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Abstract

In  this  study,  we delve into the oh-so-serious  world of
data  analysis  to  explore  the  unexpected  relationship
between two seemingly disparate entities:  Global Apple
iPhone Sales  in  Q3  and  Total  Likes  of  AsapSCIENCE
YouTube Videos. Using robust data sourced from Statista
and YouTube, we employed rigorous statistical  methods
to examine the correlation between these two phenomena.
Upon conducting our analysis for the years 2012 to 2018,
we  unearthed  a  striking  correlation  coefficient  of
0.8932686 and a p-value less than 0.01, shedding light on
this  quirky  association.  Our  findings  not  only  provoke
contemplation on the intricacies of consumer behavior but
also serve as a testament to the joyous, enigmatic dance of
numbers in the modern digital era. As we navigate these
uncharted waters of statistical whimsy, one can't help but
ponder:  could  it  be  that  the  key  to  understanding
consumer  preferences  lies  in  the  seemingly  whimsical
realm of YouTube likes and global gadget sales?

1. Introduction

The world of consumer behavior and digital
media  is  an  ever-evolving  landscape,  rife  with
perplexing correlations and unexpected connections.
In this study, we embark on a journey to uncover the
peculiar and enigmatic relationship between Global
Apple  iPhone  Sales  in  Q3  and  Total  Likes  of
AsapSCIENCE  YouTube  Videos.  What  may  seem
like  an  odd  pairing  at  first  glance  unveils  a
fascinating  intersection  between  consumer
technology preferences and online engagement with
science  content.  While  one  may  initially  assume
these two entities  to be as  different  as apples and
oranges,  our  rigorous  data  analysis  reveals  a
compelling  and  statistically  sound  association  that
demands further exploration.

The ubiquitous presence of Apple's  iPhone
in the global consumer market is undeniable, with its
quarterly  sales  figures  serving  as  a  barometer  for
technological  trends  and  consumer  preferences.
Conversely, AsapSCIENCE, known for its succinct
yet engaging science explainer videos, has amassed
a  substantial  following  on  YouTube,  with  viewers
expressing their appreciation through the deceptively
simple click of the "like" button.  These seemingly
disparate  domains  converge  in  our  analysis,
prompting us to unravel the underlying factors that
contribute to this unexpected correlation.
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As we peer through the lens of quantitative
analysis,  it  becomes  apparent  that  the  apparently
whimsical world of YouTube likes holds surprising
insights into consumer behavior. The modern era of
digital engagement has bestowed upon us a treasure
trove  of  data,  serving  as  a  canvas  for  statistical
exploration.  Our  findings  not  only  raise  thought-
provoking  questions  but  also  challenge  traditional
paradigms  in  understanding  the  interplay  between
consumer technology and digital engagement.

Through  the  lens  of  rigorous  statistical
methodologies, our investigation seeks to elevate the
dialogue around the symbiotic relationship between
online  engagement  and  consumer  choices.  As  we
uncover  the  statistical  whimsy  that  underpins  this
connection,  we  invite  fellow  researchers  and
enthusiasts  alike  to  join  us  in  pondering  the
unexpected  and embracing  the delightful  dance  of
numbers in the digital age. Join us as we peel back
the layers of this peculiar correlation, for it is in the
unlikeliest  of  places  that  we  often  find  the  most
delightful surprises.

2. Literature Review

The academic exploration of seemingly incongruent
phenomena  has  long  been  a  pursuit  of  scholars
seeking to unravel the intricacies of human behavior
and digital engagement, prompting them to venture
into statistical whimsy that often sets the stage for
unexpected surprises. With bated breath, the authors
delve into existing literature to situate the enigmatic
linkage between Global  Apple iPhone Sales in Q3
and Total Likes of AsapSCIENCE YouTube Videos
in the broader scholarly context.

Smith and Doe (2015) contribute to the canon with
their  seminal  work  on  consumer  technology
preferences,  providing a sturdy foundation for  our
investigation. Their rigorous analysis of gadget sales
trends  offers  valuable  insights  into  the  world  of
smartphones, setting the stage for our foray into the
surprising correlation before us. Jones (2018) further
enriches the discourse by addressing the nuances of
digital engagement and its implications on consumer
choices,  paving the way for  our  investigation into
the whimsical realm of YouTube likes.

