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ABSTRACT

Branching Out: The Influentree of University Economics Teachers on
Artificial Christmas Tree Sales in the US

This study spruces up the field of  economics by examining the unlikely relationship
between the number of university economics teachers in Idaho and US sales of artificial
Christmas trees.  We used data from the  Bureau of  Labor  Statistics and Statista  to
assess this coniferous connection, and our findings revealed a surprising correlation
coefficient of 0.8079661 with p < 0.01 for the years 2010 to 2018. Our research sheds
light on the budding influence of economic education on consumer behavior during the
holiday season, suggesting that perhaps economics teachers have been pining for a
new way to impact the market.  This research adds a refreshing twist  to the field of
economics,  demonstrating  that  even  the  most  unconventional  associations  can  be
evergreen in their significance.
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I. Introduction

"Branching Out: The Influentree of University Economics Teachers on Artificial Christmas Tree 

Sales in the US" is a study that ventures into the verdant and often overlooked terrain of the 

Christmas tree market to explore the relationship between the number of university economics 

teachers in Idaho and US sales of artificial Christmas trees. This research is a jolly effort to 

unearth the roots of consumer behavior during the festive season, with a whimsical quest to find 

out if economics educators have been playing a part in sprucing up the holiday market.

From an empirical standpoint, the combination of university economics teachers and artificial 

Christmas tree sales seems as improbable as finding a squirrel nestled within the branches. 

However, the goal of this study is to branch out and investigate this unlikely correlation, bringing

a novel perspective to the field of economics and enlivening the discussion with a touch of 

holiday cheer. 

The coniferous connection we are about to explore is not merely a flimsy twig in the vast forest 

of economic research; rather, it represents a unique opportunity to dig deep into the soil of 

consumer decision-making and uncover the hidden roots of economic influence on holiday 

purchases. By blending statistical analysis with a lighthearted approach, this research seeks to 

spark curiosity and celebrate the festive spirit of inquiry in a field not typically associated with 

tinsel and trimmings. 

As we embark on this academic adventure, we invite readers to join in the merriment and 

embrace the unexpected twists and turns that await in our exploration of the effervescent 

economics of holiday tree sales. So, grab a cup of cocoa, adjust your Santa hat, and let's unravel 
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the captivating tale of economics teachers and their sapid impact on the evergreen market of 

artificial Christmas trees in the US.

II. Literature Review

The burgeoning field of research on the interplay between university economics teachers and 

consumer behavior during the festive season has elicited scholarly inquiry, albeit in a somewhat 

unexpected manner. Smith et al., in their seminal work "Economic Educators and Yuletide 

Yields," delved into the whimsical landscape of holiday market dynamics and hinted at the 

potential influence of economic education on purchasing decisions related to festive decorations. 

Similarly, Doe and Jones, in their treatise "The Economic Roots of Christmas Cheer," hinted at 

the arboreal implications of economic pedagogy as they pertain to the sales of artificial conifers 

during the holiday season.

Moving beyond the academic purview, real-world literature has also offered glimpses into the 

enigmatic relationship between economic education and holiday consumerism. "Economic 

Theory and Christmas Trees: A Case Study in Unexpected Connections" by Greenbaum captures 

the essence of this improbable association, weaving a narrative that introduces the concept of 

fiscal literacy seeping into the realms of tinsel and baubles. Furthermore, "Money, Mistletoe, and

Market Forces" by Redmond et al. takes a candid look at the influence of economic theories on 

the sale and distribution of holiday trinkets and decorations, providing insightful parallels to the 

nuanced impact of economic educators on seasonal market trends.

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



Building upon this foundation, fictional works such as “The Merchant of Christmas: A Tale of 

Seasonal Supply and Demand” by Austen and “The Economic Enigma of Evergreen Exchanges” 

by Dickens offer hypothetical musings on the intertwining of economic principles and the 

holiday commerce landscape. While their narratives do not offer empirical evidence, these 

literary diversions serve as delightful ponderings on the potential sway of economic teachings on

the market for artificial Christmas trees.

Fascinatingly, there are indirect connections present in popular board games as well. The game 

"Stocks and Spruces" mirrors real-world economic principles, weaving in the vibrant display of 

miniature Christmas trees as a form of investment, hinting at the multifaceted entanglement of 

economic teachings and festive décor.

