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Abstract

In this paper, we delve into the unexpected harmony between the sales of LP/vinyl albums and the total 
likes of Steve Mould's YouTube videos. Our research team, much like a DJ spinning records, sought to 
unearth the mysterious connection between these seemingly disparate realms. Combining data from 
Statista and YouTube, we embarked on a journey akin to fitting a square peg into a round hole – an 
unconventional pairing indeed, much like a vinyl and a modern smartphone. Our findings revealed a 
staggering correlation coefficient of 0.9308828 with a significance level of p < 0.01. This robust correlation
suggests a striking synchrony between the revival of vinyl albums and the popularity of Steve Mould's 
YouTube content. It seems that both analog and digital enthusiasts are tapping their feet to the same 
beat, much like dancing to a fusion of vinyl grooves and digital wavelengths. To add a bit of levity to our 
rigorous analysis, we present a dad joke: Why did the LP feel warm? Because it was in the groove! Just 
like this pun, our research sheds light on the heartwarming connection between vinyl appreciation and 
online engagement. As we unveil this unexpected correlation, our study offers a playful reminder that the 
analog and digital worlds can coexist in surprising, harmonious ways. In conclusion, our study not only 
reveals a strong statistical relationship between LP/vinyl album sales and Steve Mould YouTube likes, but
also encapsulates the unexpected symphony of analog and digital culture. As researchers, we encourage 
others to explore the humorous side of data analysis, where even the most unlikely correlations can strike
a chord and keep the beat going.

Copyleft 2024 Center for Research.  No rights reserved.

1. Introduction        In the evolving landscape of the music
industry,  where the  melodic  beats  of  vinyl
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records intermingle with the electronic hum
of  YouTube,  our  research  seeks  to
harmonize the seemingly discordant data on
LP/vinyl  sales and the total  likes of  Steve
Mould's  captivating  video  content.  This
unexpected duet brings an intriguing blend
of  analog  tradition  and  modern  digital
engagement,  much  like  a  mash-up  of
Mozart with a modern pop tune. 

      As we embark on this academic journey,
we are reminded of a classic dad joke: Why
do we do data analysis  on vinyl  records?
Because  it's  groovy,  baby!  With  a  light-
hearted  touch,  we  hope  to  infuse  the
serious  realm of  statistical  analysis  with a
sense of humor and playfulness, much like
a vinyl spinning DJ at a black-tie event.

      As  aficionados  of  both  statistical
methods and puns, our research team aims
to  shed  light  on the uncharted  correlation
between two seemingly unrelated domains.
Our  findings  are  akin  to  discovering  a
hidden track on a vinyl album — surprising,
electric, and a bit groovy, if we may say so
ourselves. 

      Our  study  is  not  simply a statistical
puzzle to unravel, but also a whimsical tale
of how analog and digital worlds can indeed
harmonize  in  a  syncopated  rhythm,  much
like  a  lively  jazz  band  accompanied  by  a
beatboxing DJ. Our data analysis is not just
about  finding  correlations,  but  about
creating  harmonies  in  the  unlikeliest  of
places,  like  finding  a  hidden  joke  in  the
footnotes of a scholarly paper.

2. Literature Review

The  connection  between  music
consumption  and  online  engagement  has
been a subject of growing interest in recent
years. Smith and Doe (2017) explored the
resurgence of vinyl album sales in the digital
age,  highlighting  the  nostalgia  and  tactile
experience that contribute to the appeal of
physical  music  formats.  Similarly,  Jones

(2018) investigated the increasing popularity
of scientific YouTube channels, emphasizing
the  accessibility  and  educational  value  of
online video content. These studies lay the
groundwork  for  examining  the  unexpected
correlation between vinyl  album sales and
Steve  Mould's  YouTube  likes,  much  like
harmonizing  the  bass  and  treble  in  a
symphony orchestra.

Turning to non-fiction literature, "The Inner
Life of Music" by Jane Jones discusses the
emotional  and  psychological  effects  of
music, resonating with the timeless appeal
of vinyl albums and the captivating nature of
Steve Mould's  science-based videos.  "The
Vinyl  Frontier"  by  Jonathan  Scott  touches
on the cultural significance of vinyl records,
while  "The  YouTube  Formula"  by  Derral
Eves provides insights into the dynamics of
online  content  creation.  These  works
showcase  the  multifaceted  influences  that
might  contribute  to  the  unique  correlation
between  LP/vinyl  sales  and  Steve  Mould
YouTube likes.

In a more whimsical turn, we consider fiction
works  that  echo the theme of  unexpected
connections.  "A Song  for  a  New Day"  by
Sarah Pinsker explores the fusion of virtual
concerts and live music, mirroring the fusion
of  analog  and  digital  experiences  in  our
study.  "The  Vinyl  Detective"  series  by
Andrew Cartmel  adds  a  touch  of  mystery
and adventure to the world of vinyl  record
enthusiasts,  much  like  the  enigmatic
correlation  we  unravel  in  our  research.
These  fictional  narratives  remind  us  that
reality  often transcends imagination,  much
like  the  uncanny  link  between  old-school
vinyl and digital likes.

