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In this study, we sought to unravel the tangled web of connections between the number of Bachelor's
degrees awarded in Communication, journalism, and related programs and automotive recalls for 
issues with airbags. Utilizing data from the National Center for Education Statistics and the US 
Department of Transportation, we set out to explore whether there is a meaningful relationship 
between the academic landscape of communication and the real-world automotive safety concerns. 
To our delight, our findings revealed a striking correlation coefficient of 0.9300666 with a p-value of 
< 0.01 for the period spanning 2012 to 2021. It seems that the "air bag of tricks" isn't just a figure of
speech! It's as if these programs are inflating the statistics! Our research adds a dash of humor to an
otherwise serious subject, prompting the question: is there a direct line of communication between 
the air bag industry and the communications field? We hope this study serves as a wake-up call for 
both academia and the automotive industry to explore this surprising connection further. After all, 
when it comes to air bag issues, it's better to be safe than sorry!

As the Automotive industry grapples with
safety  concerns  related  to  airbags,  it  is
imperative  to  examine  and  understand
potential  underlying  factors  that  may
contribute  to  these  recurring  issues.  In
recent  years,  the  correlation  between
Bachelor's  degrees  awarded  in
Communication,  journalism,  and  related
programs  and  automotive  recalls  for
airbag malfunctions has come into focus.
While  one  might  think  these  two
seemingly disparate fields have as much
in common as a newspaper and a tire, our
research shows otherwise.  It  seems that
the  relationship  between  the  academic
world  of  communication  and  the
automotive  cosmos  is  significant,  to  say
the least.  It's  like  a  collision between a
bad pun and a dad joke – unexpected, yet
strangely fitting.

The airbag recalls have inflated over the
past decade, bringing more attention than
ever  to  the  safety  concerns  associated

with  these  essential  vehicular
components.  Similarly,  the  number  of
Bachelor's  degrees  awarded  in
Communication,  journalism,  and  related
programs has seen a surge, suggesting an
increased interest and involvement in the
field. It's almost as if these two worlds are
destined to collide, much like two careless
drivers at an intersection. One can't help
but wonder if this connection is more than
just a statistical anomaly. Could there be
an  unseen  force  at  play,  driving  this
unusual  correlation?  It's  like  trying  to
guess  the  punchline  of  a  joke  –
unexpected, yet strangely satisfying.

In  this  study,  we  delve  into  the
labyrinthine  realm  of  data,  analyzing
information from the National Center for
Education  Statistics  and  the  US
Department of Transportation. Our aim is
to shed light on the relationship between
the academic landscape of communication
and the occurrence of automotive recalls
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for  airbag  issues.  Our  findings  not  only
unveil  a  substantial  correlation  but  also
raise  intriguing  questions  about  the
interconnectedness  of  these  seemingly
unrelated  realms.  It's  almost  as  if  the
communication  field  is  sending  a  clear
signal  to  the  automotive  industry  –  a
signal that can't be ignored, much like a
persistent  car  honking  from  the  vehicle
behind  you.  This  unexpected  revelation
nudges  us  to  ponder:  do  these
communication-focused  programs  hold
the  key  to  decoding  the  mysteries  of
airbag malfunctions? Perhaps it's time to
put our ears to the ground, or in this case,
to the steering wheel, and listen.

Our  research not  only  prompts a raised
eyebrow but also adds a touch of levity to
an otherwise serious topic. After all, when
it comes to airbag issues, one can't help
but appreciate the gravity of the situation.
We hope this study opens a new avenue of
discourse,  merging  the  worlds  of
academia and automotive safety in a way
that's as seamless as a well-crafted joke.
It's as if these disciplines are engaging in
their  own  form  of  communication,
sparking  unexpected  insights  and
illuminating  potential  paths  for  future
investigation.  Just  like  a  good dad joke,
this  study  aims  to  leave  a  lasting
impression,  with  a  smirk  and  a  raised
eyebrow to boot.

LITERATURE REVIEW

The  relationship  between  the  academic
landscape  of  communication  and  the
occurrence  of  automotive  recalls  for
airbag  issues  has  been  a  subject  of
growing  interest  and  speculation  in
recent  years.  Smith  (2015)  highlighted
the  potential  connections  between
communication-focused  programs  and
real-world  safety  concerns,  sparking
numerous  inquiries  into  this  unexpected
correlation.  Doe  et  al.  (2018)  further
explored the nuances of this association,
uncovering  intriguing  patterns  that
seemed  to  transcend  mere  coincidence.
It's as if the world of communication has

been  sending  secret  messages  to  the
automotive industry,  much like a cryptic
crossword clue that leaves you scratching
your  head  while  chuckling  at  its
cleverness.

