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FUELING ENTERTAINMENT: THE GAS-TLY
CONNECTION BETWEEN CGP GREY VIDEO TITLES

AND FOSSIL FUEL USE IN THE UNITED STATES

Christopher Henderson, Anthony Thomas, Grace P Todd

Institute of Sciences

This study aims to investigate the relationship between the professional-sounding titles of CGP Grey 
YouTube videos and the consumption of fossil fuels in the United States. Utilizing data from AI 
analysis of YouTube video titles and the Energy Information Administration, we conducted a 
thorough examination of the link between these seemingly disparate entities. Our findings revealed a
surprisingly strong correlation coefficient of 0.8499966 and a statistically significant p-value of less 
than 0.01 for the years 2011 to 2021, indicating a robust connection between the two variables. Dad 
Joke Alert! Why did the fossil fuel enjoy watching CGP Grey videos? Because it found them to be 
"fuel-tastic"!  Our research provides compelling evidence suggesting that there may be underlying 
influences of YouTube video titles on the demand for fossil fuels, with potential implications for 
energy consumption patterns and entertainment preferences. This study contributes to the 
burgeoning field of interdisciplinary research, shedding light on the unexpected intersections 
between digital media and energy behavior.

The  relationship  between  media
consumption  and  societal  behavior  is  a
topic of growing interest in research, as
digital  platforms  continue  to  shape
individual  preferences  and  consumption
patterns.  The  rise  of  YouTube  as  a
prominent  source  of  entertainment  and
information has sparked inquiries into the
potential  influence  of  its  content  on
various aspects of human behavior. In this
context,  the  professional-sounding  titles
of  CGP  Grey  videos,  known  for  their
informative and compelling content, have
attracted  attention  for  their  potential
impact on audience engagement and, as
this study posits, on fossil fuel use in the
United States.

Dad Joke Alert! What do you get when you
cross a CGP Grey video with a fossil fuel?
A  "coal-aborative"  effort  in  stimulating
intellectual  curiosity  and  carbon
emissions!

While the influence of media on consumer
behavior  has  been  well-documented  in
marketing and communication studies, its
connections to energy consumption are a
relatively  unexplored  terrain.  This  study
seeks  to  fill  this  gap  by  examining  the
association  between  the  linguistic
characteristics  of  CGP  Grey  video  titles
and the demand for fossil fuels. Through a
rigorous analysis encompassing linguistic,
cultural,  and  environmental  dimensions,
this  research aims to  offer  insights  into
how  seemingly  unrelated  factors  may
interact to shape societal trends.

The  discovery  of  a  robust  connection
between  professional-sounding  video
titles  and fossil  fuel  use would not  only
expand  our  understanding  of  the
mechanisms  through  which  digital
content influences behavior but could also
have  implications  for  energy  policy  and
environmental  sustainability.  This  study
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thus holds the potential  to illuminate an
overlooked  aspect  of  the  complex
interplay  between  digital  media  and
energy consumption dynamics, offering a
fresh perspective on the societal impacts
of online content.

Dad  Joke  Alert!  Why  did  the  fossil  fuel
declare CGP Grey videos to be its favorite
form of entertainment? Because it found
them to be a "carbon-neutral"  source of
intellectual stimulation!

LITERATURE REVIEW

The connection between the professional-
sounding  titles  of  CGP  Grey  YouTube
videos  and  fossil  fuel  use  in  the  United
States has garnered increasing attention
in  academic  circles.  Smith  et  al.  (2018)
conducted  a  comprehensive  analysis  of
digital  media  influences  on  energy
consumption,  noting  the  potential
significance  of  linguistic  features  in
shaping  audience  perceptions  and
behaviors. Similarly, Doe and Jones (2019)
explored  the  intersection  of  online
content  and  environmental  impact,
highlighting the need for interdisciplinary
approaches  to  understand  the
complexities of modern media's effects on
societal trends.

Dad  Joke  Alert!  With  the  puns  and
wordplay  in  CGP  Grey  video  titles,  it
seems that the "word economy" is not the
only thing being influenced here.

In  "Book,"  the  authors  find  that  the
linguistic qualities of media content may
have  subtle  yet  substantial  implications
for resource utilization, setting the stage
for  inquiries  into  specific  platforms  and
their  potential  environmental  footprints.
As  the  body  of  literature  on  media's
societal  impacts  continues  to  expand,  it
becomes  increasingly  apparent  that  the
influence  of  digital  content  extends
beyond conventional realms of inquiry.

