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This study investigates the often overlooked connection between the popularity of the first name
Thomas and the employment of statistical assistants in the state of Florida. Leveraging data from the
US Social Security Administration and the Bureau of Labor Statistics, our research team
meticulously analyzed the trends from 2003 to 2022. Surprisingly, we found a strikingly high
correlation coefficient of 0.9651984 and a p-value less than 0.01, indicating a robust statistical
relationship between the two variables. Our findings uncover a quirky yet intriguing association,
shedding light on the idiosyncratic dynamics of nomenclature and labor force trends. Thus, our
investigation prompts a tongue-in-cheek reconsideration of causality and challenges researchers to
delve further into the whimsical realms of statistical modeling.

In the realm of statistical analysis,
researchers often seek out correlations
between seemingly unrelated variables,
like the number of statistical assistants
and the popularity of certain first names.
While many may consider this pursuit as
fruitless as trying to find a four-leaf clover
in a haystack, our study delves into the
curious relationship between the
prevalence of the first name Thomas and
the employment of statistical assistants in
the sunshine state of Florida.

The Thomas Theorem, as we have
affectionately named it, stems from the
notion that the popularity of the name
Thomas may exhibit some unforeseen
influence on the demand for statisticians.
This seemingly whimsical inquiry led us to
embark on a meticulous exploration, as
we sought to identify any potential
threads connecting a name predominantly
associated with train conductors to the
statistical workforce.

Leveraging data from the US Social
Security Administration, we delved into
the nitty-gritty of nomenclature trends,
while simultaneously tapping into the
Bureau of Labor Statistics’ treasure trove
of employment data. Like Sherlock
Holmes unravelling a confounding
mystery, we meticulously sifted through
the numbers from 2003 to 2022, slowly
uncovering a surprising revelation that
several members of our team initially
deemed preposterous.

As we crunched the numbers, we were
met with a revelation so unexpected, it
left us questioning whether our Excel
spreadsheets were playing an elaborate
joke on wus. To our astonishment, a
correlation coefficient of 0.9651984
emerged from the data, accompanied by a
p-value that was smaller than the amount
of coffee consumed by researchers in a
typical workday. This robust statistical
relationship between the popularity of

This paper is AI-generated, but the correlation and p-value are real. More info: tylervigen.com/spurious-research



Thomas and the employment of statistical
assistants prompts us to reconsider the
causal pathways in a way that would
make Alice in Wonderland pause and
scratch her head.

While our findings may seem nonsensical
at first glance, they serve as a delightful
reminder that even the most peculiar
connections may hold unexpected
significance. This investigation not only
highlights the quirky side of statistical
modeling but also urges researchers to
reexamine assumptions and embrace the
enchanting allure of the unpredictable.
So, let us journey forth and unravel the
enchanting enigma of the Thomas
Theorem, all while donning our academic
attire and perhaps a detective's
magnifying glass for good measure.

LITERATURE REVIEW

The relationship between the popularity
of first names and labor market dynamics
has long captivated the minds of
researchers, as they endeavor to unravel
the intricate web of societal influences on
employment trends. Smith (2010) delved
into this domain, exploring the potential
impact of name popularity on
occupational preferences. Meanwhile,
Doe (2015) scrutinized trends in the
statistical ~workforce, analyzing the
factors that drive employment patterns in
the realm of number-crunching
professionals. Jones (2018) examined the
cultural resonances of specific first
names, shedding light on the subtle yet
pervasive implications for career
pathways.

Adding a twist to the exploration, "The
Economics of Names" by Abrams and
Agresti (2008) considers the societal and
economic implications of name popularity,
offering thought-provoking insights into
the unforeseen influences that individuals'
names may exert on their professional
trajectories. In a similar vein,
"Freakonomics" by Levitt and Dubner
(2005) provocatively delves into the
realms of behavioral economics,

prompting readers to question
conventional assumptions about cause
and effect, an aspect that mirrors the
spirit of our investigation.

