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Maizey Airborne: Exploring the Unlikely Connection Between GMO
Corn in Indiana and Customer Satisfaction with Southwest Airlines
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This research paper delves into the unexpected correlation between the use of genetically
modified organisms (GMOs) in corn grown in Indiana and customer satisfaction with
Southwest Airlines. Despite being as different as corn and airplanes, our study uncovers a
remarkable correlation coefficient of 0.9087447 and statistically significant p-value of less
than 0.01 for the period spanning 2000 to 2021. We utilized data from the United States
Department of Agriculture (USDA) and the American Customer Satisfaction Index to
uncover this peculiar connection. From flying ears to high-flying airlines, our findings
suggest an unanticipated relationship between these seemingly unrelated entities. This
paper not only provokes laughter and surprise but also highlights the potential for
lighthearted and whimsical discovery in the realms of research and data analysis.

INTRODUCTION

Flying ears, soaring satisfaction, and a kernel of
statistical curiosity - the intersection of genetically
modified organisms (GMOs) in Indiana's cornfields
and customer contentment with Southwest Airlines
presents a conundrum worthy of investigation. It's
as though Maizey, the GMO corn, took to the skies
to explore a new domain altogether, captivating
both researchers and readers with its unexpected
trajectory.

While some may scoff at the notion of GMO corn
having any influence on airline passengers'
satisfaction, our study reveals a remarkable
statistical relationship that defies traditional logic.
It's akin to uncovering a correlation between the
number of wings on a genetically modified
cornstalk and the likelihood of receiving extra
peanuts on a flight — a true statistical marvel.

The impetus for this investigation stemmed from a
moment of whimsy, an inclination to probe the

uncharted territories of research while maintaining a
keen eye on the seriousness of scientific inquiry.
Flying in the face of conventional research norms,
we sought to usher in a new age of discovery, where
statistics and agricultural genetics engage in a
delightful dance with customer service and air
travel.

In this paper, we will unravel the intrigue behind
this unexpected pairing, demonstrating that when it
comes to research, one must always expect the
unexpected — whether it be a statistical anomaly or a
mid-flight snack that defies probability. As we
embark on this scholarly journey, let us embrace the
humor and wonder that accompanies the pursuit of
knowledge and the joy that comes from uncovering
unexpected relationships in a world filled with
statistical corn-undrums and airborne surprises.

LITERATURE REVIEW
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The curious correlation between GMO corn in
Indiana and customer satisfaction with Southwest
Airlines has sparked a wide range of research and
speculation within the academic community. In
"The Impact of Genetically Modified Organisms on
Agricultural Practices,"” Smith and Doe delve into
the implications of GMO corn production on crop
yields and environmental sustainability, offering
valuable insights into the agricultural landscape.
However, their work fails to address the potential
influence of airborne GMO particles on inflight
entertainment preferences or the likelihood of
encountering a friendly flight attendant named
Cornelia.

On the flip side, Jones et al., in "Customer
Satisfaction in the Airline Industry," meticulously
examine the various factors that contribute to
passenger contentment, from seat comfort to in-
flight amenities. While their comprehensive study
sheds light on the multifaceted nature of customer
satisfaction, it overlooks the pivotal role that GMO
corn may play in the overall flying experience. It's
like trying to understand the plot of a movie without
considering the impact of popcorn on one's viewing
pleasure - an oversight of colossal proportions.

Transitioning from the serious scholarly work to the
realm of pop culture and fiction, we encounter
intriguing parallels in "The Corn Identity" by
Robert Ludlum and "Airline of the Corn" by
Stephen King. While these gripping narratives may
seem like far-fetched flights of fancy, they offer
perceptive allegories that mirror the uncanny link
between GMO corn and airline satisfaction. In these
tales, protagonists navigate through suspenseful
twists and turns, akin to our research journey,
uncovering hidden connections and unexpected plot
kernels at every turn. It's almost as if these authors
had a premonition of the GMO-corn-airline-
satisfaction phenomenon long before our statistical
analysis brought it to light.

Adding a contemporary touch to our review, social
media posts such as "Who knew GMO corn could
be the secret to a smooth flight with
@SouthwestAir - #CornFueledComfort" and "Just

spotted a GMO-corn-shaped cloud while flying
@SouthwestAir — coincidence? I think not!" have
emerged as unanticipated sources of anecdotal
evidence. Though these posts may appear
lighthearted, they underscore the pervasiveness of
this enigmatic relationship in popular discourse,
framing GMO corn as a symbol of inflight
serendipity and merriment.

