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Abstract

The purr-pose of this study was to investigate a potential feline-fascinating relationship between the
frequency of Google searches for ‘adopt a cat' and the average number of likes on Tom Scott's
educational and entertaining YouTube videos. Our research team utilized data from Google Trends and
YouTube to unleash the truth behind this uncharted territory. We found a strong correlation coefficient of
0.9666834 and a statistically significant p-value of less than 0.01 for the time period from 2009 to 2023.
Meowsers, talk about a pawsitively meow-nificent discovery! Our findings reveal a whisker-twirling
connection between the search behavior for potential cat adoptions and the engagement with Tom Scott's
captivating videos. This phenomenon sheds light on the un-fur-tunate yet hypo-cat-ical truth that feline-
related content is captivating attention online. As our research progresses, we aim to explore the
underlying causality behind this correlation and delve deeper into the world of internet culture and feline
fascination. In the realm of online content, it's clear that the pawsitively captivating allure of potential cat
adoption and Tom Scott's intriguing insights are not to be taken lightly. As much as we're feline good
about our findings, it's time to whisker away the remaining uncertainties and continue our pursuit of
understanding the cat-alystic forces at play in the digital sphere.
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1. Introduction Introducing our feline-fascinating research
endeavor, we set out to explore the
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enchanting  correlation  between  the
frequency of Google searches for '‘adopt a
cat' and the average number of likes on Tom
Scott's YouTube videos. As researchers, we
were initially a bit purr-plexed by this
peculiar pairing. However, we soon
discovered that there's more than meets the
eye when it comes to the connection
between internet users' penchant for
potential feline companions and their
engagement with Tom Scott's educational
purr-spectives. It's a tale as old as time — or
should we say, a tail as old as time?

Meow-ving on to the scientific crux of our
endeavor, we delve deep into the realm of
data analysis and statistical scrutiny. Our
team meticulously combed through the data
from Google Trends and YouTube,
unleashing a fur-ocious quest to uncover
the truth behind this uncharted territory.
With our claws sharpened and our curiosity
piqued, we dug deep into the numbers to
unveil the mystifying correlation lurking in
the vast expanse of the internet.

As we meow-nder through the maze of
research, we encountered a correlation
coefficient of 0.9666834 — a figure that left
us feline quite smug, to say the least. This
seemingly near-purrrfect correlation was
accompanied by a statistically significant p-
value of less than 0.01, leaving us with
whiskers twitching with excitement. It's not
every day in science that you stumble upon
such a remarkable correlation. With such
meow-nificent findings in our paws, we
couldn't help but paws and reflect on the
gravity of our discovery.

However, prowling deeper into the data, we
discovered that this correlation is no mere
cat-chance occurrence. It speaks volumes
about the seemingly inexhaustible appeal of
feline-related content in the digital sphere.
It's clear as day that internet users are not
kitten around when it comes to their
fascination with potential cat adoptions and
Tom Scott's captivating content. It's an
intriguing juxtaposition, to say the least —

the timeless allure of feline companionship
and the modern allure of educational
content, as if the internet has become a
playground for cats and curious minds alike.

With our findings laid bare, we embark on a
fur-ther quest to untangle the causality
behind this captivating correlation. As we
embark on this journey, we revel in the thrill
of scientific exploration, eager to shed light
on the underlying forces at play in the feline-
tinged digital landscape. So, let's paws for a
moment, contemplate the fur-ther mysteries
that await us, and revel in the sheer delight
of unraveling the curious connections that
lurk in the statistical underbrush.

2. Literature Review

In Smith et al's seminal work "Feline
Fascination: The Internet's Love Affair with
Cats," the authors find a thriving trend of
internet users' engagement with feline-
related content. The study sheds light on
the undeniable appeal of cats in the digital
era, leaving readers amused and perhaps
even feline a bit more enamored with these
furry creatures. Speaking of which, what's a
cat's favorite color? Purrr-ple.

Doe and Jones, in their publication "The
Purr-suasion of Cat Videos: Unraveling the
Online Feline Craze," delve into the
captivating allure of cat videos and their
impact on internet user behavior. The
authors elucidate the seemingly enigmatic
attraction of these videos, offering insights
that leave readers purring for more. One
can't help but wonder if these findings are
the cat's pajamas of internet research.

Turning to a slightly different domain, let's
consider "The Joy of Cooking Kittens" by
Lorem Ipsum. This tongue-in-cheek
exploration of culinary creativity, while not
directly related to our subject matter, serves
as a humorous reminder that not all things
feline are meant to be taken too seriously.
Just like a good pun, it's always important to

This paper is AI-generated, but the correlation and p-value are real. More info: tylervigen.com/spurious-research



keep things light-hearted in the realm of
research.

In a surprising turn of events, the classic
work "Alice's Adventures in Wonderland" by
Lewis Carroll bears relevance to our
investigation. While not a scientific treatise,
the whimsical world of Wonderland offers a
reminder that curiosity often leads to the
most unexpected discoveries. After all,
who's to say that a curious cat and a rabbit
hole can't hold the keys to unlocking the
mysteries of internet engagement?

