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Abstract

In this paper, we dive deep into the correlation between the point difference in Super Bowl games and the
frequency of Google searches for 'Malaysia Airlines'. While the topic may seem as unrelated as a 
pineapple on a pizza, our statistical analysis has unveiled some surprising connections. Using data from 
Wikipedia and Google Trends spanning from 2008 to 2022, we discovered a correlation coefficient of 
0.7055490 and p < 0.01. To put it simply, there appears to be a rather strong relationship between 
blowout wins in the Super Bowl and spikes in searches related to 'Malaysia Airlines'. Who would have 
thought that football and airline mysteries could go hand in hand? This paper aims to shed light on this 
curious phenomenon and perhaps uncover a touchdown of insights amidst the puzzling turbulence of 
internet search behavior. Football fan or not, this research is sure to score a chuckle or two while raising 
eyebrow-raising questions about the interconnectedness of seemingly disparate cultural phenomena.

Copyleft 2024 Global Leadership University.  No rights reserved.

1. Introduction

The  world  is  full  of  mysteries.  From  the
enigma of the Bermuda Triangle to the age-
old question of why we press the elevator
button multiple times when we know it won't
make  it  arrive  any  faster,  there  are  just

certain things that leave us scratching our
heads.  However,  none  seem  to  be  as
perplexing  as  the  unlikely  connection  we
stumbled  upon  between  seemingly
unrelated  events:  the  point  spreads  of
Super  Bowl  games  and  the  frequency  of
Google searches for 'Malaysia Airlines'.
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At  first  glance,  one  might  picture  an
awkward mash-up of football fans frantically
googling airplane accident  news on Super
Bowl  Sunday,  or  perhaps  a  conspiracy
theory  involving  mysteriously  diverted
touchdowns. But fear not, dear readers, for
our  research  takes  a  more  statistically
grounded  approach  to  unraveling  this
curious conundrum.

The  premise  was  simple:  could  the
magnitude  of  a  Super  Bowl  blowout  have
any bearing on the number of times people
are drawn to their screens to inquire about a
certain airline based in Southeast Asia? As
unlikely  as  it  may  sound,  our  analysis
revealed  a  rather  eyebrow-raising
correlation  of  0.7055490  and  p  <  0.01
between  the  two  seemingly  disparate
subjects.

Now, before you dismiss this revelation as a
mere  statistical  hiccup,  let's  pause  to
consider  the  implications.  Could  it  be  that
the  excitement  of  football  victory  sends
people flocking to the internet in search of
exotic  travel  destinations?  Or  perhaps  the
adrenaline rush from an epic game prompts
a spike in interest for global news?

As we embark on this journey to demystify
the inexplicable bond between Super Bowl
point  spreads  and  'Malaysia  Airlines'
searches, let us keep an open mind and a
healthy  dose  of  skepticism,  just  like  the
person who first decided to eat an artichoke.

In  the  pages  that  follow,  we  will  delve
deeper  into  the  data,  explore  potential
mechanisms at  play,  and  attempt  to  shed
light on this peculiar pattern. So, buckle up
and get ready for an adventure that blends
the thrill of the gridiron with the mystery of
vanished flights. After all,  who knows what
unexpected twists and turns await us in this
unlikely intersection of sports and aviation?

2. Literature Review

In their study, Smith et al. (2015) examined
the  relationship  between  sports  outcomes
and  internet  search  behavior,  focusing  on
the  connection  between Super  Bowl  point
differentials  and  online  queries  related  to
travel  and  airlines.  The  authors  find  a
moderate positive association between the
magnitude  of  a  team's  win  and  the
subsequent  spike  in  searches  for  travel-
related topics. However, what truly sets our
research  apart  is  the  specific  focus  on
searches related to 'Malaysia Airlines'.

Doe  and  Jones  (2017)  conducted  a
comprehensive  analysis  of  online  search
patterns following major sports events, and
while  their  study primarily  emphasized the
impact of game outcomes on merchandise
sales, they did observe a notable uptick in
internet  searches  for  international  travel
destinations.  Unbeknownst  to  them,  this
data laid the groundwork for our exploration
into  the  unexpected  curiosity  of  'Malaysia
Airlines' searches in the aftermath of Super
Bowl blowouts.

Moving  beyond  scholarly  articles,  popular
non-fiction  works  such  as  "Freakonomics"
by Steven D. Levitt and Stephen J. Dubner
and  "Outliers:  The  Story  of  Success"  by
Malcolm  Gladwell  have  delved  into  the
realm  of  seemingly  unrelated  phenomena
and unearthed surprising linkages, inspiring
us to apply a similar line of thinking to the
unlikely pairing of sports and airline intrigue.

In the world of fiction, the works of Haruki
Murakami, particularly "Kafka on the Shore,"
offer  a  surreal  exploration  of  mysterious
disappearances  and  unexplainable
connections, mirroring the enigmatic ties we
seek  to  unravel  between  football  victories
and online searches pertaining to a specific
airline.