As we navigate through these diverse sources, it
becomes evident that the connection between GMO
corn in Indiana and customer satisfaction with
Southwest Airlines is far from an open-and-shut
case. The literature paints a picture of complex
interplay, humorous allegories, and unexpected
revelations that beckon further investigation - much
like a flight attendant surprising passengers with
corn-themed trivia at 30,000 feet.

METHODOLOGY

To unravel the mystery behind the perplexing
correlation between GMO corn in Indiana and
customer satisfaction with Southwest Airlines, our
research team employed an array of methodological
marvels that would make even the most stoic
statistician crack a smile.

First, we embarked on a virtual expedition through
the digital cornfields of the United States
Department of Agriculture (USDA) and the
sprawling skies of the American Customer
Satisfaction Index (ACSI). As we traversed this
cyber landscape, we donned our research goggles
and clutched our airfare boarding passes, ready to
collect an eclectic array of data on GMO corn
production in Indiana and the satisfaction ratings of
Southwest Airlines from 2000 to 2021.

The data collection process was not unlike a high-
stakes board game, with each click of the mouse
and tap of the keyboard marking our progress
through the maize of information. We meticulously
harvested statistics on GMO corn yield, genetically
engineered traits, and agronomic practices while
simultaneously charting flight routes, on-time
performance, and the whims of inflight snack
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preferences. This method allowed us to compile a
cornucopia of data that could later be sifted and
sieved for kernels of truth.

Once our data harvest was complete, we subjected
our findings to a rigorous statistical analysis, akin to
sending our data through a scientific obstacle
course. Our arsenal of analytical tools included
Pearson correlation coefficients, multiple regression
models, and chi-squared tests, each one a vital
instrument in our quest to uncover the enigmatic
relationship between agronomic innovations and
high-altitude contentment.

In addition, we utilized cutting-edge econometric
techniques to account for potential confounding
variables, ensuring that our analysis was as airtight
as a pressurized cabin at 30,000 feet. This approach
safeguarded against the pitfalls of spurious
correlations and allowed us to take turbulence and
other external forces into consideration, just as a
seasoned pilot would navigate through stormy skies.

Furthermore, in the spirit of cultivating scientific
whimsy, we concocted an original metric that we
affectionately named the "GMO-Flight Delight
Index." This synthetic measure encapsulated the
euphoric embrace of GMO corn and the soaring
satisfaction of airline passengers, blending
empirical data with a dash of statistical panache.

Finally, to piece together the narrative thread of our
findings, we employed a blend of qualitative
storytelling and quantitative evidence, weaving a
tale that transcended the narrow confines of
traditional research discourse. Together, these
methodological antics and statistical shenanigans
provided the foundation for our investigation into
this peculiar partnership between agricultural
genetics and high-altitude hospitality.

In the next section, we will elucidate the results of
our analysis, divulging the unexpected connections,
statistical surprises, and above all, the good humor
that emerged from our endeavors. So buckle your
statistical seatbelts and prepare for a research ride
that's more exhilarating than the takeoff of a corn-
shaped drone in a field of probability!

RESULTS

The results of our study revealed a surprising
correlation between the use of genetically modified
organisms (GMOs) in corn grown in Indiana and
customer satisfaction with Southwest Airlines. The
correlation coefficient of 0.9087447 and the r-
squared value of 0.8258168 indicate a strong
positive relationship between these seemingly
unrelated variables. It's as if the GMO corn and the
airline's customer satisfaction were engaged in a
high-flying romance that no one saw coming!

Our statistical analysis, with a p-value of less than
0.01, suggests that this connection is not just a
statistical fluke but a genuine correlation that defies
the laws of traditional logic. It's like finding a
kernel of truth in a vast field of statistical noise - a
cornucopia of surprising results that can't be
ignored.

Fig. 1 depicts the scatterplot showcasing the robust
correlation between GMO use in Indiana's
cornfields and the satisfaction levels of Southwest
Airlines' customers. It's like watching a Boeing 737
cruising smoothly through a sky filled with GMO
corn cobs — an unexpected sight that catches both
the eye and the imagination. Who would have
thought that genetically modified corn and high-
altitude hospitality could be so closely entwined?

Years 2000-2021, r=0.909, p<0.01
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Figure 1. Scatterplot of the variables by year

Intriguingly,  this  finding challenges our
preconceived notions about the factors that
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influence customer satisfaction. It's a wake-up call
to the research community that sometimes the most
surprising connections are hidden in plain sight, like
a crucial piece of data tucked away in the margins
of a spreadsheet.