More  recently,  Jones  (2020)  delved  into
the  statistical  intricacies  of  the
relationship, revealing an undeniable link
between  the  number  of  Bachelor's
degrees  awarded  in  Communication,
journalism, and related programs and the
frequency of automotive recalls for airbag
malfunctions.  The  findings  left  many
researchers  in  disbelief,  akin  to  the
reaction  when  someone  delivers  a
perfectly-timed  punchline  with  an
unexpected  twist.  It  appears  that  these
communication-focused  programs  have
been  "air-"ing  their  concerns  in  a  way
that's hard to ignore. It's like watching a
stand-up  comedy  routine  where  the
punchline catches you off guard, leaving
you simultaneously puzzled and amused.

In "Lorem Ipsum: The Airbags Unveiled,"
the  authors  present  a  comprehensive
analysis  of  the  linguistic  and  symbolic
parallels  between  the  language  of
communication and the malfunctioning of
automotive airbags. Their exploration into
the metaphorical significance of "deflating
arguments"  and  "inflated  statements"
provides a thought-provoking perspective
on  the  interconnectedness  of  these
seemingly unrelated domains. It's as if the
world  of  communication  has  been
speaking a language that the automotive
industry  can't  afford  to  ignore  –  a
language that's as unexpected as a well-
timed dad joke.

Turning  to  non-fiction  literature,  "Drive
Safely,  Speak  Eloquently"  offers  an  in-
depth  examination  of  the  intersection
between automotive safety  and the field
of communication, shedding light on the
communicative  strategies  employed  by
the airbag industry in response to safety
concerns.  "Communicating  Vehicles:  A
Guide to Airbag Anecdotes and Analogies"
takes  a  humorous  yet  informative
approach  to  unraveling  the  complexities
of  this  unexpected  relationship,  leaving
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readers  chuckling  while  pondering  the
nuances of vehicular communication.

On the other hand, fictional works such as
"The Mystery of the Deflating Dialogues"
and "The Journalist's Guide to Automotive
Anomalies"  weave  captivating  narratives
that  blur  the  lines  between  reality  and
imagination,  infusing  the  debate  with
elements of suspense and intrigue. These
literary  excursions  into  the  realm  of
communication  and  automotive  recalls
provide  a  welcome  respite,  offering  a
fresh perspective on the  serious  subject
matter. It's as if these books are narrating
a  tale  that's  both  whimsical  and
wondrous, much like a good dad joke that
catches you by surprise.

In the realm of television, shows such as
"Communication  Collision"  and  "Auto-
Alert:  Breaking  Bag  News"  offer
captivating insights into the dynamics of
communication  and  automotive  safety
concerns. The research team indulged in
these  programs  as  a  form  of  "serious"
investigation,  absorbing  the  dramatic
twists  and  turns  of  plotlines  while
maintaining a keen eye for any semblance
of relevance to our study. It's as if these
shows were navigating the airwaves with
the  precision  of  a  masterful  pun,
delivering unexpected connections amidst
the chaos of entertainment.

As  the  literature  review  reveals,  the
unexpected  link  between  Bachelor's
degrees  in  communication-related
programs  and  automotive  recalls  for
airbag  issues  has  been  an  area  of
burgeoning interest and speculation. The
intersection  of  these  seemingly
incongruent  realms  adds  a  layer  of
complexity  to  the  discourse,  prompting
both  serious  contemplation  and
lighthearted  amusement.  It's  as  if  the
world of academia and automotive safety
have  collided  in  a  symphony  of
unexpected  revelations,  much  like  the
perfect  setup  for  a  dad  joke  with  a
punchline that takes you by surprise.

METHODOLOGY

To investigate the compelling correlation
between  Bachelor's  degrees  awarded  in
Communication,  journalism,  and  related
programs  and  automotive  recalls  for
issues  with  airbags,  we  embarked  on  a
rigorous  and  humor-infused  research
journey.  Our team consisted of  a  mix of
academics and joke enthusiasts – because
when  it  comes  to  statistical  analysis,  it
never hurts to have a on-pun-t pundit on
board.

We  obtained  the  data  for  Bachelor's
degrees  from  the  National  Center  for
Education Statistics, where we navigated
through a sea of spreadsheets, almost as
if we were in a data-based version of "The
Little  Mermaid."  Our  dexterous  hands
sifted  through  the  virtual  pages,
capturing  the  numbers  that  would
eventually become the cornerstone of our
analysis. It was like the proverbial needle
in a haystack, except with more columns
and considerably less hay.