Now,  as  we  venture  into  the  realm  of
unexpected references,  let's not forget  the
animated  realm.  The  cartoon  series
"Scooby-Doo"  and  the  childhood  classic
"Where in the World Is Carmen Sandiego?"
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may  have  sparked  our  fascination  with
uncovering hidden connections and solving
perplexing riddles, setting the stage for the
unanticipated correlation we aim to navigate
in this research.

With this blend of academic rigor, real-world
inspiration, and a touch of whimsy, we aim
to  cast  light  on  a  phenomenon  as
unexpected as finding a rubber chicken at a
football  game  –the  baffling  link  between
Super Bowl point spreads and the enigmatic
allure of 'Malaysia Airlines' searches.

3. Our approach & methods

To  uncover  the  enigmatic  relationship
between Super Bowl point differences and
the  frequency  of  Google  searches  for
'Malaysia Airlines', we embarked on a data
analysis journey that was as unpredictable
as  a  fumbled  football.  Our  methodology
fused statistical  rigor with digital  sleuthing,
akin to a detective donning a quarterback's
helmet – a peculiar sight indeed.

First,  we scoured the vast  expanse of  the
internet,  from  the  soaring  peaks  of
Wikipedia to the ever-undulating landscape
of Google Trends. We combed through data
spanning  from  2008  to  2022,  casting  our
nets wide and far  to  capture the nuances
and eccentricities of online search behavior.

In  the  realm  of  statistical  analysis,  we
harnessed  the  power  of  correlation
coefficients  and  p-values  to  decode  the
mysterious  dance  between  Super  Bowl
blowouts  and  'Malaysia  Airlines'  searches.
Our  tools  were  as  finely  tuned  as  a
precision-engineered  touchdown  pass,
ensuring that our findings could weather the
scrutiny of  peer  review like a  well-gripped
pigskin on a rainy day.

Now, let's admit it – this research path was
as unconventional as a left-handed punter.
As we waded through the data, redirecting
our  attention  from  football  stats  to  airline
inquiries,  we  encountered  some  delightful

surprises and perplexing curiosities. Picture
a  referee  suddenly  breaking  into  a  tap
dance routine on the field – that's the level
of  unexpected twists we confronted in our
quest for truth and statistical significance.

Perhaps  the  most  complex  aspect  of  our
methodology was navigating the uncharted
territory  of  bridging Super  Bowl fanaticism
with aviation intrigue. You could say it was
like attempting to execute a flea-flicker play
in a boardroom meeting – a tad unorthodox,
but exhilarating all the same.

In  the  end,  though,  our  methodology  was
founded on the principles of thoroughness,
attention to detail,  and a healthy sense of
humor.  We  aimed  to  unravel  the  mystery
with  the  seriousness  of  an  epidemiologist
tracking  a  rare  disease  outbreak  while
maintaining  the  spirit  of  curiosity  and
adventure akin to explorers embarking on a
quest for long-lost treasure.

So,  with  our  compasses  aligned  and  our
statistical  binoculars  polished,  we  set  off
into  the  uncharted  territories  of  internet
search  behavior  and  sports  superstitions,
ready  to  uncover  the  unexpected
connections that lurk amidst the data-driven
fog.

4. Results

Our  analysis  revealed  a  surprising
correlation of 0.7055490, with an r-squared
of 0.4977993 and a p-value less than 0.01,
between the point difference in Super Bowl
games and the number of Google searches
for 'Malaysia Airlines'. As depicted in Figure
1,  the  scatterplot  unmistakably  showcases
the  strong  relationship  between  these
seemingly  unrelated  variables.  While  the
figure  itself  may  not  win  any  beauty
contests, its significance in elucidating this
enigmatic connection cannot be overstated.

The statistical evidence suggests that as the
point spread of Super Bowl games widens,
there is a discernible increase in searches
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related to 'Malaysia Airlines'. It's almost as if
the  more  lopsided  the  game,  the  more
people  are  driven  to  seek  solace  in  the
mysteries of air travel. Whether it's the thrill
of  victory  sparking  an  interest  in
international  travel  or  the  agony of  defeat
prompting a search for alternative modes of
transportation, the data paints a compelling
picture  of  interconnectedness  between
sports and aviation intrigue.

Now,  before  anyone  jumps  to  conclusions
and  starts  imagining  a  world  where
touchdowns  correlate  with  takeoffs,  it's
essential to exercise caution in interpreting
these  results.  While  the  statistical
significance  cannot  be  ignored,  further
exploration into the underlying reasons for
this  correlation  is  warranted.  After  all,
correlation  does  not  imply  causation,  and
we must  approach this  discovery  with  the
rigorous skepticism of a referee reviewing a
game-changing call.

Figure 1. Scatterplot of the variables by year

In the pursuit of unraveling this mysterious
entanglement,  our  findings  raise  intriguing
questions about the psychology of internet
search behavior and the unexpected nexus
of  unrelated  cultural  phenomena.  Our
discovery  underscores  the  need  to  look
beyond the confines of traditional statistical
analyses and dare to explore the whimsical
and inexplicable patterns that emerge in the
vast landscape of data.

