
The Journal of Quirky Quilting Science (2024) 66, 54-65

Available online at www.tylervigen.com

ELSERVER

The Tatum Trend: A Stitch in Time Saves Nine

Colton Hall, Amelia Tanner, Gina P Tucker

Center for Research; Evanston, Illinois

KEYWORDS

"Tatum trend," "fashion designers Texas," "name popularity correlation," "US Social Security 
Administration data," "Bureau of Labor Statistics analysis," "occupational choices societal 
influences"

Abstract

In this study, we examine the eyebrow-raising correlation between the popularity of the first name "Tatum"
and the number of fashion designers in the Lone Star State, Texas. We sought to unravel the thread 
connecting the frequency of the name "Tatum" and the burgeoning fashion design scene in Texas, and 
our findings are nothing short of sew-perb! Utilizing data from the US Social Security Administration and 
the Bureau of Labor Statistics, our research team meticulously analyzed the trends from 2003 to 2021, 
stitching together a compelling narrative. Our analysis revealed a striking correlation coefficient of 
0.7744966 and a p-value less than 0.01, indicating a strong and statistically significant relationship. Our 
findings suggest that the popularity of the name "Tatum" is indeed intertwined with the number of fashion 
designers in Texas, showing that the Texan fashion scene has been more closely knit with the Tatum 
trend than previously hypothesized. In conclusion, our study not only unravels the yarn of this curious 
correlation but also provides valuable insights into the intricate fabric of societal influences on 
occupational choices. As we continue to knit together the pieces of this puzzle, we urge readers to 
embrace the humor in statistical research - after all, a good dad joke is like a well-tailored suit: it never 
goes out of style!

Copyleft 2024 Center for Research.  No rights reserved.

1. Introduction

The  connection  between  names  and
societal trends has long been a subject of
curiosity,  often  seen  as  the  "thread"  that
weaves its way through the fabric of human
culture.  In  this  vein,  our  study  delves  into

the  intriguing  relationship  between  the
prevalence  of  the  first  name  "Tatum"  and
the  presence  of  fashion  designers  in  the
state of Texas. As we unravel this curious
connection, we find ourselves navigating a
landscape where statistical  analysis  meets
the world of haute couture.
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Tatum, a name that has gained popularity in
recent  years,  has  captured  not  only  the
imagination  of  parents  seeking  a  distinct
moniker  for  their  offspring  but  also  the
attention of our research team. With its rise
in  usage,  one  might  wonder  if  there  is
indeed  a  "seam"  linking  the  frequency  of
this name to the fashion design industry. We
decided  to  take  the  plunge  into  this
enigmatic  realm  and  stitch  together  a
comprehensive  analysis  using  empirical
data.

The allure of  the Tatum name piqued our
interest,  much  like  a  perfectly  tailored
garment  catches  the  eye  of  a  discerning
fashionista. The idea that a name could hold
sway  over  occupational  trends  seems  at
once  whimsical  and  tantalizing.  To  our
surprise,  the initial  findings spun a tale as
intriguing  as  a  well-crafted  yarn:  a
correlation  that  seemed to  defy  traditional
expectations emerged from the data.

Our  analysis,  like  a  meticulous  sewing
pattern, involved drawing upon records from
the  US  Social  Security  Administration  for
name popularity trends and the Bureau of
Labor  Statistics  for  fashion  designer
employment  figures  in  the  state  of  Texas.
Could it be that the rise of the Tatum name
had  inadvertently  sown  the  seeds  for  a
flourishing fashion industry in the Lone Star
State? Our study unfurls  the fabric  of  this
relationship and teases out  the threads of
evidence that form the basis of our findings.

As  we  embark  on  this  investigation,  we
cannot  help  but  recognize  the  palpable
tension  between  statistical  rigor  and
sartorial intrigue. The fabric of our research,
woven  with  empirical  evidence  and
methodological  precision,  offers  a
compelling narrative that is as stimulating as
a well-timed quip in a room full  of  serious
academicians. It's a study that, much like a
stylish accessory, adds a touch of flair to the
often staid world of statistical inquiry.

Now, let  us unravel  this mystery,  stitch by
stitch,  and  see  what  unexpected  patterns
emerge in  the textile  of  our findings.  After
all,  in  the  words  of  a  true  dad  fashion
enthusiast: "Why don't we ever see fashion
designers  wearing  stripes?  Because  they
don't want to be spotted!"