The  automotive  recall  data,  specifically
pertaining to airbag issues, was sourced
from  the  US  Department  of
Transportation.  We  delved  into  the
archives of recall notices, deciphering the
cryptic  details  with  the  precision  of  a
detective  solving  a  case  –  a  case  that
involved a lot more numbers and a lot less
trench coats.

After a copious amount of coffee and an
absurd  number  of  pun  breaks,  we
meticulously  compiled  and  cross-
referenced  the  datasets,  ensuring  that
each  data  point  was  treated  with  the
utmost  care  and  attention.  It  was  like
watching  a  gourmet  chef  prepare  a
delicate  dish  –  the  perfect  blend  of
precision, patience, and occasional bouts
of absurdity.

To  establish  the  statistical  relationship
between the two variables, we employed a
series  of  complex  analyses,  including
correlation  coefficients  and  regression
models. Our statistical arsenal was more
extensive than a joke book at a stand-up
comedy  convention,  allowing  us  to
uncover  the  nuances  of  the  connection
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between  Bachelor's  degrees  in
communication  and  automotive  airbag
recalls.

In addition to  our  quantitative  analyses,
we  engaged  in  qualitative  assessments,
delving  into  the  underlying  factors  and
potential mechanisms that might explain
the  observed  correlation.  It  was  like
conducting  a  séance  with  the  spirits  of
data, except we were summoning causal
relationships instead of departed souls.

Throughout  our  methodological  odyssey,
we  remained  vigilant,  ensuring  that  the
integrity  of  our  research  was  upheld  at
every  turn.  Our  dedication  to  precision
matched that of a wordsmith perfecting a
pun – never settling for anything less than
the most fitting and impactful result.

In  the  end,  our  methodology  was  as
thorough as it was spirited – a testament
to the curious marriage of scientific rigor
and  lighthearted  curiosity  that  defined
our research. It was an undertaking that
resonated with the spirit  of a well-timed
dad  joke  –  unexpected,  yet  undeniably
effective in conveying the essence of our
findings.

RESULTS

The  analysis  of  data  from  the  National
Center  for  Education  Statistics  and  the
US  Department  of  Transportation
revealed  a  significant  relationship
between  the  number  of  Bachelor's
degrees  awarded  in  Communication,
journalism,  and  related  programs  and
automotive  recalls  for  issues  with  air
bags. Over the period from 2012 to 2021,
our  research  team  found  a  remarkably
high correlation coefficient of 0.9300666,
with an r-squared value of 0.8650238 and
a p-value of less than 0.01. It seems that
the academic world of communication has
a  lot  to  say  about  airbag  safety  –  talk
about a conversation starter!

Fig.  1 showcases this  strong correlation
through  a  scatterplot,  illustrating  the
compelling  connection  between  these
seemingly  disparate  domains.  It's  as  if

these  two  variables  are  engaged  in  a
lively back-and-forth, akin to a well-timed
joke  at  a  party  –  unexpected,  yet
undeniably captivating.

Our findings suggest that as the number
of  Bachelor's  degrees  awarded  in
Communication,  journalism,  and  related
programs  increases,  so  does  the
frequency of automotive recalls for airbag
issues.  It's  as  if  these  programs  are
inflating  the  statistics  –  a  pun that's  as
undeniable as it is irresistible!

Figure 1. Scatterplot of the variables by year

This unexpected correlation prompts us to
consider  whether  there  is  more  to  this
relationship  than  meets  the  eye.  Could
there  be  an  undercurrent  of  influence
flowing  from  the  academic  realm  of
communication to the automotive realm of
airbag safety? It's  like  trying to  unravel
the  punchline  of  a  complex  joke  –
challenging, yet ultimately rewarding.

Our  research  extends  an  invitation  to
consider the intertwined nature of these
fields,  raising  thought-provoking
questions about the underlying forces at
play. It's like peeling back the layers of an
onion, each discovery leading to a deeper
understanding  of  this  unanticipated
relationship.

In  sum,  our  study  not  only  uncovers  a
compelling  correlation  but  also  invites
further  exploration  and  discourse  about
the  unexpected  interplay  between
academic  programs  in  communication
and  real-world  automotive  safety
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concerns.  It's  as  if  this  research  is
speaking  volumes,  urging  us  to  dive
deeper into the depths of this connection.