On a  cinematic  note,  films such  as  "High
Fidelity"  and  "Scott  Pilgrim vs.  the  World"
capture  the essence of  music  culture  and
digital  age  dynamics,  providing  a  visual
backdrop  to  the  harmonious  blend  of
traditional and modern elements present in
our study. These movies offer a lighthearted
perspective on music enthusiasts and online
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communities,  resonating  with  the  upbeat
tone of our research findings. 

As we navigate through this sea of literature
and  pop  culture,  we  are  reminded  that
correlations,  much  like  music,  can  be
unexpected and delightful in their symphony
of patterns. Stay tuned for more surprising
revelations  as  we  continue  to  unravel  the
mysteries  of  vinyl  album  sales  and  Steve
Mould YouTube likes.

3. Our approach & methods

To  unveil  the  symphonic  convergence
between  vinyl  album  sales  and  Steve
Mould's  YouTube  presence,  our  research
team employed a methodological approach
that  was  as  innovative  as  it  was
harmonious.  We  began  our  endeavor  by
harmonizing  data  from  Statista  and
YouTube,  akin  to  blending  a  vintage  vinyl
with a modern digital playlist. Much like a DJ
carefully  choosing  tracks  for  a  seamless
mix, we curated data spanning from 2009 to
2022.  This  encompassing timeline allowed
us  to  observe  the  dynamic  interplay
between  the  resurgence  of  vinyl  and  the
captivating content of Steve Mould.

Our  data  collection  process  was  as
meticulous as a vinyl enthusiast organizing
their  collection  by  artist  and  genre.  We
gathered  comprehensive  statistics  on
LP/vinyl album sales from Statista, ensuring
that  our  dataset  encapsulated  the  steady
resurgence  of  vinyl  in  the  modern  era.
Simultaneously, we meticulously tallied the
total  likes  garnered  by  Steve  Mould's
YouTube  videos,  capturing  the  digital
footprints of his engaging and enlightening
content.

To establish a statistically robust connection
akin to the perfect fusion of bass and treble,
we  engaged  in  a  rigorous  data  analysis
using  advanced  statistical  methods.  We
employed  the  Pearson  correlation
coefficient  to  quantify  the  strength  and

direction  of  the  relationship  between  vinyl
album  sales  and  Steve  Mould  YouTube
likes.  This  correlation  analysis  was  as
precise as tuning a vintage record player to
ensure  optimal  playback,  revealing  the
remarkable  resonance  between  these
seemingly distinct variables. 

Additionally,  we  incorporated  time  series
analysis to dissect the temporal dynamics of
this  correlation,  discerning  whether  the
crescendos and diminuendos in vinyl sales
harmonized  with  the  ebbs  and  flows  of
YouTube  engagement  with  Steve  Mould's
content.  This  approach  allowed  us  to
unravel  the  intricate  rhythmic  patterns
underlying  the  interplay  between  analog
album  appreciation  and  modern  digital
interaction,  much  like  deciphering  the
complex  beats  of  a  polyrhythmic
composition.

As  a  light-hearted  interjection  in  our
methodology, here's a dad joke: Why don't
statisticians  play  hide and seek? Because
good  luck  finding  them  without  significant
correlation! This lighthearted jest reminds us
that amidst the serious pursuit of statistical
analysis, a touch of humor can enhance the
research process.

In conclusion, our methodology was attuned
to uncovering the resonant accord between
vinyl album sales and Steve Mould YouTube
likes.  By  blending  meticulous  data
collection,  advanced  statistical  techniques,
and a sprinkle of humor, our journey through
this uncharted correlation was as melodious
and  captivating  as  a  vintage  vinyl  record
playing alongside a modern digital beat.

4. Results

Our findings left  us feeling like we had hit
the  right  note,  as  we  uncovered  a  strong
correlation  between  the  sales  of  LP/vinyl
albums and the total likes of Steve Mould's
YouTube videos. The correlation coefficient
of  0.9308828  and  the  r-squared  value  of
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0.8665428 indicate that there's more to this
connection than meets the eye – or the ear,
for  that  matter.  It's  like  finding  the perfect
harmony  between  a  vinyl  record  and  a
stylus needle; they just click together.

To  add  a  bit  of  levity  to  our  rigorous
analysis,  we present a dad joke: What's a
record's  favorite  type of  fish? Anything on
sale!  Much  like  this  joke,  our  research
sheds  light  on  the  surprising  connection
between  vinyl  sales  and  online
engagement.  We found that  the popularity
of Steve Mould's YouTube content seems to
sway  in  rhythm  with  the  ebb  and  flow  of
vinyl album sales.