2. Literature Review

The relationship between the popularity  of
specific  names  and  societal  phenomena
has been an area of interest for researchers
across  various  disciplines.  Smith  (2008)
found that  the frequency of  certain names
may be associated with cultural trends and
occupational  choices,  prompting  further
investigation  into  the  potential  impact  of
nomenclature  on  professional  pathways.
Intriguingly,  our  study  delves  into  the
specific case of  the name "Tatum" and its
connection to the fashion design industry in
Texas, adding a stitch to the existing fabric
of knowledge in this area.

Doe  (2015)  expanded  upon  this  line  of
inquiry,  highlighting  the potential  impact  of
popular  names on regional industries. The
notion that  a name could ripple through a
specific  occupational  sector  like  a  well-
thrown  skein  of  yarn  adds  a  layer  of
complexity  that  tickles  the  academic
imagination. As our study unfolds, we aim to
unravel the threads of the Tatum trend and
its  interweaving  with  the  Texan  fashion
design  landscape,  perhaps  shedding  light
on a pattern that  has been hiding in plain
sight.

In "The Name Game: Patterns and Trends
in  Nomenclature"  by  Jones  (2012),  the
author  discussed  the  intricate  interplay
between  names  and  societal  influences,
suggesting  that  certain  names  may  carry
cultural  connotations  that  influence
individual choices and group dynamics. The
idea that a name could hold sway over an
entire  industry  may  seem  far-fetched,  but
our findings present a compelling narrative
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that  knits  together  the  unconventional
connection between the name "Tatum" and
the fashion design profession in Texas.

Turning  to  nonfiction  works,  "The  Devil
Wears Prada" by Lauren Weisberger (2003)
and "Deluxe: How Luxury Lost Its Luster" by
Dana Thomas (2007) offer insights into the
world  of  fashion  and  luxury,  providing  a
backdrop against which to contextualize our
investigation.  These  works,  although  not
directly addressing the Tatum phenomenon,
serve  as  a  reminder  that  the  fashion
industry  is  akin  to  a  tapestry  woven  with
various influences,  including the possibility
of a Tatum-inspired pattern emerging amidst
the fabric of Texan fashion design.

On  a  more  whimsical  note,  the  fictional
works "The Seamstress" by Maria Duenas
(2011)  and  "The  Tailor's  Daughter"  by
Janice  Graham  (2008)  evoke  imagery  of
sewing, tailoring, and the artistry of garment
creation, adding a touch of literary charm to
our  exploration  of  the  Tatum  trend.  While
these  novels  may  not  offer  empirical
evidence,  they  serve  as  a  delightful
reminder of the creative flair that infuses the
world of fashion, much like the unexpected
elements that enliven our academic prose.

Furthermore,  social  media  posts  such  as
"Just  noticed  the  increasing  number  of
fashion designers named Tatum in Texas –
must  be  something  in  the  water!"  and
"Coincidence  that  Tatum's  popularity  and
Texas fashion are on the rise? I think not!"
have piqued our  interest  in  examining the
whimsical  yet  intriguing  relationship
between the name "Tatum" and the world of
fashion design. These casual observations,
while  not  scholarly  in  nature,  present  a
snapshot  of  public  discourse  that  mirrors
our own curiosity regarding this captivating
correlation.

In a tapestry of academic inquiry, our study
seeks  to  unravel  the  Tatum  trend,
embroidered with statistical rigor and laced
with  the  unmistakable  charm  of  sartorial

serendipity.  As  we  press  forward  in  this
investigation, we can't help but be reminded
of  the  wise  words  of  a  dad  fashion
enthusiast:  "Why  did  the  fashion  designer
break  up  with  the  mathematician?  She
didn't  care  for  division,  only  addition  and
couture."

3. Our approach & methods

Our research team undertook a meticulous
and  thorough  investigation  employing  a
blend of  quantitative analysis  and sartorial
wit.  To begin,  we gathered data regarding
the frequency of the first name "Tatum" from
the  US  Social  Security  Administration's
database spanning the years 2003 to 2021.
As we sifted through the overflowing fabric
of  names,  we  carefully  threaded  together
the  instances  of  "Tatum"  to  discern  its
changing popularity over the years.  It  was
akin to searching for a needle in a haystack,
except the needle happened to be a name
and the haystack was a digital repository of
newborn registrations.

Next, we turned our attention to the Bureau
of  Labor  Statistics,  where  we  sought  out
employment figures for fashion designers in
the state of Texas. We combed through the
statistical  fabric  to  unravel  the  precise
number  of  professionals  involved  in  the
Texan fashion design industry. This process
involved  a  delicate  dance  between  data
collection  and  validation,  much  like  a
seamstress  ensuring  each  stitch  is
flawlessly executed.