Let's not forget the board game "Exploding
Kittens," known for its blend of strategy and
unpredictable fun. While it may not directly
inform our research, the title alone serves
as a playful nod to the unpredictability of
internet trends and user behavior.
Sometimes, the most unexpected
correlations can be as surprising as, well,
an exploding kitten!

Now, back to our pursuit of understanding
the connection between Google searches
for 'adopt a cat' and the average number of
likes on Tom Scott's YouTube videos. As we
paws for a moment to consider the interplay
of seemingly disparate factors, we can't
help but marvel at the whimsical nature of
correlations and the surprising paths of
research exploration. Just like a well-timed
dad joke, our findings are bound to elicit a
mixture of amusement and contemplation —
after all, what's research without a bit of
unexpected humor?

3. Our approach & methods

To unravel the enigmatic connection
between Google searches for ‘adopt a cat'
and the average number of likes on Tom
Scott's YouTube videos, our research team
embarked on an enthralling journey through
the labyrinth of research methodologies.
With our curiosity piqued and our sense of
humor fully intact, we employed a mix of
quantitative analysis, data mining, and

statistical scrutiny to chase down the elusive
truth behind this seemingly paw-sitively
captivating correlation.

First, we harnessed the power of Google
Trends to procure the search interest data
for the term 'adopt a cat' from 2009 to 2023.
Meow-velously, this invaluable tool
equipped us with the purr-fect lens to peer
into the feline-obsessed minds of internet
users, revealing the ebb and flow of their
curiosity about potential cat adoptions over
the years. It's as if we had unleashed a
pandora's box of feline fascination, meow-
veling at the spectacle of human-cat
camaraderie!

Following the trail of tantalizing data, we
frolicked into the realm of YouTube analytics
to glean insights into the average number of
likes on Tom Scott's YouTube videos for the
corresponding period. With a spring in our
step and an unwavering commitment to
uncovering the meow-nificent truth, we
indulged in the statistical exploration of this
online treasure trove, mining it for the purr-
fect nuggets of information that would help
us untangle the web of correlation between
feline fervor and digital engagement.

In our endeavor to fully comprehend this
captivating correlation, our research team
engaged in a purr-plexing dance with
statistical techniques, employing the wiles of
correlation  analysis to expose the
underlying relationship between Google
search interest in 'adopt a cat' and the
average number of likes on Mr. Scott's
thought-provoking videos. Like a cat
chasing a laser pointer, we meticulously
teased out the correlation coefficient and its
corresponding p-value, all the while
maintaining a sense of humor to keep our
spirits high throughout the data wrangling
process.

To ensure the robustness of our findings, we
dabbled in the realms of hypothesis testing
and statistical significance, invoking the
scientific powers of p-values to ascertain the
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strength of the relationship we had
uncovered. With bated breath and paws
crossed, we unleashed the statistical
hounds to chase down any whiff of spurious
correlation, leaving no stone unturned in our
quest for scientific rigor and a good laugh,
as any proud dad would.

In the midst of this statistical cat-and-mouse
game, we calibrated our analysis to account
for any potential confounding factors that
might meow-der the clarity of our findings,
ensuring that our pursuit of truth remains as
untainted as a cat's pristine whiskers.
Through this methodical approach, we
sought to establish a causal link between
the feline fervor in cyberspace and the
digital admiration for Tom Scott's insightful
musings, keeping our eyes and ears pricked
for any signs of serendipitous discovery
along the way.

As we prance across the threshold of
statistical inference, we navigate the
interwoven tapestry of data mining and
correlation analysis to uncover the hidden
rhythms of feline fascination and intellectual
engagement lurking within the digital
underbrush. With unwavering determination
and the occasional bout of whimsy, we
embrace the scientific fervor that ignites our
research spirits, pausing only to throw in a
pun or two in what might otherwise be a
mice-and-men game of numbers.

Stay pawsitive and keep chasing the truth,
fellow feline enthusiasts and statistical
sleuths. The cattastic correlations we seek
are within our grasp, waiting to be petted
and understood in all their statistical
splendor!

4. Results

Our analysis of the data revealed a striking
correlation of 0.9666834 between the
frequency of Google searches for '‘adopt a
cat' and the average number of likes on Tom
Scott's YouTube videos over the period from

2009 to 2023. As statisticians, we were not
kitten around when we spotted this
correlation. It's safe to say that our research
has struck a chord that resonates with both
the feline-inclined and statistics-savvy
audiences.

In addition to the correlation coefficient, we
also calculated the r-squared value, which
turned out to be 0.9344767. This not only
underscores the strength of the correlation
but also suggests that a whopping 93.45%
of the variation in Tom Scott's video likes
can be explained by the frequency of ‘adopt
a cat' searches. This finding left us feeling
like the cat that got the cream, with a sense
of statistical satisfaction that couldn't be
paw-verlooked.

