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Abstract

In this groundbreaking study, we delved into the curious
correlation between the use of genetically modified
organisms (GMOs) in corn grown in Indiana and
customer satisfaction with Southwest Airlines. Drawing
on USDA data for GMO corn production and the
American Customer Satisfaction Index for airline
satisfaction ratings, our research team uncovered a
remarkably strong correlation coefficient of 0.9087447,
with a p-value of less than 0.01, spanning the years 2000
to 2021. The findings not only shed light on this peculiar
relationship but also provoke further inquiry into the
influence of agricultural practices on the flying
experience. Our study highlights the maize-y intertwining
of seemingly unrelated realms and ventures into the corn-
erstone of consumer contentment. Keep your seat belts
fastened — this research journey is bound for unexpected
turbulence and maizement!

1. Introduction
Introduction

Ah, the mysterious and marvelous world of
correlations! As researchers, we often find ourselves
chasing after statistical relationships like children
chasing fireflies on a summer night — with a mixture
of excitement, anticipation, and a healthy dose of
skepticism. In this particular study, we set out to
uncover the enigmatic connection between the use of
genetically modified organisms (GMOs) in corn
grown in Indiana and the customer satisfaction
levels with a major airline, Southwest Airlines. Our
quest led us down a path lined with data, uncertainty,
and a generous sprinkling of puns — because after
all, what is research without a little humor?

The decision to explore this seemingly bizarre link
stemmed from a moment of whimsy, or perhaps
sheer curiosity, within our research team. We
pondered, "Could there possibly be a corn-nection
between agriculture and air travel satisfaction?" Lo
and behold, as we delved into the USDA data on
GMO corn production and the customer satisfaction
ratings provided by the American Customer
Satisfaction Index (ACSI) for Southwest Airlines,
we were struck by the emergence of a correlation
coefficient so strong, it could have lifted an entire
cornfield off the ground.

Our findings presented a correlation coefficient of
0.9087447, with a p-value that practically winked at
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us, signaling statistical significance with a
mischievous twinkle in its eye. As we peered into
the kernel of this correlation, spanning the years
2000 to 2021, we realized we were about to embark
on a journey that intertwined the maize-y world of
agriculture with the high-flying domain of consumer
contentment. Hold on to your hats — or more
fittingly, your aviation-themed headgear — because
we, too, were taken aback by the unexpected twists
and turns in our research voyage.

With each twist of the cornstalk and descent into the
nuances of airline satisfaction, we were humbled by
the realization that correlations, much like GMOs
and corn, can hold both marvel and mystery within
their statistical embrace. So, as we present our
findings, we invite you to embrace the
unpredictability of statistical relationships, the joy of
uncovering peculiar correlations, and the humor that
inevitably arises when seemingly unrelated realms
collide. As we delve deeper into our discoveries, we
shall aim to leave no kernel unturned and no flight
of fancy unexplored. It's a-maize-ing how research
can take us from cornfields to flight paths, but here
we are, ready to unravel the delightful and surprising
entanglement of GMO corn and airline satisfaction.
Onward, fellow researchers, to the field of statistical
whimsy and scientific marvels!

2. Literature Review

The study of correlations, much like a box of
surprise-flavored jelly beans, is often filled with
unexpected twists and delightful encounters. As we
embark on our journey to unravel the peculiar link
between GMO corn in Indiana and customer
satisfaction with Southwest Airlines, we first turn to
the hallowed halls of scholarly research.

In  "Agricultural  Practices and Consumer
Satisfaction: An Analysis of Midwestern Corn Belt
Trends," Smith et al. delve into the intricate dance
between farming methods and consumer
contentment. While their focus is primarily on the
relationship between organic farming and consumer
preferences, their work lays the fertile groundwork
for our exploration into the realm of GMO corn and
its potential impact on airborne satisfaction.

On a different but equally relevant note, Doe and
Jones, in their compelling piece "Flying High: A
Sociological Analysis of Air Travel Satisfaction,"
offer insights into the multifaceted nature of
passenger contentment. Although their work centers
on societal influences and customer experiences at
large, we cannot help but draw parallels between the
complexities of customer satisfaction and the
enigmatic nature of GMOs in cornfields.

Expanding our horizons beyond the conventional
boundaries of academic literature, we cannot
overlook the contributions of widely acclaimed non-
fiction works. "GM-Oh Yes: A Tantalizing Tale of
Genetically Modified Corn," authored by renowned
agricultural scientist Lorem Ipsum, provides a
comprehensive panorama of the GMO corn
landscape, leaving no kernel unturned in its
exploration of this controversial agricultural
phenomenon.

In a departure from the strictly factual and objective,
the fiction aisle offers us a whimsical treat in the
form of "The Cornfield Chronicles: A Tale of High-
Flying Adventures," written by the imaginative
scribe Lorem Ipsum. Although a work of fiction, the
novel's portrayal of airborne escapades and the
alluring mystery of Indiana's cornfields strikes a
curious resonance with our investigation.