In sum, the literature reveals a lighthearted but thought-provoking tapestry of academic and 

fanciful works that ponder the curious nexus between the number of university economics 

teachers in Idaho and US sales of artificial Christmas trees. While the seed of this connection 

may have appeared unlikely, the interdisciplinary exploration it has inspired stands as a testament

to the enduring whimsy and wonder of the academic enterprise.

III. Methodology

To investigate the surprisingly evergreen relationship between the number of university 

economics teachers in Idaho and US sales of artificial Christmas trees, our research team 

embarked on a yuletide quest, employing a combination of statistical analysis and a sprinkle of 
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holiday cheer. We gathered data from the Bureau of Labor Statistics and Statista, indulging in a 

merry forage across internet sources to pluck the ripest statistics from 2010 to 2018. 

Our methodology began with a dendrological approach, cultivating a comprehensive dataset of 

the number of university economics teachers in Idaho and US sales of artificial Christmas trees. 

This involved meticulous data wrangling and pruning to ensure that our statistical orchard was 

ripe for analysis.

To assess the correlation between these seemingly disparate variables, we delved into a statistical

thicket, employing Pearson's correlation coefficient to measure the degree of association. This 

allowed us to quantify the extent to which the number of economics educators in Idaho branches 

out to influence the whims of consumers in the artificial Christmas tree market.

In addition, we engaged in a robust time-series analysis to capture the seasonal fluctuations in 

both the academic landscape of economics educators and the festive realm of artificial tree sales. 

This enabled us to discern whether the influence of economics teachers waxes and wanes with 

the changing tides of the holiday season, akin to the ebb and flow of a yuletide tide.

Furthermore, to account for any lurking confounding variables that might be casting shadows 

over our results like a mischievous elf, we performed multiple regressions to untangle the 

interwoven strands of economic education and consumer behavior. This allowed us to extricate 

the independent impact of university economics teachers and determine whether their influence 

on artificial Christmas tree sales stood tall amidst the market forces swirling like snowflakes in a 

winter gale.

Lastly, in the spirit of academic merrymaking, we also conducted a series of robustness checks, 

ensuring that our findings were as sturdy as a well-constructed gingerbread house. This involved 
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sensitivity analyses and bootstrapping techniques to fortify the credibility of our results and fend 

off any statistical humbugs that might have sought to dampen the festive spirit of our coniferous 

exploration.

IV. Results

The results of our analysis reveal a remarkably robust correlation between the number of 

university economics teachers in Idaho and US sales of artificial Christmas trees from 2010 to 

2018. The correlation coefficient of 0.8079661 indicates a strong positive relationship, 

suggesting that the presence of economics teachers may indeed have a considerable impact on 

the demand for artificial foliage during the festive season. It appears that the influence of these 

educators extends beyond the classroom and ventures into the jolly realm of holiday 

consumerism.

The r-squared value of 0.6528092 signifies that approximately 65.28% of the variation in 

artificial Christmas tree sales can be explained by the variation in the number of university 

economics teachers. This finding highlights the substantial explanatory power of our coniferous 

equation, showing that the presence of economics educators contributes significantly to the 

merry fluctuations in holiday tree purchases.

Furthermore, the p-value of less than 0.01 provides strong evidence against the null hypothesis, 

indicating that the correlation we observed between economics teachers and artificial Christmas 

tree sales is indeed statistically significant. In other words, the probability of obtaining such a 

strong relationship by chance alone is lower than a snowball's chance in the hot desert sun.
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Figure 1. Scatterplot of the variables by year

Notably, our findings are visually depicted in Figure 1, which showcases a merry and bright 

scatterplot illustrating the striking correlation between the number of university economics 

teachers and US sales of artificial Christmas trees. As the saying goes, a picture is worth a 

thousand words, and this festive visual encapsulates the strong and lively connection we 

uncovered in our analysis.

In conclusion, our research illuminates a novel intertwining of economic education and holiday 

consumer behavior, offering a unique perspective on the influence of economics teachers in 

shaping the market for artificial Christmas trees. This unexpected linkage adds a touch of mirth 

and whimsy to the field of economics, demonstrating that even the most unassuming variables 

can sprout into a forest of significance.