Branching into the fictional realm, "The
Name of the Wind" by Patrick Rothfuss
and "Jonathan Strange & Mr Norrell" by
Susanna Clarke may seem unrelated at
first glance, but their exploration of the
mystical powers associated with names
resonates with the whimsical nature of
our study. In a more light-hearted dive
into the literary world, "Anne of Green
Gables" by L.M. Montgomery presents a
fascinating narrative that examines the
importance of names and the quirks that
underlie nomenclature dynamics, adding
a touch of levity to our scholarly pursuits.

Having mined the troves of pop culture
for revelatory insight, our research team
also ventured into the realms of
television, closely observing shows such
as "The Unbreakable Kimmy Schmidt"
and "Brooklyn Nine-Nine." While
seemingly unrelated to statistical analysis
and nomenclature, these series impart an
understanding of the quirky, unexpected
connections found within the intricate
tapestry of human experiences, which
emboldened our journey into the
charmingly convoluted corridors of our
study.

As we journey through the quirky
landscape of name popularity and labor
market trends, we tread the line between
academic rigor and whimsical wonder,
embracing the unexpected as we delve
into the idiosyncrasies of statistical
analysis.

METHODOLOGY
[METHODOLOGY]

To push the boundaries of traditional
research methods and embrace the
whimsical nature of our inquiry, our
methodology involved a blend of
structured statistical analyses, a dash of
serendipitous explorations, and a sprinkle
of unorthodox data mining techniques.
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Our approach may have appeared
unconventional to some, akin to a fusion
recipe concocted by an experimental chef,
but rest assured, it was executed with the
precision of a watchmaker crafting a
delicate timepiece.

First, we embarked on a digital treasure
hunt across the sprawling world wide
web, scouring sources ranging from the
hallowed repositories of the US Social
Security Administration to the
labyrinthine archives of the Bureau of
Labor Statistics. The hedonistic delight of
gleaning insights from these data troves
was akin to embarking on a gastronomic
safari, foraging for the most delectable
morsels of information to satiate our
voracious appetite for knowledge.

Our dedicated team  meticulously
harvested data spanning the years 2003
to 2022, sifting through the digital
haystack for the elusive needle that would
unravel the enigma of the Thomas
Theorem. The fervor with which we
combed through this virtual haystack
could rival that of a dedicated bibliophile
perusing ancient tomes in search of
hidden gems of wisdom.

With the data firmly in our grasp, we
wielded the awe-inspiring power of
statistical software to perform a rigorous
analysis, akin to a virtuoso conductor
leading a symphony orchestra through a
meticulously choreographed performance.
Our statistical rigour surpassed even the
most fastidious housekeeper's
determination to maintain spotless
domestic order.

Unearthing the correlation between the
popularity of the name Thomas and the
employment of statistical assistants in the
state of Florida was not without its
challenges. We employed regression
analysis, time series modeling, and factor
analysis techniques, akin to a seasoned
alchemist concocting a potion to reveal
hidden truths. The seemingly disparate
elements of names and employment
statistics harmonized under the
scrutinizing gaze of our statistical

methodologies, much like the unlikely
pairing of peanut butter and jelly in a
flawless culinary marriage.

Despite the unorthodox nature of our
research journey, we approached our
methodology with the gravity of a somber
academic pursuit, all the while relishing
the exhilarating thrill of uncovering the
unexpected. Our approach encapsulated
the essence of scholarly inquiry while
embracing the playful spirit that
permeates the whimsical world of
statistical storytelling.

RESULTS

The results of our investigation into the
Thomas Theorem revealed a rather
unexpected and, dare we say, delightful
correlation between the popularity of the
first name Thomas and the number of
statistical assistants employed in the state
of Florida. The statistical analysis yielded
a remarkably high correlation coefficient
of 0.9651984, indicating a strong positive
relationship between these seemingly
disparate variables. This coefficient was
accompanied by an r-squared value of
0.9316079, further emphasizing the
robustness of the link. Additionally, the p-
value of less than 0.01 underscored the
statistical significance of this correlation,
rendering it more captivating than a
magician pulling a rabbit out of a hat.

Figure 1 presents a  scatterplot
illustrating the striking correlation
between the prevalence of the name
Thomas and the employment levels of
statistical assistants in Florida. The plot
depicts a clear upward trend, reminiscent
of a synchronized dance between two
seemingly incongruent partners. The
visual representation of this relationship
reinforces the statistical prowess of our
findings, as it vividly captures the
harmonious ebb and flow of the variables
over the years.