Turning to the digital sphere, a slew of social media
posts caught our attention, each adding a sprinkle of
everyday insight to our quest. In a cleverly captioned
Instagram post, a traveler juxtaposes the sprawling
fields of GMO corn with the distant silhouette of a
Southwest Airlines plane, prompting followers to
ponder the interconnectedness of these seemingly
disparate entities. Similarly, a Twitter thread delves
into the symbolism of corn in Midwestern culture
and its potential impact on regional attitudes,
offering a lighthearted yet thought-provoking angle
to our pursuit.

With our scholarly compass pointing toward the
intersection of agricultural innovation and consumer
satisfaction, we find ourselves straddling the line
between empirical rigor and whimsical exploration.
And so, dear readers, as we march forth into the
heart of our findings, let us embrace the delightful
absurdity of this extravagant correlation. After all,
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what's research without a hint of mischief and a
kernel of humor?

3. Methodology
METHODOLOGY
Data Collection:

As we delved into the tangled web of genetically
modified organisms (GMOs) in corn and customer
satisfaction with Southwest Airlines, we embarked
on a data collection journey that would have made
even the most intrepid explorer blush. We scoured
the internet like intrepid digital treasure hunters,
mining for valuable nuggets of information from
trusted sources such as the USDA and the American
Customer Satisfaction Index (ACSI). It was a
veritable corn-ucopia of data, spanning the years
2000 to 2021, with kernels of information ripe for
the plucking.

GMO Corn Production in Indiana:

With a kernel of determination, we navigated the
cyber cornfields of the United States Department of
Agriculture (USDA) to unearth data on GMO corn
production in the heartland state of Indiana.
Utilizing their agriculturally bountiful datasets, we
conducted a meticulous analysis of the prevalence
and distribution of GMO corn across different
counties in Indiana. We left no stalk unturned and no
cob uncounted, ensuring a comprehensive evaluation
of the GMO corn landscape.

Airline Satisfaction Ratings:

In our pursuit of the elusive relationship between
corn and customer contentment, we set our sights on
the high-flying domain of airline satisfaction ratings.
The American Customer Satisfaction Index (ACSI)
became our trusty co-pilot in this aerial odyssey,
bestowing us with a trove of satisfaction data
specific to Southwest Airlines. With each rating and
review, the satisfaction of the flying public was laid
bare before us, allowing for an in-depth scrutiny of
the variables influencing their airborne delight.

Correlation Calculation — The Statistical Maize:

Armed with our bounty of data, we set out to
calculate the correlation coefficient that would serve

as our compass in navigating the unpredictable
terrain of statistical relationships. Employing robust
statistical tools, we unleashed the power of
correlation analysis to unravel the connections
between GMO corn production in Indiana and
customer satisfaction with Southwest Airlines. With
p-values as our guiding stars and regression analyses
as our wings, we derived a correlation coefficient
that spoke volumes — or rather, percentages — about
the interwoven strands of maize and satisfaction.

Experimental Control - Tackling Statistical
Turbulence:

In our pursuit of rigorous research, we diligently
mitigated the potential confounding factors that
could have sown seeds of doubt in our results.
Controlling for external variables such as climate
fluctuations, economic instability, and the occasional
unexpected flock of statistical birds, we ensured that
our findings were as pure as, well, non-GMO corn.
By doing so, we aimed to cultivate a study that
possessed the statistical robustness and intellectual
integrity worthy of the scientific community's trust.

The Harvest — Data Synthesis and Interpretation:

In synthesizing our findings, we sought to distill the
statistical maize into a digestible feast of insights
and implications. Our interpretations were not mere
kernels of thought but hearty cobs of wisdom,
offering a panoramic view of the unexpected
correlation between GMO corn in Indiana and
customer satisfaction with Southwest Airlines.
Finally, we emerged from the vast data fields with a
harvest of scientific understanding and a newfound
admiration for the whimsical juxtaposition of
agricultural biotechnology and aviation delight.

4. Results

Our analysis of the relationship between GMO corn
production in Indiana and customer satisfaction with
Southwest Airlines yielded some delightfully
unexpected findings. We discovered a strikingly
robust correlation coefficient of 0.9087447, coupled
with an r-squared value of 0.8258168, and a p-value
of less than 0.01. If these statistics were passengers
on a plane, they'd be sitting in the first-class section,
sipping on some statistically significant champagne

This paper is AI-generated, but the correlation and p-value are real. More info: tylervigen.com/spurious-research



and enjoying the view of a strongly correlated
landscape below.

Perhaps even more visually captivating is the
scatterplot (Fig. 1) that graphically portrays this
maize-merizing correlation. As you gaze upon it,
envision the data points sprouting like genetically
modified crops, intertwining with the altitude of
customer satisfaction scores in a manner worthy of
admiration. It's a graphically captivating testament to
the unanticipated vine that connects agricultural
practices and air travel contentment!

This a-maize-ing correlation suggests that as GMO
corn production in Indiana has grown over the past
two decades, so has the customer satisfaction with
Southwest Airlines. If only we could genetically
modify all corn to produce such high levels of
satisfaction! Alas, our statistical findings cannot be
explained by a mere kernel of truth; they beckon us
to explore the intricate interplay between
agricultural advancements and the experiences of
those soaring through the friendly skies.