Having  amassed  the  necessary  data,  we
performed a series of statistical analyses to
discern  any  discernible  patterns  or
correlations. Our toolkit included techniques
such  as  Pearson's  correlation  coefficient
and  multiple  regression  modeling,  as  we
sought  to  stitch  together  a  coherent
narrative  from  the  disparate  strands  of
information  at  our  disposal.  It  was  an
intricate  process,  not  unlike  tailoring  a
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bespoke suit to fit the idiosyncrasies of our
dataset.

To ensure the robustness of our findings, we
applied  rigorous statistical  tests  to  assess
the  strength  and  significance  of  any
observed  relationships.  This  involved
scrutinizing  the  pattern  for  any  loose
threads that might unravel our conclusions
and ensuring the integrity of our analytical
fabric. We were meticulous in our approach,
vigilant against any fraying edges that might
compromise the validity of our results.

In  the  spirit  of  full  transparency,  we
acknowledge  the  limitations  of  our
methodology.  While  our  analyses  offer
compelling  insights  into  the  connection
between the popularity of the name "Tatum"
and the prevalence of fashion designers in
Texas,  we  recognize  that  our  approach,
much like a well-tailored garment, is tailored
to suit  the specific contours of  this unique
inquiry.

As  we  reflect  on  our  methodological
endeavors, we are reminded of the age-old
question: "What do you call a pile of cats? A
meow-tain!" In a similar vein, we hope that
our research, while rooted in methodological
rigor,  brings a touch of levity to the often-
serious landscape of statistical inquiry.

4. Results

The  results  of  our  analysis  revealed  a
noteworthy  correlation  between  the
popularity of the first name "Tatum" and the
number of fashion designers in the state of
Texas.  From  2003  to  2021,  we  found  a
correlation  coefficient  of  0.7744966,
indicating  a  strong  positive  relationship
between these variables. In other words, the
Tatum  trend  and  the  fashion  industry  in
Texas appear to be as closely intertwined as
threads in a meticulously crafted garment.

It  is  worth  noting  that  the  coefficient  of
determination,  or  r-squared,  stood  at
0.5998450,  suggesting  that  approximately

59.98% of  the  variance  in  the  number  of
fashion designers in Texas can be explained
by the popularity of the name "Tatum." This
finding  underscores  the  substantive
influence  that  the  Tatum  phenomenon
exerts on the flourishing terrain of  fashion
design in the Lone Star State.

The  p-value  of  less  than  0.01  further
solidifies  the  statistical  significance  of  our
results,  leaving  little  room  for  doubt
regarding  the  strength  of  this  association.
This p-value indicates that the likelihood of
observing  such  a  strong  relationship
between the popularity of the name "Tatum"
and  the  number  of  fashion  designers  in
Texas by chance alone is less than 1 in 100.
It  seems that  the  connection  between the
Tatum  trend  and  the  Texan  fashion
landscape  is  no  mere coincidence -  it's  a
stitch in time that has woven a compelling
narrative.

Figure 1. Scatterplot of the variables by year

Figure  1  depicts  the  scatterplot  illustrating
the  strong  correlation  between  the
popularity  of  the  name  "Tatum"  and  the
number of fashion designers in Texas. The
data points form a pattern as distinct as a
tailored  suit,  emphasizing  the  coherence
and consistency of this relationship. As we
unravel this unique bond, it becomes clear
that  the  Tatum  trend  has  indeed  left  an
indelible mark on the fabric  of  the fashion
design industry in Texas.
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In summary, our findings provide empirical
evidence  to  support  the  notion  that  the
popularity  of  the  first  name  "Tatum"  is
intricately  linked to  the number  of  fashion
designers  in  Texas.  This  study  not  only
sheds  light  on  an  unexpected  nexus
between  nomenclature  and  occupational
choices but also reveals the seamlessness
of statistical  analysis and sartorial  intrigue.
In  the  words  of  a  fashion-forward
statistician,  "When  it  comes  to  the
connection between names and fashion, it's
not just a hypothesis - it's haute-apparel!"

Stay tuned as we continue to untangle the
web of correlations in our ongoing research.
After all, in the world of statistical inquiry, a
good dad joke is like a well-fitted blazer: it
never goes out of style!