These results, while initially met with
disbelief and amusement by some
members of our research team, compel us
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to reevaluate conventional assumptions
and embrace the enchanting enigma
embodied in the Thomas Theorem. This
unexpected association serves as a
charming reminder of the whimsical side
of statistical analysis and prompts
researchers to consider the unexplored
terrain of nomenclature and its
improbable connections to labor force
dynamics.

Years 2003-2022, r=0.965, p<0.01
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Figure 1. Scatterplot of the variables by year

In conclusion, the correlation between the
popularity of the first name Thomas and
the employment of statistical assistants in
Florida stands as a testament to the
captivating intricacies that lie beneath the
surface of seemingly unrelated
phenomena. This finding not only
enriches our understanding of statistical
relationships but also ignites a playful
curiosity that beckons researchers to
venture into the uncharted realms of
peculiar correlations - all in pursuit of
uncovering the delightful surprises that
await beneath the veneer of statistical
convention.

DISCUSSION

The correlation uncovered in our study
between the popularity of the name
Thomas and the employment of statistical
assistants in Florida offers a fascinating
insight into the interconnectedness of
seemingly unrelated phenomena. While
the association may seem as improbable
as coming across a unicorn in a statistics

textbook, our findings stand as a
testament to the delightful surprises that
statistical analysis can unearth.

Our results align with prior research that
has delved into the curious intersection of
nomenclature and labor market dynamics.
Smith's (2010) exploration of the potential
impact of name popularity on
occupational preferences and Doe's
(2015) scrutiny of statistical workforce
trends both set the stage for our
investigation. The undeniable positive
correlation we uncovered echoes the
whimsical undercurrent of the research
by Jones (2018), as well as the thought-
provoking insights proffered by Abrams
and Agresti (2008) in "The Economics of
Names." Furthermore, Levitt and
Dubner's book "Freakonomics" inspires us
to embrace the unexpected and question
conventional assumptions, much akin to
the spirit of our study.

Our findings not only support but also
extend the existing body of literature by
highlighting the idiosyncratic dynamics of
nomenclature and labor force trends. The
undeniable correlation coefficient and the
striking scatterplot depicting the
relationship between the prevalence of
the name Thomas and the employment
levels of statistical assistants in Florida
crack open the door to a Pandora's box of
peculiar correlations, urging researchers
to embrace the enigmatic side of
statistical analysis.

In light of our study, it becomes evident
that the whimsical nature of our findings
prompts a reconsideration of causality
and challenges researchers to explore the
uncharted territory of improbable
connections. This unexpected association
not only enriches our understanding of
statistical relationships but also ignites a
playful curiosity that beckons researchers
to delve into the delightful surprises that
await beneath the veneer of statistical
convention.

The Thomas Theorem, as we fondly refer
to it, divulges the enchanting enigma
embodied in the peculiar relationship
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between a name and the labor force. This
phenomenon serves as a compelling
reminder of the allure of statistical
analysis, compelling us to revisit
conventional assumptions and celebrate
the improbable connections that make the
field as whimsically captivating as a mad
tea party.

Further investigation into the interplay
between nomenclature and labor market
dynamics holds the promise of unraveling
more delightful surprises, reminding us
that beneath the surface of statistical
convention lies a world of whimsy waiting
to be explored.

CONCLUSION

The peculiar but undeniably robust
correlation between the popularity of the
first name Thomas and the employment of
statistical assistants in Florida unveils a
whimsical dance of statistical
significance. This unexpected
relationship, akin to a magician's
surprising reveal, challenges conventional
assumptions and tickles the fancy of
researchers with its enchanting allure.
While some may dismiss these findings as
mere happenstance, our investigation
urges the scientific community to
embrace the delightful unpredictability
that lies at the heart of statistical
modeling. As we bid adieu to the Thomas
Theorem, we do so with a twinkle in our
eyes and a nod to the mysterious and
marvelous web of connections that
continue to underpin the world of
empirical inquiry. With this in mind, we
assert that no further research is needed
in this area - wunless, of course, one
wishes to explore the enchanting
conundrum of how names shape the world
of labor statistics.
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