Turning to non-fiction books related to the
intersection of  media and environmental
impact,  "This  Changes  Everything"  by
Naomi Klein and "The Sixth Extinction" by

Elizabeth  Kolbert  present  thought-
provoking  perspectives  on  the
interconnectedness  of  human  activities
and  ecological  consequences.  These
works  offer  valuable  insights  into  the
broader  context  of  environmental
discourse,  prompting  considerations  of
how digital media may intersect with such
critical issues.

Furthermore, fictitious narratives such as
"The Carbon Diaries" series by Saci Lloyd
and  "Oil!"  by  Upton  Sinclair  evoke
imaginative  scenarios  and  thematic
explorations that align with the thematic
underpinnings  of  our  study.  While  these
literary  creations  may  not  provide
empirical evidence, they contribute to the
contextual  backdrop  against  which  our
investigation unfolds.

On  a  lighter  note,  the  television  shows
"Breaking  Bad,"  "Better  Call  Saul,"  and
"Pimp  My  Ride"  offer  intriguing
perspectives on human desires, decision-
making  processes,  and,  tangentially,  the
consumption  of  fossil  fuels.  The
characters'  journeys  and  the  unfolding
narratives  spark  reflections  on  the
complex  interplay  of  individual  choices
and  societal  patterns,  albeit  in
dramatically divergent contexts.

In  conclusion,  the  existing  literature
underscores  the  need  for  a  holistic
understanding  of  the  multifaceted
influences  on  energy  consumption,
encompassing  both  factual  analyses  and
creative explorations. As this study delves
into the entwined realms of digital media
and  environmental  behavior,  it  stands
poised to contribute to this rich tapestry
of  interdisciplinary  inquiries  in
unforeseen and,  dare I  say,  entertaining
ways.

METHODOLOGY

Data Collection:

The  data  for  this  study  were  collected
from  multiple  sources,  with  a  primary
focus on AI analysis of CGP Grey YouTube
video  titles  and  the  Energy  Information
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Administration's  records  of  fossil  fuel
consumption  in  the  United  States  from
2011  to  2021.  The  AI  analysis  involved
meticulous scrutiny of linguistic patterns,
semantic  structures,  and  emotional
valence within the titles of over 1000 CGP
Grey  videos.  This  process  aimed  to
capture the professional-sounding nature
of  the  video  titles,  as  well  as  their
potential  to  evoke  intellectual  curiosity
and  engagement.  Simultaneously,  the
Energy Information Administration's data
provided  comprehensive  information  on
the  consumption  of  various  fossil  fuels,
enabling a detailed examination of energy
usage trends.

Data Analysis:

To establish the relationship between the
professional-sounding  CGP  Grey  video
titles  and  fossil  fuel  use,  advanced
statistical methodologies were employed.
The linguistic features of the video titles
were  quantitatively  assessed  through
natural  language  processing  techniques
and  sentiment  analysis  algorithms.
Meanwhile,  the  fossil  fuel  consumption
data  were  subjected  to  time  series
analysis  and  econometric  modeling  to
identify temporal patterns and underlying
correlations. These analytical approaches
allowed for the identification of potential
associations  between  the  linguistic
characteristics  of  CGP  Grey  video  titles
and  fluctuations  in  fossil  fuel  demand
over the studied period.

Multivariate Regression Analysis:

In  addition  to  the  univariate  analyses,
multivariate  regression  models  were
constructed  to  control  for  confounding
variables  and  elucidate  the  independent
influence  of  professional-sounding  video
titles  on  fossil  fuel  consumption.  The
regression framework incorporated socio-
economic  indicators,  environmental
factors, and media engagement metrics to
discern the specific impact of CGP Grey
video titles on energy usage. Through this
approach,  we  aimed  to  disentangle  the
nuanced interplay of diverse factors while
exploring  the  unique  contribution  of

linguistic  features  in  shaping  energy
behavior.

Dad Joke Alert! What did the researcher
say to the multivariate regression model?
"I hope you're ready for some 'multi-fun-
invariable' analysis!"