In "Data and Digits: Unraveling Modern Consumer
Trends,"  the  authors  ascertain  the  significance  of
quantitative  data  in  illuminating  consumer
behaviors,  paving the way for our  plunge into the
seemingly capricious world of YouTube engagement
and gadget preferences. "The Science of Consumer
Whimsy" by Applebaum (2019) offers a refreshingly
quirky take on consumer choices, underscoring the
unassuming charm of statistical whimsy in modern
digital landscapes.

Venturing  beyond  the  conventional  pillars  of
academic  literature,  we  draw inspiration  from  the
timeless  wisdom  of  non-fiction  classics  such  as
"Freakonomics"  by  Levitt  and  Dubner,  shedding
light on the unanticipated twists and turns of human
decision-making that  resonate  with  the  essence  of
our  exploration.  Similarly,  "Nudge" by Thaler  and
Sunstein  underscores  the  underlying  nudges  and
influences that steer consumer behavior, offering a
whimsical  lens  through which we contemplate  the
unexpected dance of numbers in the digital age.

In the spirit of lighthearted academic discourse, we
draw parallels  to  fictional  narratives  that  echo the
undercurrents  of  our  investigation.  From  "The
Hitchhiker's  Guide  to  the  Galaxy"  by  Douglas
Adams to "Ready Player One" by Ernest Cline, the
unexpected  juxtapositions  and  delightful  surprises
within these narratives mirror the whimsical nature
of our statistical exploration.

More surprisingly, memes such as "This is fine" dog
and  "Surprised  Pikachu"  occupy  a  peculiar  but
pertinent space in our discussion, serving as visual
metaphors for the unexpected revelations that await
as  we  navigate  through the  labyrinth  of  statistical
whimsy.

In  the  whimsical  world  of  statistical  analysis,  the
literature surrounding the intersection of seemingly
unrelated entities  sets  the  stage  for  a  journey that
promises  a  delightful  blend  of  insight  and
amusement, challenging conventions and embracing
the  unexpected  with  open  arms.  With  this  rich
tapestry of academic and cultural influences in mind,
we  embark  on  our  statistical  escapade,  eager  to
unearth  the  marvels  that  lie  at  the  intersection  of
Global Apple iPhone Sales in Q3 and Total Likes of
AsapSCIENCE YouTube Videos.
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3. Methodology

To  investigate  the  curious  correlation  between
Global Apple iPhone Sales in Q3 and Total Likes of
AsapSCIENCE YouTube Videos, our research team
employed  a  multi-faceted  approach  blending
statistical  analysis  with  an  appreciation  for  the
whimsy  of  quirky  correlations.  The  primary  data
sources  for  this  study  were  Statista,  providing
comprehensive  global  sales  figures  for  Apple's
iPhone, and YouTube, offering a rich harvest of total
likes for the popular AsapSCIENCE channel.  Data
spanning the years 2012 to 2018 were meticulously
harvested, carefully avoiding any rotten apples and
ensuring a bountiful crop of statistical morsels.

The  first  step  of  our  convoluted  yet  captivating
methodology involved the aggregation and cleansing
of the raw data, akin to the meticulous sorting of ripe
apples  from those slightly bruised.  Following this,
our team harnessed the power of Excel to structure
the dataset, planting the seeds for further statistical
analysis.  We  then  employed  the  Python
programming  language,  a  versatile  orchard  of
analytical  tools,  to  calculate  the  correlation
coefficient  and  p-value,  nurturing  the  flourishing
relationship  between  iPhone  sales  data  and
AsapSCIENCE likes.

Intriguingly,  we  also  ventured  into  the  hallowed
halls  of  econometric  modeling,  utilizing
autoregressive integrated moving average (ARIMA)
models  to  season  our  findings  with  a  touch  of
predictive analytics. This allowed us to forecast the
future  interplay  between  iPhone  sales  and
AsapSCIENCE likes,  akin to gazing into a crystal
ball with a statistical lens.

Amidst this statistical orchard, our team also trotted
into the land of time series analysis, harvesting the
seasonal  nuances  of  Q3  iPhone  sales  and  its
delightful  dance  with  the  ebb  and  flow  of  likes
accrued by AsapSCIENCE videos.  The application
of such techniques imbued our findings with a sense
of  temporal  poetry,  immortalizing  the  rhythm  of
consumer  engagement  in  the  digital  vineyards  of
YouTube.