The statistical significance of our results is
nothing to hiss at either. With a p-value of
less than 0.01, we can confidently say that
the observed correlation is not a mere fluke.
It is as solid as the ground under a cat's
paws. This p-value is our stamp of approval,
declaring that the relationship between
potential cat adoptions and Tom Scott's
video likes is not to be taken lightly. It's the
kind of statistical evidence that's as
convincing as a cat's purr.

Years 2009-2023, r=0.967, p<0.01
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Figure 1. Scatterplot of the variables by year

We also present the visual representation of
our findings in Figure 1. The scatterplot
depicted in Figure 1 illustrates the strong
positive correlation between the two
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variables. It's quite clear that as the
frequency of Google searches for '‘adopt a
cat' increases, so does the average number
of likes on Tom Scott's videos. It's as if the
internet cat-astrophe has been beckoning
us to uncover this feline-infused
phenomenon all along.

Stay tuned, as we continue to paw-se
through the wealth of data to unravel the
deeper implications and fur-ther insights into
this intriguing correlation. Our feline
fascination with this connection prompts us
to approach the next phase of our research
with whiskers twitching in anticipation, ready
to meow-vel in the scientific exploration that
lies ahead.

5. Discussion

Our findings unveil an intriguing relationship
between the frequency of Google searches
for ‘adopt a cat' and the average number of
likes on Tom Scott's YouTube videos. The
strong correlation coefficient of 0.9666834,
backed by a statistically significant p-value,
provides statistical evidence that is as
convincing as a cat's purr. This correlation is
not a mere fluke— it's the real catnip. It's
fascinating to see how internet users'
interest in potential cat adoptions purr-ingly
translates into engagement with Tom Scott's
content.

Building on the prior research conducted by
Smith et al. and Doe and Jones, our results
purr-fectly align with the notion that feline-
related content captivates the attention of
online audiences. As if we needed more
evidence, our findings confirm that the allure
of cat-related searches and Tom Scott's
videos is not just an internet anecdote—it's
as real as a cat's whiskers. In the domain of
internet culture, the whimsical correlation
we've uncovered underscores the
importance  of  exploring  unexpected
avenues to understand online engagement.
Just like a cat's curiosity, it's the unexpected

correlations that lead to meow-nificent
discoveries.

The r-squared value of 0.9344767 indicates
that a whopping 93.45% of the variation in
Tom Scott's video likes can be explained by
the frequency of 'adopt a cat' searches. This
statistic isn't just catty—it's a lion of a
finding. It raises interesting questions about
the underlying motiv-fur-tions behind this
correlation. Is it the irresistible urge to adopt
a cat that leads internet users to engage
with educational videos, or is it the engaging
content that sparks an interest in potential
feline companionship? The interplay of
these factors beckons us to dive deeper into
the catacomb of internet behavior.

With a scatterplot that visually depicts the
strong positive correlation, our research
presents a compelling case for the impact of
cat-related interest on online user
engagement. It's as if we have un-fur-thed a
digital catnip that entices users to engage
with captivating content. As our research
continues to purr-ceed, we're itching to
uncover the causal mechanisms behind this
feline fascination, ready to purr-take in the
scientific exploration that lies ahead. And
remember, if at first you don't succeed, then
you're not statistically significant.

Stay tuned for more whisker-twitching
insights as we continue to unravel the
mysteries of internet engagement. Our
research into the cat-alystic forces at play
promises a meow-velous adventure, as we
embark on the pursuit of understanding the
unexpected ways in which internet culture
intertwines with feline fascination. After all,
what's research without a little unexpected
humor—ijust like a good dad joke, it keeps
the pursuit of knowledge light-hearted and
fun.

6. Conclusion

To put it in simple terms, our research has
proven that the frequency of Google
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searches for 'adopt a cat' meow-nificantly
influences the average number of likes on
Tom Scott's captivating YouTube videos. It's
almost as if the internet crowd is saying,
"Fur real, we love cats and Tom Scott!" This
striking correlation, with a coefficient of
0.9666834 and an r-squared value of
0.9344767, left us feeling like we had hit the
jackpot. It's almost as satisfying as a cat
finding the sunniest spot to snooze in.

Our findings not only reveal the undeniable
appeal of feline-related content online but
also the power of statistical analysis in
uncovering the purr-fectly unexpected
connections lurking in the digital sphere. It's
as if statistics has a way of making the cat
jump out of the bag when we least expect it!
We'll continue to unravel the underlying
causality behind this correlation, but for
now, it's clear that the internet is under the
spell of both cats and Tom Scott.

Now, as much as we're tempted to paw-se
and reflect on the fur-tastic journey of this
research, it's time to assert emphatically: No
more research is needed in this area. We've
cracked the cat code, unraveled the mystery
behind potential cat adoptions and Tom
Scott's video likes, and proven that statistics
can be as un-fur-lly as a cat's charm. It's
time to move on to new frontiers of
exploration — ones that are less paw-sitively
enchanting and more statistics-oriented.
Let's leave this tail behind and set our sights
on meow-ningful scientific endeavors that
transcend the captivating allure of cats and
internet memes.
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