DISCUSSION

Our findings corroborate and extend the
existing  literature  on  the  curious
relationship  between  Bachelor's  degrees
awarded  in  Communication,  journalism,
and  related  programs  and  automotive
recalls  for  airbag issues.  The significant
correlation coefficient of 0.9300666 aligns
with  prior  speculation  and  research,
underscoring  the  magnitude  of  this
unlikely  association.  Much  like  a  well-
crafted dad joke, the connection between
these  domains  is  both  surprising  and
attention-grabbing,  prompting  further
investigation  into  its  underlying
mechanisms.

The  substantial  correlation  coefficient
suggests that there may be more to this
relationship than mere coincidence. It's as
if the world of communication is speaking
directly to the automotive industry, much
like the resonance of  a  clever  pun.  The
statistical intricacies of our findings align
with the prior work of Smith (2015) and
Doe et al. (2018), indicating a consistent
pattern that cannot be dismissed lightly.
As  the  number  of  Bachelor's  degrees
awarded  in  communication-related
programs rises, so does the frequency of
automotive  recalls  for  airbag  issues  –  a
correlation  as  unmistakable  as  a  classic
dad joke.

Our study adds a dash of  humor to  the
otherwise  serious  subject,  sparking
contemplation  about  the  nature  of  this
correlation. It's as if the academic realm
of  communication  has  been  airing  its
concerns  to  the  automotive  industry,
much like a carefully timed punchline that
catches  you  by  surprise.  The  results
highlight  the  need  for  more  in-depth
exploration  into  the  interplay  between
communication  and  automotive  safety,
akin to unraveling the layers of meaning
in a witty quip.

The  unexpected  connection  identified  in
our study serves as a poignant reminder
that  the  academic  landscape  and  real-
world phenomena are often intertwined in
unanticipated ways. Just like a well-timed
dad  joke,  this  correlation  defies
expectations and invites further scrutiny.
Our  research  indicates  that  the
communication  field  may  hold  untapped
insights that could inform and potentially
improve automotive safety measures – an
analogy as remarkable as an unexpected
punchline.

In  conclusion,  our  study  reinforces  the
need to delve deeper into the unexpected
relationship  between  communication-
focused programs and automotive recalls
for airbag issues. It's as if this correlation
is  a  hidden  punchline  waiting  to  be
revealed, urging researchers and industry
professionals  alike  to  explore  and
comprehend  the  dynamics  at  play.  Our
results  emphasize  the  importance  of
taking  this  connection  seriously,  while
maintaining  an  appreciation  for  the
surprising  twists  and  turns  that
characterize  this  intriguing  relationship.
Just like a good dad joke, the correlation
between  these  seemingly  disparate
domains  offers  a  combination  of
amusement and contemplation, leaving us
hungry for further exploration.

CONCLUSION

In conclusion,  our  research has brought
to  light  an  unexpected  yet  undeniably
intriguing  relationship  between  the
number of Bachelor's degrees awarded in
Communication,  journalism,  and  related
programs  and  automotive  recalls  for
issues  with  airbags.  The  strikingly  high
correlation  coefficient  of  0.9300666,
accompanied  by  a  p-value  of  less  than
0.01, underscores the significance of this
connection.  It's  almost  as  if  these  two
domains are engaging in their own form
of  communication,  with  airbag  issues
serving  as  a  compelling  conversation
starter – talk about breaking the ice!
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As we wrap up our study, it's clear that
this  correlation  is  not  just  a  statistical
fluke,  but  rather  a  tangible  association
that  warrants  further  investigation.  It's
like  an  intricate  puzzle  that  begs  to  be
solved – the pieces are all there, waiting
to be connected, just like a good dad joke
waiting to be uttered at the dinner table.

Our  findings  prompt  us  to  consider  the
possibility  of  a  deeper  influence  flowing
from  the  academic  world  of
communication to the realm of automotive
safety. Perhaps it's time to peel back the
layers of this intriguing connection, akin
to unraveling the setup of a complex jest –
challenging, yet  immensely rewarding in
its revelation.

With  this,  we  assert  that  no  further
research  is  needed  in  this  area.  The
findings  of  this  study  provide  a
compelling  basis  for  understanding  the
unexpected  interplay  between  academic
programs  in  communication  and  real-
world automotive safety concerns. It's as
if  the  airbag  of  tricks  has  finally  been
revealed,  prompting  a  wry  smile  and
perhaps a chuckle at the intersection of
academia  and  automotive  safety.  In  the
words of a wise dad, "It's time to buckle
up  and  appreciate  the  communication
between these fields – it's not just hot air
after all!"
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