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Abstract

This research investigates the curious relationship between the point difference in Super Bowl games and
the frequency of Google searches for "teenage mutant ninja turtles." Utilizing data from Wikipedia and 
Google Trends spanning from 2004 to 2022, our study unveils a statistically significant correlation 
coefficient of 0.6460311 with p < 0.01. Our findings provide compelling evidence that the intensity of 
Super Bowl games may indeed influence the public's interest in our beloved heroes in a half shell. We 
shell-ebrate this unexpected correlation and delve into the implications for both the sports and 
entertainment industries. Join us as we embark on a whimsical journey through the intersection of football
fervor and turtle power.
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1. Introduction

As  the  dust  settles  from  another
thrilling  Super  Bowl,  it's  time  to  tackle  a
topic that has been lingering in the depths of
statistical curiosity: the correlation between
the point  difference  in  Super  Bowl  games

and the frequency of  Google searches for
our  favorite  crime-fighting,  pizza-loving
quartet,  the  Teenage  Mutant  Ninja  Turtles
(TMNT).  This  peculiar  investigation  delves
into  the  unexpected  synergy  between  the
world  of  professional  football  and  the

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



whimsical realm of mutated reptiles skilled
in the art of ninjutsu.

While the connection between sports
and popular culture may not be immediately
apparent, our research seeks to shed light
on the fascinating dynamics at play. On the
surface, one might wonder what a gridiron
showdown has to do with the adventures of
Leonardo,  Donatello,  Michelangelo,  and
Raphael.  However,  as  we embark  on this
unorthodox expedition through the labyrinth
of statistics, a compelling narrative emerges
—  one  that  involves  touchdowns,  turtle
power, and a touch of statistical sorcery.

In  this  paper,  we  present  our
empirical  findings,  drawing  from  a  rich
tapestry  of  data  encompassing  the  Super
Bowl  point  differences  and  the
corresponding fluctuations in TMNT Google
searches.  Our  investigation,  spanning
nearly two decades, uncovers a correlation
coefficient that not only piques the interest
of  statisticians  but  also  captivates  the
imagination  of  those  enamored  by  the
enigmatic interplay between sports and pop
culture.  With  a  statistically  significant
correlation coefficient of 0.6460311 and p <
0.01,  the  evidence  before  us  cannot  be
ignored.  It  is  time  to  reckon  with  the
tantalizing prospect that the ebb and flow of
Super  Bowl  triumphs may indeed leave a
ripple  in  the  realm  of  masked  turtles  and
their loyal followers.

While  the  juxtaposition  of  a  high-
stakes football spectacle and the escapades
of anthropomorphic reptiles may seem like
an odd pairing, the allure of this relationship
lies in its unexpected nature. After all, what
could be more intriguing than unearthing a
connection between the athleticism of elite
athletes  and  the  escapades  of  mutant
martial artists? As we journey through this
uncharted territory, we invite our readers to
join us in unraveling the mysteries that lie at
the  intersection  of  Sports  Center  and  the
sewers of New York City.

Armed with an arsenal of statistical
tools  and a dash of  whimsy,  our  research
unveils the peculiar dance between prime-
time sporting showdowns and the enduring
appeal of our heroes in a half shell. In the
pages  that  follow,  we  will  unravel  the
threads of  this  unorthodox correlation  and
explore  its  implications  for  the  worlds  of
sports  entertainment  and  popular  culture.
So  fasten  your  seatbelts  and  secure  your
nunchucks, for we are about to embark on a
wild  ride  that  transcends  statistical  charts
and  plunges  straight  into  the  heart  of
football fervor and turtle power.

2. Literature Review

The intersection of  sports and pop culture
has  long  been  a  topic  of  intrigue,  often
leading  researchers  to  explore  uncharted
territories.  While  the  correlation  between
athletic  events  and  popular  media  may
seem  tenuous  at  first  glance,  the  current
study  endeavors  to  shed  light  on  a
particularly  curious  connection:  the
relationship between the point difference in
Super  Bowl  games  and  the  frequency  of
Google searches for "teenage mutant ninja
turtles"  (TMNT).  The  literature  on  this
peculiar  synergy  has  evolved  from
traditional  statistical  analyses  to  the
unorthodox  realms  of  television  shows,
comic books, and childhood memories.

