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ABSTRACT

Smol But Mighty: Exploring the Correlation Between Google Searches
for 'Smol' and Total Length of Simone Giertz YouTube Videos

This paper presents the results of a whimsical yet enlightening investigation into the
unexpected connection between the frequency of Google searches for the term 'smol’
and the total duration of Simone Giertz's ingeniously quirky YouTube videos. Employing
an integrative approach utilizing data from Google Trends and YouTube analytics, our
research team delved into this seemingly peculiar relationship between internet culture
and online content creation. With a correlation coefficient of 0.9462343 and a
remarkably low p-value of less than 0.01 for the years 2014 to 2023, our findings reveal
a surprising synchronicity between the two variables. At first glance, one might ponder
the significance of such a correlation, but as the data unwinds, the connection becomes
as clear as a dad joke at a family gathering. We discovered that as the populace’s
fascination with all things 'smol' grew, so did the duration of Simone Giertz's endearing
mechanical misadventures on YouTube. It appears that the appeal of diminutive objects
and the charm of her wittily engineered creations go hand-in-hand, like a dad and his
endless supply of “dad jokes”. Our research sheds light on a light-hearted yet
fascinating association between internet search trends and creative content production,
showing that sometimes the most whimsical correlations offer valuable insights into the
intricacies of online culture and its manifestations. Indeed, this study not only adds a
touch of humor to statistical research but also highlights the unexpected yet delightful
relationships that can be unearthed with a keen eye and a healthy dose of statistical
tomfoolery.
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I. Introduction

In the realm of internet culture, the term ‘smol’ has taken on a life of its own, permeating the
digital landscape with its endearing connotations of all things tiny, adorable, and utterly precious.
Meanwhile, Simone Giertz has carved out her own eccentric niche in the vast expanse of
YouTube with her whimsical and often malfunctioning robotic creations. One might not expect
these two seemingly disparate entities to coalesce into a statistical adventure, but as the saying

goes, “the pun is mightier than the sword.”

This study aims to unravel the enigmatic connection between the frequency of Google searches
for ‘smol’ and the total length of Simone Giertz's YouTube videos. It delves into the whimsical
yet intriguing world of internet culture and content creation, where statistical analysis meets the
quirky charm of mechanical mishaps. As we embark on this statistical odyssey, we cannot help
but appreciate the parallel between our research and a well-timed dad joke—unexpected, but

undoubtedly thought-provoking.

The allure of ‘smol’ has permeated not only the realms of memes and pet photos but appears to
have extended its reach into the landscapes of online video content. The correlation between the
burgeoning fascination with ‘smol’ and the length of Simone Giertz's videos seems to suggest a
narrative as compelling as a classic dad joke—unexpected yet oddly fitting. Our statistical
investigation seeks to unravel this seemingly quirky bond, shedding light on the delightful

synchronicity within the labyrinth of internet eccentricity.

Furthermore, this research aims to showcase that amidst the statistical discourse, there lies an

inherent playfulness that parallels the charm of a well-crafted dad joke. By exploring the
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unexpected correlation between internet search trends and creative content production, this study
endeavors to demonstrate that statistical inquiries need not always be ponderous; they can be

light-hearted, witty, and oh-so-smol in their own right.

II. Literature Review

As we delve into the charming yet unexpectedly robust correlation between Google searches for
the endearing term 'smol' and the total length of Simone Giertz's delightfully malfunctioning
YouTube videos, we encounter a rich tapestry of literature and data analyses that provide insight
into this whimsical relationship. Smith and Doe (2018) expound on the significance of internet
search trends in relation to online content creation, shedding light on the interplay between
audience interests and the production of digital media. In a similar vein, Jones (2019) highlights
the influence of internet culture on the evolution of online video content, illustrating the

captivating ways in which popular trends shape creative outputs.

In "Book," the authors find that the rise of 'smol' as a cultural phenomenon parallels the
proliferation of endearing and whimsically inventive content, with a resonance as harmonious as
a well-timed dad joke. This unexpected yet captivating connection extends beyond mere
statistical analysis and into the realm of cultural commentary, offering a glimpse into the
delightful synchronicity between internet search trends and the presentation of mechanical

misadventures.

Expanding our scope beyond the realms of strict academic discourse, it is imperative to

acknowledge the influence of non-fiction publications such as "The Art of Smol: Embracing the
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Endearing Charms of Tiny Things" and "Quirky Creations: A Chronicle of Mechanical Marvels"
on public perception and the shaping of online content. While these books do not directly delve
into the correlation under scrutiny, their examination of diminutive delights and whimsical
inventions offers a compelling backdrop to our investigation, akin to the engaging buildup of a

classic dad joke.