Robustness Checks:

To verify the stability and reliability of the
findings,  robustness  checks  were
conducted  employing  bootstrapping
methods  and  sensitivity  analyses.  These
procedures  served  to  validate  the
statistical  significance  of  the  observed
correlations and assess the resilience of
the  results  to  variations  in  model
specifications and data perturbations. The
meticulous  attention  to  robustness
ensured  that  the  identified  connection
between CGP Grey video titles and fossil
fuel use withstood rigorous scrutiny and
provided  robust  insights  into  the
underlying relationship.

Ethical Considerations:

Throughout the research process, ethical
considerations  were  paramount,
particularly  in  handling  sensitive
linguistic  data  and  energy  consumption
information.  All  data  were  anonymized
and aggregated to preserve the privacy of
individuals  and  organizations,  while
adhering to established ethical guidelines
for  data-driven  research.  Moreover,  the
interpretations  and  implications  of  the
findings  were  presented  with  caution,
mindful  of  the  potential  societal  and
policy  ramifications  stemming  from  the
identified associations.

In summary, the methodology employed in
this study aimed to rigorously investigate
the  linkage  between  professional-
sounding CGP Grey video titles and fossil
fuel  consumption,  leveraging  advanced
data analytics and statistical approaches.
The comprehensive analysis  facilitated a
nuanced  understanding  of  the  potential
influence  of  digital  media  on  energy
behavior, yielding critical insights into the
synergetic  dynamics  between  linguistic
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content and societal energy consumption
patterns.

RESULTS

The  analysis  of  the  collected  data
revealed  a  strong  positive  correlation
between  the  professional-sounding  CGP
Grey YouTube video titles and fossil fuel
use in the United States during the period
of  2011  to  2021.  The  correlation
coefficient  was  calculated  to  be
0.8499966, indicating a highly significant
relationship  between  the  two  variables.
This  finding  suggests  that  as  the
professionalism  of  the  video  titles
increased,  so  did  the  consumption  of
fossil fuels in the United States.

The r-squared value of 0.7224943 further
supports the strength of the relationship
between  the  variables,  explaining
approximately 72.25% of the variation in
fossil fuel use based on the variations in
CGP  Grey  video  titles.  The  statistically
significant  p-value  of  less  than  0.01
underscores  the  robustness  of  the
findings and indicates that the observed
correlation  is  unlikely  to  be  due  to
random chance.

Dad Joke Alert! why did the fossil fuel use
CGP Grey's video titles to pick up a date?
Because  it  heard  they  were  great  at
"carbon dating"!

Figure 1. Scatterplot of the variables by year

Figure 1 depicts a scatterplot illustrating
the  strong  positive  correlation  between
the  professionalism  of  CGP  Grey  video
titles  and  fossil  fuel  use  in  the  United
States. As the professionalism of the video
titles  increases,  there  is  a  noticeable
upward trend in fossil fuel consumption,
emphasizing the substantive nature of the
relationship.

These  results  provide  empirical  support
for  the  hypothesis  that  the  linguistic
characteristics  of  YouTube  video  titles,
particularly  those  that  convey
professionalism  and  expertise,  may  be
associated with broader societal behavior,
including  energy  consumption  patterns.
The  findings  of  this  study  contribute  to
our understanding of the potential impact
of  digital  media  content  on  real-world
outcomes and underscore the significance
of  considering  diverse  factors  in  the
analysis of energy consumption dynamics.

DISCUSSION

The  findings  of  our  study  align  with
previous  research  that  has  highlighted
the  influence  of  linguistic  features  in
digital  media  on  audience  behaviors,
including their potential impact on energy
consumption  patterns.  As  Smith  et  al.
(2018) suggested, the linguistic qualities
of  online  content  may  exert  subtle  yet
meaningful influences on societal trends,
a  notion  substantiated  by  the  robust
correlation identified in our investigation.
This  correlation  strengthens  the
argument  for  the  relevance  of  linguistic
features in shaping audience perceptions,
a concept that extends beyond the realm
of  traditional  media  and into  the  digital
landscape.

The significant correlation coefficient and
the  low  p-value  reported  in  our  study
provide  empirical  support  for  the
hypothesis  that  the  professionalism  of
CGP Grey video titles is associated with
increased  fossil  fuel  consumption  in  the
United States. This result underscores the
need for further inquiry into the potential
mechanisms through which digital media
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content,  particularly  the  linguistic
attributes of titles, may affect real-world
behaviors, including energy usage.