As  we  gear  up  to  delve  deeper  into  the
mechanisms  driving  this  correlation,  one
can't  help  but  marvel  at  the unlikely  bond
forged  between  the  realm  of  sports
dominance and the allure of  global  travel.
So,  fasten  your  seatbelts  and  brace
yourselves  for  what  promises  to  be  a
turbulent  yet  exhilarating  journey  into  the
enigmatic  world  of  statistical  oddities  and
unexpected  connections.  After  all,  as  the
saying goes, the truth is often stranger than
fiction, and in the colorful tapestry of data,
the  unexpected  is  always  waiting  to  be
uncovered.

5. Discussion

Our discussion centers on the unexpected
correlation we've unraveled between Super
Bowl  point  spreads  and  Google  searches
for  'Malaysia  Airlines'.  At  first  glance,  one
might be inclined to think, "What on earth do
football  blowouts  and  vanished  airliners
have  in  common?"  However,  our  findings
corroborate previous studies that  hinted at
the  link  between  sports  outcomes  and
online behaviors related to travel.

Building on the work of Smith et al. (2015),
our  research  not  only  reaffirms  the
relationship  between  the  magnitude  of  a
team's win and heightened curiosity  about
travel  but  also  ventures  into  the intriguing
terrain of 'Malaysia Airlines' searches, which
sets it apart from previous inquiries.

The  data-backed  connection  we've
established  begs  the  question:  Is  there  a
psychological mechanism at play here, or is
it  simply  a  case  of  random,  coincidental
dynamics? The statistical significance we've
uncovered  suggests  that  there  could  be
some  underlying  rationale  for  this
correlation,  and  it's  not  as  far-fetched  as
finding a football under a pile of jet engines.
Nevertheless,  as  in  the  case  of  most
statistical  findings,  approaching  it  with  the
pragmatic sobriety of a statistician at closing
time is essential. Correlation does not entail
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causation,  and  we  must  be  cautious  in
drawing  hasty  conclusions  about  the  link
between  sports  dominance  and  aviation
curiosity.

Drawing  inspiration  from  non-conventional
sources,  such  as  the  fictional  realm  of
Haruki  Murakami's  enigmatic  narratives  or
the  childhood  whimsy of  Scooby-Doo and
Carmen Sandiego, has fueled our pursuit of
this  peculiar  connection.  And  contrary  to
popular belief, it turns out that mixing a dash
of  humor  and  whimsy  with  rigorous
statistical  analysis is not as outlandish as,
say, putting peanut butter on hamburgers.

But  enough  about  playful  references,  let's
circle  back  to  the serious  matter  at  hand.
Our  findings  pave  the  way  for  further
investigations  into  the  underlying  reasons
driving this correlation and can guide future
research  in  unraveling  the  complexities  of
internet  search  behavior  and  the
unsuspecting  harmony  of  seemingly
unrelated phenomena.

In closing,  our study dares to venture into
the bewildering realm of statistical oddities
and  unexpected  correlations,  essentially
turning over stones to unveil the unsought
and  the  extraordinary.  This  strange  and
thrilling  journey  into  the  labyrinth  of
interconnected  cultural  phenomena  is  not
dissimilar  to  trying  to  find  matching socks
after  doing  laundry  on  a  moonlit  night  –
unpredictable,  bewildering,  and  ripe  with
unexpected  discoveries.  Now,  as  we
prepare to embark on the next  leg of  this
research endeavor, one thing is for certain –
the  charming  oddities  of  statistical
significance never cease to amaze.

6. Conclusion

In conclusion, our research has peeled back
the layers of statistical coincidence to reveal
a  rather  surprising  association  between
Super Bowl blowouts and the mysteriously
captivating  allure  of  'Malaysia  Airlines'

searches. While the connection may initially
seem as incongruent as a sumo wrestler at
a ballet, our findings unequivocally display a
pronounced  correlation,  prompting  us  to
ponder  the psychological  underpinnings of
such an unexpected twinning.

As we wrap up this quirky journey, it's hard
not  to marvel at the delightful  absurdity of
this discovery and the vast extent to which
the  human  mind  can  weave  seemingly
unrelated threads into a colorful tapestry of
statistical  intrigue.  Perhaps  it's  a  case  of
eager  football  fans  dreaming  of  exotic
vacations  after  witnessing  a  one-sided
victory,  or  maybe  the  thrill  of  the  game
ignites a wanderlust for far-off destinations.
The  possibilities  are  as  varied  and
perplexing as a choose-your-own-adventure
novel.

Nevertheless,  it's  time  to  bring  our
exploratory escapade to a close.  With the
statistical  evidence  in  hand  and  a  hearty
chuckle at  the unexpected whims of  data,
we  maintain  that  no  further  research  is
needed  in  this  area.  Let  this  curious
correlation  stand  as  a  testament  to  the
delightful caprice of statistical relationships -
a reminder that  even in the realm of  data
analysis,  there's  always  room  for  the
unexpected to make an appearance.
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