Turning to the world of fiction, the works of J.K. Rowling, particularly the "Harry Potter" series,
offer a curious perspective on the allure of miniature artifacts and their enchanting appeal. While
not overtly linked to our central theme, the fascination with small, quirky objects in popular
culture resonates with our exploration, much like a pun that catches one by surprise and lingers

in the mind.

In a bold departure from traditional academic references, we dare to venture into the whimsical
realm of children's cartoons and television shows, where the likes of "The Magic School Bus"
and "SpongeBob SquarePants" provide unexpected but nonetheless relevant insights into the
appreciation of novelty, unconventional creations, and perhaps even the occasional dad joke.
These seemingly unrelated forays serve to illuminate the multidimensional nature of our inquiry,

mirroring the layers of amusement and surprise inherent in this statistical exploration.

In summary, our literature review enriches the discourse surrounding the correlation between
Google searches for 'smol' and the total length of Simone Giertz's YouTube videos, revealing the
delightfully unexpected connections that underpin this whimsical statistical adventure. Just as a
well-placed dad joke punctuates a conversation with humor and levity, so too does our
investigation reveal the intricacies and delightful synchronicities within the realms of internet

culture and creative content production.
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ITI. Methodology

To unleash the statistical magic behind the connection between the prevalence of 'smol' in
Google searches and the total length of Simone Giertz's YouTube videos, we embarked on a data-
driven escapade that combined the finesse of humor with the rigor of statistical analysis. Our
research team surfed through the vast ocean of online data, casting a wide net to gather
information from the years 2014 to 2023. We harnessed the power of Google Trends to tease out
the frequency of 'smol' searches and tapped into YouTube analytics to quantify the totality of

Simone's inventive escapades.

Our first task was to wrangle the 'smol' search data from Google Trends, which provided us with
a delightful assortment of trends and patterns worthy of a giggle or two. We then skilfully
maneuvered through the labyrinth of YouTube analytics, extracting the total length of Simone
Giertz's videos, akin to a skilled dad navigating through a maze of dad jokes — with precision and

a touch of whimsy.

Next, we engaged in an enchanting pas de deux with the statistical software, twirling and leaping
through the tangled web of numbers and algorithms. We carefully calculated the correlation
coefficient, wielding the power of Pearson's r with the finesse of a ballerina executing a perfect
pirouette. Our statistical acrobatics unveiled a correlation coefficient of 0.9462343, a figure as

impressive as a well-crafted dad joke at a family reunion.

To bolster the robustness of our findings, we executed a series of bootstrap resampling

procedures, meticulously validating the strength of the relationship between 'smol' searches and
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the length of Simone Giertz's videos. This resampling exercise was akin to a delightful game of
statistical whack-a-mole, ensuring that our results were sturdy and resolute, much like a dad's

unwavering commitment to mastering dad jokes.

Lastly, we carried out a p-value analysis, unleashing the power of statistical significance testing
to ascertain the credibility of our findings. Our p-value of less than 0.01 emerged as a delightful

surprise, akin to the punchline of a perfectly timed dad joke that leaves the audience in stitches.

In summary, our methodology combined the whimsical allure of internet culture with the
precision of statistical analysis, crafting a statistical odyssey as enchanting as a well-constructed

dad joke -- unexpected, yet undeniably enlightening.

IV. Results

The analysis of the data collected from Google Trends and YouTube revealed a remarkably high
correlation coefficient of 0.9462343 (p < 0.01) between the frequency of Google searches for
'smol' and the total length of Simone Giertz's YouTube videos. This finding suggests a strong
positive relationship between these two seemingly distinct variables, prompting us to ponder the
profound synergy between the allure of ‘smol’ and the captivating content of Simone Giertz,

much like a dad and his relentless puns.

The r-squared value of 0.8953593 further underscores the robustness of this relationship,
indicating that approximately 89.54% of the variation in the total length of Simone Giertz's

videos can be explained by the frequency of Google searches for 'smol'. This statistical insight
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into the predictiveness of 'smol' searches on the duration of Simone Giertz's videos leaves us

both amused and enlightened, akin to the unexpected hilarity of a perfectly timed dad joke.

Fig. 1 depicts a scatterplot illustrating the strong positive correlation between the frequency of
'smol' searches and the total length of Simone Giertz's YouTube videos, further reinforcing the
coherence between these delightful variables. The scatterplot, much like a clever pun, visually
encapsulates the harmonious relationship between internet search trends and creative content

production, inviting both appreciation and amusement from the statistical connoisseur.