Furthermore,  to  ensure  the  robustness  of  our
findings,  we  consulted  with  seasoned  statisticians,
ensuring  that  our  analytical  concoction  remained
free  from  any  statistical  apple  turnovers.  This

rigorous  peer  consultation  was  akin  to  submitting
our  harvest  to  the  discerning  palates  of  expert
connoisseurs, verifying that our morsels of statistical
apple  did  not  leave  a  sour  taste  on  the  scientific
palate.

In sum, our methodology captures the essence of a
whimsical  yet  rigorous  exploration,  akin  to  a
scientific  apple  bobbing amidst  a  sea  of  statistical
veracity.  By  embracing  a  blend  of  traditional
statistical methods and a hint of zesty creativity, we
have  sought  to  capture  the  essence  of  this
unexpected  correlation,  inviting  fellow  researchers
to join in savoring the intellectual  feast that  stems
from  the  delightful  convergence  of  technological
sales and digital engagement.

4. Results

In  our  quest  to  unravel  the  mysterious  dance  of
numbers,  we  stumbled  upon  a  rather  captivating
correlation  between Global  Apple  iPhone  Sales  in
Q3  and  Total  Likes  of  AsapSCIENCE  YouTube
Videos.  The  Pearson  correlation  coefficient,  a
statistical  measure of the strength and direction of
the relationship, unveiled a value of 0.8932686 for
the time period spanning 2012 to 2018. The notable
r-squared value of 0.7979288 further underlined the
robustness of this unexpected association.

Fig. 1 visually encapsulates this delightful surprise
through  a  scatterplot,  where  the  alignment  of  the
data points corroborates the striking correlation we
observed. The allure of statistics, it seems, knows no
bounds,  as  it  reveals  the  hidden  connections  that
only  a  keen  eye  and  a  penchant  for  number-
crunching can unveil.

It  is  quite  the  head-scratcher,  isn't  it?  Who would
have  thought  that  the  collective  affection  for
thought-provoking science content on YouTube and
the  allure  of  Apple's  latest  technological  marvel
would converge in  such an enigmatic  manner?  As
we  venture  into  the  realms  of  consumer  behavior
and digital  engagement,  we  are  reminded that  the
world  of  data  analysis  is  a  stage  where  the  most
improbable of duets can take center stage.
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Figure 1. Scatterplot of the variables by year

Our p-value, surpassing the conventional  threshold
of  0.01,  adds a  touch of  statistical  rigidity  to  this
whimsical  tale,  cementing  the  significance  of  our
findings. It seems the data delights in teasing us with
its unexpected twists and turns, leaving us to marvel
at the mysteries it unfolds.

The statistical whimsy that has unraveled before our
eyes  not  only  provokes  a  wry  smile,  but  also
prompts  a  deeper  contemplation  on  the  intricate
interplay  between  technological  trends,  online
engagement, and consumer predilections. It is as if
the digital realm, with its digital likes and pixelated
gadget  sales,  has  conspired  to  elude  our
expectations,  making us rethink the very fabric of
consumer preferences and the digital age.

In  conclusion,  our  findings  not  only  invite  us  to
ponder  the  unlikeliest  of  connections  but  also
emphasize  the  boundless  nature  of  statistical
exploration.  It  is  in  these  moments  of  statistical
serendipity that we are reminded of the whimsical,
mischievous nature of data, always eager to lead us
down unexpected paths.

5. Discussion

Our  exploration  into  the  curious  relationship
between Global Apple iPhone Sales in Q3 and Total
Likes  of  AsapSCIENCE  YouTube  Videos  has
unveiled  a  surprising  correlation  that  defies
conventional  wisdom.  The  unexpected  dance  of
statistics  has  led  us  to  quizzically  ponder  the
interplay between consumer preferences for cutting-
edge technology and captivating science content on
the digital stage. In this section, we will delve into
the implications of our findings and how they align

with  the  whimsical  undercurrent  of  existing
literature,  particularly  those  curious  parallels  to
memes  and  fictional  narratives  that  we  initially
approached with a twinkle in our scholarly eyes.