Smith et al. (2016) first sparked interest in
this  whimsical  correlation  by  observing
patterns in online search behavior following
major  sporting  events.  Building  upon  their
work, Doe and Jones (2018) provided an in-
depth  analysis  of  the  psychological
underpinnings that may drive individuals to
seek solace in the world of fictional heroes
after witnessing nail-biting football contests.
However, as the authors of this paper, we
aim  to  inject  a  dose  of  levity  into  our
exploration,  veering off  the beaten path to
incorporate  not  only  scholarly  articles  but
also children's literature, animated television
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series,  and the fond reminiscences of  our
own youths.

In  "The Statistical  Sorcery of  Super  Bowl:
Unveiling  the  Enigmatic  Links  to  Pop
Culture,"  the authors navigate through the
intricacies of data analysis and the peculiar
enchantments of sports fandom. Meanwhile,
"Heroes in  a Half  Shell:  The Untold Story
Behind TMNT Fandom" offers a captivating
narrative that intertwines statistical analyses
with  the  allure  of  anthropomorphic  turtles
skilled  in  martial  arts.  Both  works  set  the
stage for our current endeavor, serving as
intellectual  springboards  into  the  murky
waters of Super Bowl point differences and
teenage mutant ninja turtles searches.

Turning to non-traditional sources, we draw
inspiration from the fictional world,  tapping
into the rich tapestry of storytelling that has
captivated audiences for generations. "The
Search for Splinter: An Empirical Inquiry into
TMNT  Phenomenon"  may  not  align  with
conventional  academic  literature,  but  its
impact  on  our  understanding  of  cartoon-
driven search trends cannot be overstated.
Similarly,  "Cowabunga  Economics:
Unraveling the Shell Shocking Relationship
Between  Super  Bowl  Drama  and  TMNT
Fandom" provides a delightful romp through
economic  metaphors  and  the  whimsy  of
pizza-loving heroes, warranting its inclusion
in our exploration of this peculiar pairing.

In our quest to unravel the mysteries of this
unexpected correlation, we found ourselves
revisiting  the  cartoons  of  our  youth,
immersing  ourselves  in  the  nostalgia  of
masked ninja turtles and their escapades in
the  sewers  of  New  York  City.  As  we
indulged  in  episodes  of  "Teenage  Mutant
Ninja  Turtles"  and  "Turtles  Forever,"  we
couldn't  help  but  marvel  at  the  enduring
influence  of  these  heroes  on  both  our
childhood  selves  and  the  wider  cultural
landscape. It is with this blend of academic
rigor and childlike wonder that we approach
the  junction  of  statistical  analysis  and
animated nostalgia, prepared to uncover the

unexpected  and  savor  the  wackiness
inherent in our research quest.

3. Our approach & methods

To  elucidate  the  elusive  relationship
between the point difference in Super Bowl
games  and  the  frequency  of  Google
searches for "teenage mutant ninja turtles,"
we employed a robust and comprehensive
methodology  designed  to  navigate  the
complexities of this unexpected correlation.
Our  data  collection  process  commenced
with meticulous scrutiny of various sources,
including  Wikipedia  and  Google  Trends,
spanning the years 2004 to 2022.

In order to measure the point difference in
Super  Bowl  games,  we  scoured  through
historical  records  of  game  outcomes,
touchdowns, field goals, and the occasional
Hail Mary pass. The data extraction process
involved scrutinizing play-by-play accounts,
reliving the suspenseful moments of triumph
and defeat, and meticulously cataloging the
scoring  differentials  that  set  the  stage  for
our statistical inquiry. As we dived into the
annals of gridiron glory, we ensured that no
end  zone  dance  or  fumble  recovery
escaped our discerning gaze.

Similarly,  to  capture  the  fluctuations  in
Google  searches  for  our  green-shelled
protagonists, we turned to the digital realm
and harnessed the power of Google Trends.
We monitored the search interest over time,
sifting through the virtual haystack of data to
locate the needle of "teenage mutant ninja
turtles" queries. Our search query forensics
stretched  far  and  wide,  capturing  the
curiosity of netizens intrigued by the martial
arts  prowess  and  pizza  cravings  of  our
crime-fighting quartet.

With each dataset meticulously assembled
and  scrubbed  of  outliers  and  pixilated
artifacts,  we  proceeded  to  analyze  the
correlation  between  the  two  seemingly
disparate  variables.  The  statistical
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magnifying glass was applied with precision,
as we scrutinized the patterns, trends, and
idiosyncrasies  that  emerged  from  this
unexpected  rendezvous  between  Super
Bowl spectacle and turtle power.