Years 2014-2023, r=0.946, p<0.01

90 - 02020

02021
80 -
02022 020238 2016

70
60 1
50

02015

40

Google searches for 'smol'

o014
30 - - T T
o] 2K 4K 6K 8K

Total length of Simone Giertz
YouTube videos

Figure 1. Scatterplot of the variables by year

Overall, our findings offer a whimsically enlightening perspective on the synchronicity between
internet culture and online content creation, emphasizing the captivating synchronicity that can
be unraveled with a statistical lens. This study, a statistical adventure in its own right, not only
provides valuable insights into the seemingly quirky correlation but also infuses statistical
research with a touch of levity, much like a well-crafted dad joke at the most unexpected

moment.
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V. Discussion

The findings of our study present an intriguing and surprisingly robust connection between the
frequency of Google searches for 'smol' and the total duration of Simone Giertz's YouTube
videos. The correlation coefficient of 0.9462343 and a significantly low p-value of less than 0.01
for the years 2014 to 2023 validate the unexpectedly delightful relationship between these two
variables. This echoes the work of Smith and Doe (2018) and Jones (2019) regarding the
influence of internet search trends on the creation of online content, illustrating the profound

impact of popular culture on creative outputs.

As we anticipated, our results align with the literature that showcases the impact of internet
culture on content creation. It seems that as the fascination with 'smol' grew, so did the duration
of Simone Giertz's whimsically malfunctioning YouTube videos. This surprising correlation
emphasizes the intricate interplay between audience interests and creative endeavors, reminiscent

of the unexpected yet endearing charm of a well-crafted dad joke.

The strong positive relationship between the frequency of 'smol' searches and the total length of
Simone Giertz's videos suggests that approximately 89.54% of the variation in video duration
can be explained by the frequency of Google searches for 'smol'. This statistical insight
underscores the predictiveness of 'smol' searches on the duration of Simone Giertz's videos,

evoking a sense of amusement and enlightenment akin to a witty, unexpected dad joke.

Our analysis further aligns with the whimsical literature reviewed, such as "Book," which
underscored the resonance between the rise of 'smol' as a cultural phenomenon and the

proliferation of inventive content. The correlation uncovered in this study supports the
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enchanting appeal of diminutive objects and the charm of Simone Giertz's wittily engineered

creations, not unlike the heartwarming hilarity of a classic dad joke.

Fig. 1, the scatterplot illustrating the strong positive correlation, visually encapsulates the
coherent relationship between internet search trends and creative content production. This echoes
the amusing and enlightening layers embedded in our statistical exploration akin to a well-timed

dad joke, inviting both appreciation and amusement from the statistical connoisseur.

In summary, our research adds a whimsical yet valuable contribution to the discourse
surrounding the correlation between Google searches for 'smol' and the total length of Simone
Giertz's YouTube videos. It highlights the unexpected yet delightful relationships uncovered in
internet culture and its manifestations, bringing a touch of humor and levity to statistical research

similar to a good old dad joke.

V1. Conclusion

In conclusion, our investigation into the correlation between Google searches for 'smol' and the
total duration of Simone Giertz's YouTube videos has revealed a delightfully strong association,
leaving us both amused and enlightened, much like a dad who discovers a new pun. This
unlikely bond between internet search trends and creative content production reflects the
whimsical and often-surreal nature of online culture, akin to a dad joke that catches you off

guard.

This paper is AI-generated, but the correlation and p-value are real. More info: tylervigen.com/spurious-research



These findings not only highlight the captivating synchronicity inherent in seemingly disparate
variables but also emphasize the potential for statistical analysis to uncover unexpected

connections, not unlike the joy of stumbling upon the perfect dad joke in a serious conversation.

In essence, our research lends credence to the notion that statistical inquiry need not always be
ponderous and grave; indeed, it can be as lighthearted and charming as a carefully crafted dad
joke that catches you by surprise. As such, this study not only adds a touch of humor to the world
of statistical research but also underscores the delightful relationships that can be unearthed with

a discerning statistical lens and a generous sprinkling of whimsy.

In closing, it is evident that the correlation between 'smol' Google searches and the duration of
Simone Giertz's videos is as robust as a well-timed dad joke, leaving us with a sense of mirth and
a newfound appreciation for the unexpected correlations that statistical analysis can unveil.
Therefore, we assert that no further research is needed in this area, as this study has thoroughly

captured the delightful synchronicity between 'smol' and Simone Giertz's captivating content.
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