Figure 1 (see below) illustrates this strong
correlation with a scatterplot that's as clear-
cut  as  the  crisp  crackle  of  a  new  vinyl
spinning  on  a  turntable.  This  visual
representation  encapsulates  the  dance
between  analog  and  digital,  and  the
unexpected  synchrony  that  has  emerged
between  these  two  worlds.  It's  a  bit  like
seeing your favorite old records go viral on
social  media  –  an  electrifying  fusion  of
nostalgia and contemporary appeal.

Figure 1. Scatterplot of the variables by year

In conclusion, our research not only reveals
an  unlikely  statistical  relationship  between
LP/vinyl  album  sales  and  Steve  Mould
YouTube  likes,  but  also  signifies  the
unexpected  duet  of  analog  and  digital
cultures. It's as if  the classic vinyl grooves

and  the  modern  digital  algorithms  have
found themselves in a melodious tango, and
the music shows no sign of stopping. Just
like  a  catchy  tune that  gets  stuck  in  your
head, the resonance between vinyl albums
and YouTube likes is a reminder that in the
world of data, there's always room for a little
whimsy and wonder.

5. Discussion

Our study delved into the intriguing realm of
music and online engagement, unearthing a
connection  between  the  sales  of  LP/vinyl
albums and the total likes of Steve Mould's
YouTube  videos  that’s  as  unexpected  as
finding an accordion player at a heavy metal
concert.  Building on the existing literature,
our rigorous analysis not only reaffirmed the
robustness of  this correlation but  also lent
some  lighthearted  insights  into  the
whimsical  union  of  analog  and  digital
cultures,  much  like  a  symphony  orchestra
fusing with a rock band.

Our results jive with the work of Smith and
Doe (2017), who highlighted the resurgence
of vinyl albums in the digital age, and Jones
(2018),  who  emphasized  the  popularity  of
scientific  YouTube channels.  It's  clear  that
our  findings  are  in  tune  with  their
observations,  presenting  a  harmonious
melody  of  support  for  the  connection
between the  old-school  appeal  of  LP/vinyl
albums and the captivating nature of Steve
Mould's educational and entertaining video
content.  Much  like  a  well-executed  drum
solo,  the  statistical  relationship  between
these  two  seemingly  distant  phenomena
rings true.

To  add  a  bit  of  whimsy  to  our  scholarly
discussion,  we  present  a  dad  joke:  Why
don't  scientists trust atoms? Because they
make  up  everything  –  much  like  the
unexpected correlation we uncovered in our
data  analysis!  As  we  journey  through  this
musical maze of  research,  it's essential  to
appreciate  the  symphony  of  patterns  that
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come  together  to  create  unexpected
connections, just like the notes in a catchy
melody.

Our  findings,  represented  by  the  robust
correlation coefficient and r-squared value,
are  as  clear-cut  as  a  classic  vinyl  record
spinning  on  a  turntable.  This  unexpected
blend  of  analog  and  digital  is  akin  to
discovering a hidden track on a vinyl album
—sneakily delightful and leaving us tapping
our toes in amusement. As we unravel the
symphony of  data,  the unexpected chorus
of  vinyl  album  sales  and  Steve  Mould
YouTube likes takes center stage, reminding
us that even the most unlikely pairings can
result in a harmonious duet.

In  this  unique  interplay  of  statistics  and
musical  whimsy,  our  research  not  only
contributes  to  the  growing  body  of
knowledge  on  music  consumption  and
online engagement but also injects a bit of
playfulness into the often-serious realms of
academia and data analysis.  As  we await
the  next  surprise  that  the  data  symphony
has  in  store,  we  encourage  fellow
researchers  to  listen  closely  for  the
unexpected notes and rhythms in their own
investigations,  for  it's  in  these unexpected
findings  that  the  true  magic  of  research
often lies.

6. Conclusion

As we wrap up our study, it's clear that the
connection  between  LP/vinyl  album  sales
and Steve Mould YouTube likes is no one-
hit  wonder.  Much  like  a  vinyl  collector
browsing through a flea market, our findings
have  uncovered  a  hidden  gem  in  the
synergy between analog records and digital
engagement.

With a final dad joke to end on a high note:
Why did the record go to school? Because it
wanted to be a little more well-rounded! Like
this  joke,  our  research  adds  a  dash  of

humor to the serious business of statistical
analysis.

In the spirit of harmony and good humor, we
confidently assert that no further research is
needed in this area. Our study has struck a
chord  and  shown  that  even  the  most
unexpected  correlations  can  produce  a
beautiful  melody.  As  researchers,  it's
important to remember that the data doesn't
lie, but it might just sing a little song if  we
listen closely enough.
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