The correlation coefficient emerged as the
star of our statistical show, shedding light on
the strength and direction of the relationship
between the point difference in Super Bowl
games  and  the  frenzy  of  turtle-themed
internet searches. Our journey through the
labyrinth of data culminated in a tantalizing
correlation coefficient  of  0.6460311,  with a
p-value  that  winked  suggestively  at  the
threshold  of  significance  (p  <  0.01).  The
statistical  compass  had  guided  us  to  a
portentous nexus of football fervor and turtle
intrigue, leaving us no choice but to ponder
the  enchanting  implications  of  this  wholly
unexpected statistical convergence.

4. Results

The  analysis  of  the  data  revealed  a
statistically  significant  correlation  (r  =
0.6460311,  r-squared  =  0.4173562,  p  <
0.01) between the point difference in Super
Bowl  games  and  the  volume  of  Google
searches for "teenage mutant ninja turtles"
from 2004 to 2022. The scatterplot in Figure
1 illustrates the robust positive relationship
between  these  seemingly  disparate
variables,  further  cementing  the validity  of
our findings.

The positive correlation indicates that as the
point  difference  in  Super  Bowl  games
increases, there is a corresponding surge in
Google searches for "teenage mutant ninja
turtles."  It  appears  that  whether  it's  a
blowout  victory  or  a  nail-biting  finish,  the
public's interest in our pizza-loving heroes in
green  escalates  alongside  the  intensity  of
the gridiron showdowns. It's as if the thrill of
the  game  and  the  allure  of  turtle  power
converge  to  paint  a  whimsical  portrait  of
cultural fascination.

We  are  mindful  of  the  eyebrow-raising
nature of this connection. One might wonder
if the heroic exploits of the TMNT serve as a
comforting  refuge  for  fans  following  a
disappointing  Super  Bowl  defeat,  or  if  the
exuberance  of  a  championship  triumph
inspires  individuals  to  channel  their
jubilation by delving into the exploits of our
reptilian protagonists. Alas, this paper is not
equipped to delve into the psyche of sports
fans and their unique search patterns, but it
certainly  opens  the  door  for  a  barrage  of
engaging hypotheses.

Figure 1. Scatterplot of the variables by year

The strength of this correlation, robust as it
is,  prompts  one  to  envision  a  parallel
universe where every touchdown, field goal,
and  interception  stirs  the  collective
consciousness,  ushering  forth  a  legion  of
googlers embarking on a quest for all things
turtle-related.  Perhaps  the  real  winners  of
these Super Bowl matchups are not just the
victors on the field, but also the enigmatic
quartet whose escapades resonate with the
masses in times of athletic grandeur.

These  findings  hold  intriguing  implications
for  both  the  sports  and  entertainment
industries.  The  alignment  of  Super  Bowl
outcomes and the fervor for teenage mutant
ninja  turtles  opens  new  avenues  for
marketing, content creation, and potentially,
the development of a pizza-themed halftime
show.  It's  high  time  we  recognize  the
symbiotic  relationship  between  sports
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triumphs  and  the  iconic  quartet,  for  they
march  hand  in  hand,  weaving  a  colorful
tapestry of statistical curiosities and roguish
merriment.

In  conclusion,  our  analysis  unearths  a
statistically  significant  correlation  between
the point  difference  in  Super  Bowl  games
and  the  public's  interest  in  the  Teenage
Mutant  Ninja  Turtles.  This  unexpected
intersection  of  football  fervor  and  turtle
power demonstrates the enigmatic charm of
statistical  inquiry.  As  we  bid  adieu  to  this
unconventional  yet  compelling  correlation,
we do so with a newfound appreciation for
the capricious nature of  data analysis and
the wondrous oddities it often unveils.

5. Discussion

The findings of our study provide compelling
evidence for the existence of a robust and
statistically  significant  correlation  between
the point  difference  in  Super  Bowl  games
and the frequency of  Google searches for
"teenage mutant ninja turtles" (TMNT). This
unexpected convergence of sports and pop
culture  was  not  only  supported  by  the
literature review but also validated through
our rigorous statistical analysis. Our results
echo  the  previous  work  by  Smith  et  al.
(2016) and Doe and Jones (2018), both of
whom  subtly  hinted  at  the  potential
influence of  nail-biting football  contests on
the public's yearning for  the escapades of
our pizza-loving heroes in green.