Building upon the insights from Doe and
Jones  (2019),  our  findings  prompt
considerations  of  how  digital  media
platforms  can  inadvertently  influence
societal  patterns,  whether  through
intentional  messaging  or  subconscious
cues  embedded  in  content.  The  robust
relationship  identified  in  our  study
encourages a reevaluation of the broader
societal  implications  of  digital  media,
posing  implications  for  not  only  energy
consumption  but  also  a  range  of
behavioral  outcomes  influenced  by
linguistic features in media content.

Dad  Joke  Alert!  With  the  significant
correlation we uncovered, it  seems that,
in  this  case,  we  could  say  that
"professional-sounding YouTube titles are
fueled by success"!

However,  it  is  important  to  note  that
correlation  does  not  imply  causation.
While  our  findings  suggest  a  strong
association  between  the  professionalism
of  CGP Grey  video  titles  and  fossil  fuel
use in the United States, further studies
are warranted to elucidate the underlying
mechanisms  and  causal  pathways  that
may drive this relationship. Additionally, it
would be imperative to explore potential
moderating  factors,  such  as  audience
demographics and regional variations, to
gain  a  more  comprehensive
understanding  of  the  observed
correlation.

Overall,  our  study  contributes  to  the
growing  body  of  interdisciplinary
research  that  examines  the  unexpected
intersections  between  digital  media  and
societal  behaviors.  By  uncovering  a
robust connection between the linguistic
features  of  YouTube  video  titles  and
energy  consumption  patterns,  our
findings underscore the need for ongoing
exploration of the multifaceted influences
of  digital  media  in  shaping  real-world
outcomes.  This  study  sets  the  stage  for
future  inquiries  into  the  potential

ramifications  of  linguistic  characteristics
of online content, all the while reminding
us that even seemingly unrelated entities
may have intricate connections waiting to
be unveiled.

CONCLUSION

In conclusion, our study has illuminated a
surprisingly  robust  and  statistically
significant link between the professional-
sounding  titles  of  CGP  Grey  YouTube
videos  and  fossil  fuel  use  in  the  United
States.  The  findings  provide  compelling
evidence  of  a  substantial  association
between  the  linguistic  characteristics  of
digital media content and societal energy
consumption  patterns.  This  unexpected
connection underscores the intricate ways
in  which  seemingly  unrelated  elements
can  intertwine  to  influence  real-world
behaviors.

Dad Joke Alert! Why is it a bad idea to tell
secrets to fossil fuels? Because they tend
to spill the "petroleum" beans!

The substantial correlation coefficient and
r-squared value ascertain the strength of
the identified relationship, indicating that
as the professionalism of the video titles
increases,  so  does  the  consumption  of
fossil fuels. These results underscore the
potential impact of digital media content
on energy demand, highlighting the need
for further exploration of the intersection
between  entertainment  preferences  and
environmental outcomes.

It  is  important  to  note  that  this  study
sheds  light  on  a  previously  unexplored
terrain,  and as such, opens the door for
future research endeavors. However, it is
critical  to  exercise  caution  when
interpreting  the  findings,  as  they
represent a correlation and do not imply
causation.  The  complex  interplay  of
multifaceted  factors  in  shaping  energy
consumption  patterns  warrants
comprehensive investigations  to  uncover
the underlying mechanisms at play.

Dad Joke Alert! What do you get when you
mix  CGP  Grey,  fossil  fuels,  and  a  dad
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joke?  A  "combustible"  combination  of
intellectual stimulation and humor!

Nevertheless,  based  on  the  robust
evidence  presented,  it  is  reasonable  to
assert  that  the  title  style  of  CGP  Grey
videos may indeed exert influence on the
demand  for  fossil  fuels  in  the  United
States.  Therefore,  this  study  calls  for
heightened  attention  to  the  potential
impacts  of  digital  media  content  on
energy  behaviors  and  advocates  for
continued interdisciplinary explorations in
this domain.

In light of the compelling findings and the
undeniable  entertainment  value  of  CGP
Grey's videos, it can be confidently stated
that  no  further  research  is  needed  to
establish  the  "gas-tly"  connection
between  professional-sounding  video
titles and fossil fuel use.
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