Our results, showcasing a hearty Pearson correlation
coefficient  of  0.8932686  and  a  robust  r-squared
value of 0.7979288, align with the whimsical strands
of  prior  research  that  ventured  into  the  capricious
landscape  of  consumer  behavior  and  digital
engagement. Smith and Doe's (2015) groundwork on
gadget  sales trends resonates with our findings,  as
the allure of Apple's technological marvels finds an
unexpected partner in the form of engaging science
content on AsapSCIENCE's YouTube channel. Who
would  have  thought  that  the  gravitational  pull  of
digital likes aligns so harmoniously with the orbit of
gadget sales, reminiscent of a celestial waltz in the
digital firmament?

Moreover,  our  results  affirm  the  lighthearted
parallels drawn to such fictional narratives as "The
Hitchhiker's  Guide  to  the  Galaxy"  and  "Ready
Player  One,"  where  unexpected  juxtapositions
mirror  the  whimsical  nature  of  our  statistical
exploration.  It  seems  that  in  the  convoluted
pathways of statistical whimsy, the digital realm has
conspired to delight us with an unexpected duet that
captures the essence of consumer choices and online
engagement, inviting us to ponder the unlikeliest of
connections with a bemused smile.

The pervasive influence of memes such as "This is
fine" dog and "Surprised Pikachu" serves as a visual
testament to the unexpected revelations that await us
in this scholarly escapade. Who would have thought
that  these  seemingly  comical  visual  metaphors
would find their way into a discussion of statistical
significance  and  consumer  preferences?  The
unexpected  twists  and  turns  of  human  decision-
making  indeed  resonate  with  the  essence  of  our
investigation,  as the whimsical nature of statistical
exploration continues to surprise us at every turn.

In summary, our findings not only resonate with the
whimsical  undercurrent  of  prior  research  but  also
serve as a testament to the joyous, enigmatic dance
of numbers in the modern digital era. The seemingly
whimsical realm of YouTube likes and global gadget
sales  continues  to  unravel  unexpected  parallels,
challenging  conventions  and  embracing  the
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unexpected with open arms.  As we navigate  these
uncharted  statistical  waters,  one  can't  help  but
marvel at the mysteries it unfolds, leaving us with a
sense of statistical serendipity that is as delightful as
it is thought-provoking. It is in these moments that
we  are  reminded  of  the  whimsical,  mischievous
nature  of  data,  always  eager  to  lead  us  down
unexpected  paths,  leaving  us  to  revel  in  the
statistical surprises that abound in the digital age.

6. Conclusion

As  we  draw  the  curtains  on  this  enthralling
exploration,  we  find  ourselves  astounded  by  the
delightful dance of numbers that has unfolded before
us. Our foray into the statistical whimsy of consumer
behavior  has  revealed  a  correlation  of  0.8932686
between Global Apple iPhone Sales in Q3 and Total
Likes  of  AsapSCIENCE YouTube  Videos,  leaving
no trace of doubt about the enigmatic bond between
these  seemingly  disparate  entities.  The  statistical
embrace between these phenomena, captured vividly
in  Fig.  1,  reminds  us  that  in  the  realm  of  data
analysis, truth can be stranger than fiction.

The  p-value,  standing  as  a  testament  to  the
robustness of our findings, adds a touch of statistical
flair to our narrative. It's as if the data itself is urging
us  to  appreciate  the  unexpected  harmony  it  has
unveiled.  It  is  in  these  moments  of  statistical
serendipity  that  we  must  pause  to  marvel  at  the
playful caprice of numbers.

As we bid adieu to this whimsical tale of consumer
technology and digital engagement, we cannot help
but  acknowledge  the  unsung  heroes  of  statistical
exploration  –  the  numbers  that,  when  teased  and
prodded,  reveal  the  most  astonishing  connections.
The unexpected camaraderie between global gadget
sales and online science enthusiasm beckons us to
push  the  boundaries  of  conventional  thinking  and
embrace the capricious nature of statistical inquiry.

In closing, we must declare that no further research
is warranted in this area. The statistical whimsy that
has unfurled before us presents a compelling case,
leaving little room for doubt or further investigation.
It is a tale we shall recount with a wry smile and a
nod to the fickle nature of statistical intrigue.
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