As we gallivanted through the underbelly of
statistical sorcery and cartoon-driven search
trends, we stumbled upon a treasure trove
of  whimsical  insights.  Our  study's  positive
correlation coefficient of 0.6460311 with p <
0.01 not only affirms the peculiarity of this
relationship but also serves as a testament
to  the  enthralling  synergy  between  the
intensity  of  football  showdowns  and  the
allure of turtle power.

The robust  nature  of  this  correlation  begs
the  question:  what  confluence  of  events
may  prompt  football  enthusiasts  to  seek
solace in the whimsical world of the TMNT?
Could  it  be  that  a  heart-stopping  victory
triggers a zestful quest for all things turtle-
related,  or  perhaps a disheartening defeat
propels fans into the nostalgic embrace of
our green-shelled heroes? The possibilities
are as varied and colorful as the bandanas
adorning  our  half-shelled  protagonists.
While our study cannot  definitively unravel
the  psychological  motivations  behind  this
correlation,  it  certainly  invites  a  bevy  of
spirited conjectures and lively discussions.

This  unexpected  intersection  of  football
fervor  and  turtle  power  holds  intriguing
implications  for  both  the  sports  and
entertainment  industries.  The  prospect  of
leveraging this correlation for marketing and
content  creation  opens  up  a  myriad  of
possibilities,  from  pizza-themed  halftime
shows  to  crossover  promotions  that  bring
Super Bowl excitement and turtle intrigue to
new  heights.  In  doing  so,  we  may  yet
discover  that  the  real  winners  of  these
Super  Bowl  matchups  are  not  just  the
victors on the field, but also the enigmatic
quartet  whose  escapades  continue  to
captivate the collective imagination.

In closing, our exploration of the correlation
between  Super  Bowl  point  difference  and
TMNT  searches  brings  to  light  the
endearing  capriciousness  of  statistical
inquiry  and  the wondrous  oddities  it  often
unveils.  This  study's  findings  serve  as  a
testament to the whimsical enchantment of
data analysis, proving that amidst the rigors
of scientific inquiry, there's always room for
a touch of roguish merriment and the joy of
uncovering  unexpected  correlations  that
challenge  our  preconceptions.  As  we  bid
adieu to this unconventional yet compelling
correlation,  we  do  so  with  a  newfound
appreciation  for  the  capricious  nature  of
statistical  inquiry  and  the  exuberant
surprises it holds for those willing to embark
on its uncharted odysseys.
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6. Conclusion

In conclusion, the whimsical journey through
the  correlation  between  Super  Bowl  point
differences  and  Google  searches  for
"teenage mutant ninja turtles" has shed light
on  the  charmingly  enigmatic  interplay
between sports fervor and turtle power. The
statistically significant correlation coefficient
of 0.6460311 with p < 0.01 has left us shell-
shocked  and  reveling  in  the  revelatory
power of statistics.

While  some  may  question  the  practical
implications  of  this  correlation,  we  cannot
deny the allure of envisioning a world where
every tackle and touchdown resonates with
the clamoring hordes of TMNT enthusiasts,
wielding their keyboards in search of pizza-
loving heroes. The notion that the intensity
of  Super  Bowl  games  can  influence  the
public's interest in anthropomorphic reptiles
seems  both  far-fetched  and  utterly
delightful.

The strength of this correlation prompts us
to  ponder  whether  the  Super  Bowl
outcomes  serve  as  an  emotional  catalyst,
propelling  individuals  into  the  labyrinth  of
Leonardo,  Donatello,  Michelangelo,  and
Raphael's  adventures.  We  must  also
consider the potential boon this connection
could  bring  to  the  marketing  world  –
perhaps  it's  time  for  a  halftime  show
featuring  synchronized  nunchuck  routines
and a pizza-tossing competition.

As  we  bid  adieu  to  this  unorthodox  yet
compelling  correlation,  we  do  so  with  a
newfound  appreciation  for  the  capricious
nature of  data analysis  and the wondrous
oddities it often unveils. Our journey may be
at  an  end,  but  the  revelry  of  statistical
inquiry  and  the  mirth  of  unexpected
connections will  linger within the annals of
research lore.

In essence, this study has proven that in the
grand  tapestry  of  statistical  curiosities,  a

sprinkle  of  whimsy  can  elevate  the  most
seemingly improbable of connections into a
fascinating  discovery.  With  that  said,  we
firmly  assert  that  no  further  research  is
needed in this delightful realm of statistical
revelry and turtle power.

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research


