected connections between variables.

6. Conclusion

As we bring this whimsical expedition to a close, it's
crystal  clear  that  the  relationship  between  Tom
Scott's clickbait-y YouTube titles and hydroelectric
power generation in French Polynesia is no joke –
well, maybe just a little bit of a joke. Our findings
have electrified the research community, providing a
voltage  of  amusement  and  insight  into  the
interconnected  currents  of  online  tom-foolery  and
sustainable energy production.

We've  ridden  the  statistical  waves,  surfing  on
correlation  coefficients  and  p-values,  and  we  can
confidently  say  that  the  current  of  correlation
between  clickbait  and  hydropower  is  shockingly
strong.  It  seems that  Tom Scott's  captivating titles
are  not  just  generating  clicks  but  also  sparking  a
surge in  clean energy production,  proving that  the
power  of  entertainment tactics  extends beyond the
digital realm.

As we bid adieu to  this entertaining escapade,  we
assert with a wink and a nod that further research in
this  electrifying  field  is  not  needed.  The  spark  of
knowledge and humor we've ignited shall continue
to shine as a beacon of scientific hilarity. So, here's
to the fusion of jocularity and research – may the
power  of  statistical  analysis always be illuminated
with a dash of levity!
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