Overall, our results underscore the need for open-
mindedness and a sense of whimsy in research,
reminding us that statistical analysis is not just
about numbers but also about the unexpected
relationships and delightful surprises that can
emerge from the most unlikely pairings. It's as if
statistical analysis took a vacation from its usual
routines and ended up in a cornfield, stumbling
upon a flight of fancy that defies explanation.

So, next time you munch on your in-flight peanuts,
remember that there may be more at play than
meets the eye - perhaps the very corn you
overlooked in your last meal and the satisfaction
you feel might just be part of an unexpected
statistical love story!

DISCUSSION

The inexplicable yet undeniable connection
between genetically modified organisms (GMOs) in
Indiana's cornfields and customer satisfaction with
Southwest Airlines has left us marveling at the
marvels of statistical analysis. It's like finding a
needle in an airport security line - a surprising
discovery that defies logic but demands attention.
Our results not only align with prior research but
also add a crunchy layer of confirmation to the
existing body of literature, blending seriousness
with a hint of whimsy, akin to a flight attendant
serving corn on the cob at 30,000 feet.

Dialing back to the serious scholarly work, Smith
and Doe's exploration of GMO corn's impact on
agricultural practices inadvertently laid the
groundwork for our research. Their oversight of the
potential influence of airborne GMO particles on
inflight entertainment preferences once seemed
comical, but our findings have spun their oversight
into a thought-provoking revelation. It's as though

the corn decided to take flight and claim its spot in
the customer satisfaction skies.

Likewise, flying high in the literature review, Jones
et al's in-depth examination of customer
satisfaction in the airline industry failed to account
for the cornucopia of influences on passengers'
contentment. Their oversight is tantamount to
overlooking the impact of a cornfield on the
airborne experience, a blunder that our study has
delightfully rectified.

Transitioning from literary to more narrative
parallels, "The Corn Identity" and "Airline of the
Corn" provided remarkably prescient allegories that
mirrored our statistical journey, almost as if these
authors had glimpsed into the statistical future. In
this light, our findings serve as a confirmation of the
unexpected connections foretold by these tales, like
kernels of truth waiting to be unwrapped.

Our results also echo the unexpected voices found
in social media posts that frame GMO corn as a
symbol of inflight serendipity and merriment. What
was once a lighthearted jest has now materialized
into a palpable statistical reality, much like a
passenger unexpectedly finding a corn stalk
growing from their tray table.

In conclusion, our findings not only validate the
curious connection between GMO corn in Indiana
and customer satisfaction with Southwest Airlines
but also emphasize that scientific discoveries can
often emerge from the most peculiar pairings. It's as
if statistical analysis donned a pair of wings and
took off into the unpredictable skies of statistical
whimsy!

CONCLUSION
CONCLUSION

In conclusion, our research has unveiled a
correlation between GMO corn in Indiana and
customer satisfaction with Southwest Airlines that's
as surprising as finding a flight attendant serving
corn on the cob at 30,000 feet! While we initially
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embarked on this study as a lighthearted exploration
of statistical whimsy, we were astonished to
uncover a relationship more robust than the wings
of a jumbo jet. It's like discovering that cornstalks
have been secretly moonlighting as flight attendants
in Indiana's fields! Our findings defy conventional
wisdom so convincingly that if this were a corn
maze, we'd all be lost!

The statistical connection we unraveled is no
statistical fluke - it's as real as a cornfield at sunrise.
With a correlation coefficient so strong, it's like
watching a high-flying romance unfold before our
very eyes, with GMO corn and Southwest Airlines
in a statistical tango that leaves us breathless. It's as
if the GMO corn's genetic modification included a
love potion for airline customers!

Our research not only challenges traditional
research norms but also tickles the funny bone of
statistical analysis. It's a reminder that science isn't
always serious - sometimes, it's as surprising as
finding a baggage claim carousel in a cornfield!

All in all, our study suggests that further research in
this area is as unnecessary as a seatbelt on a magic
carpet ride. We've uncovered more kernels of truth
than a popcorn machine in overdrive, and it's clear
that the relationship between GMO corn and
Southwest Airlines' customer satisfaction is as solid
as a well-packed suitcase. It's time for us to board a
new research flight, leaving this unlikely pair to
enjoy their statistically significant love story
without further interference. As we close the gate on
this research, we bid adieu to GMO corn, Southwest
Airlines, and an unlikely statistical pairing that has
left us with a smile as wide as Indiana's cornfields!
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