5. Discussion

The findings of  our study have unveiled a
surprisingly  strong  and  compelling
correlation  between  the  popularity  of  the
first  name  "Tatum"  and  the  number  of
fashion designers in the state of Texas. This
relationship, with a correlation coefficient of
0.7744966 and a p-value of less than 0.01,
provides  empirical  support  for  the
hypothesis that the Tatum trend is intimately
enmeshed  with  the  burgeoning  fashion
design scene in the Lone Star State.

By examining the data from 2003 to 2021,
we have stitched together  a narrative that
substantiates  the  potential  influence  of
nomenclature  on  occupational  choices,
particularly  within  the  fashion  design
industry.  The  substantial  coefficient  of
determination  (r-squared)  of  0.5998450
underscores  the  sizable  proportion  of
variance in the number of fashion designers
in  Texas  that  can  be  attributed  to  the
popularity  of  the  name  "Tatum,"
emphasizing the considerable impact of this
name trend on the occupational landscape.

Our results align with previous research that
has  explored  the  interconnectedness  of
names  and  professional  pathways.  The
work of Smith (2008) and Doe (2015) laid
the groundwork for our investigation, delving
into  the  potential  cultural  influences  of
specific  names  on  occupational  trends.
While  it  may  seem  like  we're  "purl-ing"
humor  into  this  scholarly  discussion,  the
serious implications are evident in the data.
The Tatum trend is not just a passing "fad"
among  names;  it  has  evidently  woven  its
way  into  the  fabric  of  the  fashion  design
sphere in Texas.

Furthermore,  the  statistical  significance  of
our findings validates the intriguing insights
presented in Jones's (2012) examination of
the  influence  of  names  on  societal
dynamics. What may initially have appeared
as  a  whimsical  inquiry  into  the  Tatum
phenomenon has crystallized into a tangible
demonstration  of  the  inscrutable  interplay
between  nomenclature  and  occupational
domains.  It  seems that  we've unraveled a
theory as elegantly as a well-executed hem,
demonstrating  the  unexpected  yet  robust
connection between the name "Tatum" and
the world of fashion design in Texas.

Moving beyond the scholarly literature, our
investigation was sparked by the playful yet
thought-provoking musings on social media
regarding the intersection of the Tatum trend
and  the  Texan  fashion  landscape.  While
these  lighthearted  comments  may  have
initially  appeared  as  mere  "thread"  of
conversation, they ultimately contributed to
the overall "fabric" of our study. As we stitch
together  the  findings,  it  becomes
increasingly evident that the Tatum trend is
not  merely  a  coincidence  or  a  flippant
observation; it is a noteworthy thread woven
into the tapestry of Texan fashion design.

In summary, our findings not only contribute
to the broader discourse on the influence of
names  on  occupational  choices  but  also
remind us that statistical research can be as
engaging as a well-timed pun: it may catch
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us  off  guard,  but  it  certainly  leaves  an
impression. As we continue to explore the
connections  between  names  and
professions, let's not forget that a good dad
joke is like a perfectly tailored pocket square
–  it  adds  an  element  of  surprise  to  an
otherwise serious ensemble.

6. Conclusion

In  conclusion,  our  study  has  stitched
together  compelling  evidence  that  the
popularity  of  the  first  name  "Tatum"  is
indeed  closely  linked  to  the  number  of
fashion designers in Texas. The correlation
coefficient  of  0.7744966  and  the  p-value
less  than  0.01  affirm  the  strength  and
statistical  significance  of  this  relationship,
emphasizing  that  this  connection  is  not  a
mere "fabrication."

As we wrap up this investigation, it's clear
that  the  Texan  fashion  scene  is  more
intertwined with the Tatum trend than a well-
knit  sweater.  This  unexpected  correlation
between  nomenclature  and  occupational
choices proves that in the world of statistical
inquiry,  there  are  always  "threads"  of
surprises waiting to be unraveled.

Our  findings  not  only  contribute  to  the
understanding  of  societal  influences  on
career paths but also add a touch of flair to
the often sober world of statistical analysis.
After  all,  as  fashion  aficionados  and
statisticians alike would agree, "A well-timed
quip  is  like  a  tailored  accessory  -  it  ties
everything together!"

In  light  of  these  enlightening  results,  we
assert  that  further  research  on  the  Tatum
trend  and  its  connection  to  the  fashion
industry in Texas is unnecessary. Our study
has  sown the  seeds  of  knowledge  in  this
area, and as any seasoned tailor would say,
"Why overcomplicate things when the fit is
already  perfect?"  No  more  research  is
needed  in  this  field  -  we've  hemmed and
hawed enough on this topic.
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