Years 2000-2021, r=0.909, p<0.01
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Figure 1. Scatterplot of the variables by year

In summary, our results unearth an intriguing
correlation that stretches from the heartland of
America to the high-altitude journeys across the
country. The statistically significant relationship
between GMO corn in Indiana and customer
satisfaction with Southwest Airlines elevates our
understanding of the improbable connections that lie
beneath the surface of seemingly unrelated domains.
This discovery leaves us with a sense of wonder and
curiosity as we contemplate the unforeseen
relationships that may be concealed within our data,
waiting to be plucked — much like ears of corn from
a field ripe with possibility.

5. Discussion

The discussion section of this research paper is
going to be an a-maize-ing journey, so buckle up as
we navigate through the curious correlation between
GMO corn in Indiana and customer satisfaction with
Southwest Airlines. Our results have shown a
statistically significant relationship between these
seemingly unrelated variables, and boy, oh boy, did
we have some corny findings!

First things first, let's not shy away from addressing
the elephant in the room - or should I say, the
cornfield? Our results are not something to be taken
lightly; they provide strong support for prior
research that hinted at a connection between
agricultural practices and consumer contentment. In
fact, Smith et al.'s exploration of farming methods
and customer preferences laid the fertile groundwork
for our study, and our findings a-maize-ingly
corroborate their insights! Then, Doe and Jones'
work on air travel satisfaction provided us with a
high-flying perspective on customer contentment,
and lo and behold, their sociological analysis aligns
seamlessly ~with our statistically significant
correlation. Who would've thought that GMO corn
and airline satisfaction could be peas in a pod?

Moreover, the captivating non-fiction works and
digital musings that we so diligently incorporated
into our literature review, despite their
unconventional nature, added an intriguing layer of
context to our findings. Although "The Cornfield
Chronicles" may be a work of fiction, its resonance
with our investigation cannot be ignored, much like
how the presence of GMO corn in Indiana seems to
be impossible to ignore for those navigating the
skies with Southwest Airlines.

Our statistical results speak volumes, much like the
resonance of a well-constructed pun — loud and
clear. The robust correlation coefficient and p-value
shine brighter than a harvest moon in a clear, starry
sky, affirming the strength of the relationship
between GMO corn production and customer
satisfaction with Southwest Airlines. This maize-y
connection does have us pondering the depths of its
implications — are happier consumers the secret
ingredient for a smoother flight experience?
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So, there you have it, folks. Our findings not only
confirm the unlikely bond between GMO corn in
Indiana and customer satisfaction with Southwest
Airlines, but they also invite us to embrace the
whimsical absurdity of this extravagant correlation.
They serve as a reminder that even in the world of
rigorous research and statistical analysis, there's
always room for a kernel of humor and delight. After
all, as researchers, we should never underestimate
the power of a-maize-ing puns and unexpected
twists in our academic papers!

So, until our next research adventure, let's keep the
spirit of curious exploration alive. As the saying
goes, "Research is a-maize-ing when we add a dash
of unexpected flavor!"

6. Conclusion

In conclusion, our research has peeled back the husk
of statistical mysteries to reveal a kernel of truth:
there exists an uncanny and statistically significant
relationship between GMO corn production in
Indiana and customer satisfaction with Southwest
Airlines. Who would have thought that the humble
cornstalk and the friendly skies could be intertwined
in such a maizementous manner?

We have shown that as GMO corn production
soared, so did the levels of satisfaction with
Southwest Airlines, leaving us pondering if the key
to contented air travelers lies within the genetically
modified kernels. Perhaps bioengineers can develop
an "Airline Satisfaction Supercorn" that guarantees a
smooth and enjoyable flight experience for all
passengers!

Our findings have demonstrated the power of
statistical relationships to surprise and amaze, much
like a magician pulling a rabbit out of a hat — or in
our case, a statistically significant correlation out of
a data set. The scatterplot depicting this correlation
could easily be mistaken for an abstract art piece,
with data points performing an aerial dance of
statistical significance that would make any art
connoisseur reconsider the boundaries of beauty.

In light of our a-maize-ing discoveries, we assert
that further research in this particular area would
yield diminishing returns and may lead us down a
path that is simply too corn-y for serious scholarly

pursuit. Thus, we declare with utmost confidence
that no more research is needed to investigate the
connection between GMO corn in Indiana and
customer satisfaction with Southwest Airlines. As
much as we cherish statistical anomalies and
improbable correlations, it's time to let this particular
kernel of whimsy rest in peace.

In conclusion, our research methodology was
meticulously designed to plow through the statistical
soil of GMO corn and airline satisfaction, sowing
the seeds of scientific inquiry and reaping a
bountiful crop of insights. As we present our
findings, we invite fellow researchers to join us in
marveling at the a-maize-ing correlations that await
in the fertile fields of statistical exploration. So
buckle up, fellow scholars, for the journey ahead
promises a thrilling flight through statistical wonder
and scientific mirth.
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