V. Discussion
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Our results provide compelling evidence of a tangible association between the number of 

university economics teachers in Idaho and US sales of artificial Christmas trees. The robust 

correlation coefficient and statistically significant p-value offer a firm basis for asserting that the 

presence of economics educators plays a pivotal role in influencing consumer behavior during 

the holiday season. Our findings align with prior research, which, while initially perceived as 

whimsical, has now taken root in the fertile soil of empirical validation.

The connection between economic education and the demand for artificial conifers is not a mere 

flight of fancy, as the literature review playfully suggested. Rather, it reflects a nuanced interplay

between academic influence and market dynamics. Smith et al.'s work, "Economic Educators and

Yuletide Yields," implied a potential impact of economic education on holiday purchases, and 

our findings lend empirical support to this whimsical notion. Similarly, the literary diversions of 

Austen and Dickens, while fanciful in nature, provide entertaining musings that are surprisingly 

echoed in our robust correlation results.

Moreover, our findings resonate with the unexpected real-world literature on this topic. 

Greenbaum's "Economic Theory and Christmas Trees" and Redmond et al.'s "Money, Mistletoe, 

and Market Forces" highlighted the potential influence of economic principles on holiday trinket 

sales. Our study bridges the gap between these speculative insights and empirical evidence, 

affirming that economic educators have indeed sown the seeds for a substantial impact on the 

market for artificial Christmas trees.

The significant explanatory power of the number of university economics teachers in Idaho on 

US sales of artificial Christmas trees underscores the tangible influence of economic pedagogy. 

While it may seem far-fetched to link a pedagogical force to the holiday market, our results 

emphatically reinforce the lively association between the two seemingly disparate realms. The 
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voluminous r-squared value further cements the substantial contribution of economic educators 

to the variance in artificial tree sales, demonstrating that their influence encompasses more than 

just the balance sheets and elasticities students grapple with in their classrooms.

In essence, our study not only confirms but also takes a "fir"m stance on the unexpected yet 

palpable link between economics education and the annual surge in artificial Christmas tree 

sales. It adds weight to the contention that economics teachers may indeed be subtly shaping the 

landscape of festive commerce. With our findings, we extend the branch of economic influence 

to the tinsel-draped realm of holiday decorations, inviting scholars to continue exploring the 

unanticipated avenues through which academic disciplines intertwine with consumer behavior.

Our research stands as a testament to the ability of academic inquiry to unearth surprising 

connections, demonstrating that even the most unconventional associations can yield significant 

insights. It highlights the enduring whimsy and wonder of scholarly exploration and, quite 

fittingly, branches out into new territory within the discipline of economics. The undeniable 

correlation between the number of university economics teachers and US sales of artificial 

Christmas trees casts a jovial light on the impact of economic education, showcasing how even 

the most unassuming variables can sprout into a veritable forest of significance.

VI. Conclusion

In sprucing up the traditional trunk of economic research, our study has unearthed a coniferous 

conundrum – the thriving relationship between the number of university economics teachers in 

Idaho and US sales of artificial Christmas trees. As our findings have decked the halls of 
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statistical significance, it is evident that these educators have played a significant role in shaping 

the boughs of holiday consumerism.

The correlation coefficient of 0.8079661 makes it clearer than the star atop a Christmas tree that 

the presence of economics teachers has a fir-m grip on artificial foliage sales. In fact, it seems 

they've been tree-ting consumer behavior like economics students – always finding the root 

cause of market trends.

Our research has highlighted that approximately 65.28% of the variation in artificial Christmas 

tree sales can be explained by the variation in the number of university economics teachers. It's 

as if these educators have been branching out into the holiday market, leaving an indelible mark 

on the merry fluctuations in tree purchases.

The p-value of less than 0.01 further validates that the correlation we observed is not just a fluke 

of statistical happenstance. It's as rare as a unicorn sighting at a Christmas parade.

In summary, our study brings to light the unexpected interplay between economics education and

the evergreen market of artificial Christmas trees, showcasing how even the most unlikely 

variables can come together like ornaments on a tree. It's a merry reminder that in the forest of 

economics, the most unassuming twigs can grow into significant branches.

In the coniferous landscape of economic research, this study has added a touch of holiday cheer, 

demonstrating that the influence of economics teachers may be evergreen in shaping consumer 

behavior during the festive season. As we close the pages of this chapter, it's clear that no further 

research is needed in this area. After all, we've already lit up the statistical Christmas tree in this 

field!
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