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Abstract

In this paper, we explore the intriguing relationship between the popularity of the first name Franklin and 
the season ratings of the American sitcom "Two and a Half Men". Firmly rooted in data from the US Social
Security Administration and Wikipedia, our research unveils a correlation coefficient of 0.8153372 and a 
statistically significant p-value less than 0.01 for the time span from 2004 to 2015. Our findings provide 
compelling evidence that the rise and fall of Franklin's popularity may indeed influence the popularity and 
viewership of "Two and a Half Men". This correlation sheds light on the whimsical nature of human 
behavior and its entanglement with the vicissitudes of nomenclature. Our study brings a humorous twist to
the often-serious realm of statistical analysis and may lead to further investigations of the quirky interplay 
between names and television show ratings.
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1. Introduction

The influence of names on society has long
been a subject of intrigue and amusement,
often  attracting  more  attention  than  a
peculiarly named cat at a dog show. In this
line  of  thought,  we set  out  to  explore  the
unexpectedly  delightful  and  potentially
comical connection between the popularity

of  the first  name Franklin  and the season
ratings of the perennially popular American
sitcom "Two and a Half Men". As we unravel
this  tale,  we  embark  on  a  journey  that
unveils  the  whimsical  interplay  between
nomenclature and Nielsen ratings, shedding
light  on  the  mysterious  ways  in  which  a
name can shape the public's viewing habits.

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



In  recent  years,  the  name  Franklin  has
experienced  its  own  rise  and  fall  in
popularity,  not  unlike  a  roller  coaster  ride
engineered  by  a  statistic-hungry  carnival
barker. Simultaneously, the sitcom "Two and
a Half Men", with its own cast of characters,
has entertained viewers with its blend of wit
and  irreverence,  its  own  popularity
fluctuating  as  unpredictably  as  a  roulette
wheel spun by a mischievous deity. It is in
the midst of these fluctuations that we seek
to  uncover  the  ever-so-subtle  connection
between the ebb and flow of Franklin's favor
and the peaks and troughs of "Two and a
Half Men"'s ratings.

Now, one might wonder, why on earth would
anyone  wish  to  draw  a  link  between  the
name  Franklin  and  a  television  program
about  two and a half  men? Could  it  be a
mere  flight  of  statistical  fancy,  a  quixotic
endeavor pursued by numbers enthusiasts
who have  spent  too  much time crunching
data  in  solitary  confinement?  Quite  the
contrary!  Our  pursuit  is  grounded  in  the
meticulous  analysis  of  data  from  the  US
Social  Security  Administration  and
Wikipedia, revealing a correlation coefficient
of 0.8153372 and a statistically significant p-
value less than 0.01 for the time span from
2004 to 2015.

This  disconcertingly  high  correlation
coefficient,  akin to a  particularly  persistent
shadow that follows one around on a sunny
day,  prompts  us  to  delve  further  into  the
perplexing dynamics of human behavior and
naming  conventions.  Our  findings  suggest
that the popularity of the name Franklin may
indeed  sway  the  whims  of  television
viewers,  as  if  the  mere  utterance  of  the
name  were  capable  of  enchanting
audiences and beckoning them, lured by an
unseen force, to their television screens.

In delving into this  curious  correlation,  we
aim to infuse a sense of levity into the often
staid world of statistical analysis. While the
subject matter may initially elicit  a chuckle
or  two,  it  unveils  deeper  insights  into  the

capricious nature of human preferences and
the  astonishing  ways  in  which  seemingly
unrelated  variables  can  weave  a  playful
dance  of  correlation.  We  hope  that  our
study serves as an amusing reminder that
statistical  analysis,  like  life  itself,  is
sometimes best approached with a dash of
humor and an open mind.

As  we  embark  on  this  whimsical  yet
rigorous investigation, we invite the reader
to  join  us  in  unraveling  the  peculiar
connection between the name Franklin and
the ratings of "Two and a Half Men," and to
revel in the joy of discovery as we expose
the curious interplay between nomenclature
and entertainment preferences. After all,  in
the immortal words of William Shakespeare,
"What's  in  a name? That  which we call  a
Franklin,  by  any  other  name,  would  the
ratings of 'Two and a Half Men' remain as
popular?"

In the following sections, we will present our
methodology,  data  analysis,  and  findings,
providing  a  thorough  examination  of  the
association  between  the  popularity  of  the
name  Franklin  and  the  season  ratings  of
"Two  and  a  Half  Men".  So,  dear  reader,
strap in for this statistical roller coaster ride
as we embrace the delightfully unexpected
and the inexplicably humorous in our quest
to  uncover  the,  dare  we  say,  sitcomic
nuances  of  nomenclature  and  television
viewership.

2. Literature Review

The  enthralling  and  somewhat  whimsical
relationship  between  nomenclature  and
entertainment  preferences  has  captivated
the  scholarly  imagination  in  recent  years,
drawing attention  to the seemingly  bizarre
yet utterly captivating intersection of names
and television show ratings. As we embark
on  our  quest  to  unravel  the  connection
between  the  popularity  of  the  first  name
Franklin and the season ratings of "Two and
a Half Men," we find ourselves drawn to a
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diverse array of sources that shed light on
this peculiar correlation – and perhaps even
spark a chuckle or two along the way.

In "The Popularity of Names and Its Societal
Implications," Smith and Doe delve into the
lighthearted yet  undeniably  intriguing topic
of  how  names  influence  societal  trends.
While  their  work  primarily  focuses  on
broader societal implications, it lays a solid
foundation  for  understanding  the  role  of
names in shaping cultural phenomena, such
as the popularity of television shows.

Building  upon  this  foundation,  Jones  and
Wilson  explore  the  nexus  between
television ratings and viewer preferences in
"Broadcast  Dynamics:  A  Statistical
Analysis."  Though  their  study  does  not
explicitly  address  the  influence  of  specific
names on viewer behavior, it offers valuable
insights  into  the  multifaceted  factors  that
drive audience engagement with television
programming.

Turning  to  non-fiction  literature,
"Freakonomics:  A  Rogue  Economist
Explores the Hidden Side of Everything" by
Steven  D.  Levitt  and  Stephen  J.  Dubner
offers  a  thought-provoking  exploration  of
unconventional  correlations  and  surprising
causal relationships. While their work does
not  directly  touch  upon  the  correlation
between  names  and  television  ratings,  its
unconventional  approach  to  statistical
analysis serves as an inspirational beacon
for our own whimsical inquiry.

In  a  delightfully  unexpected  turn,  "Names
for  a  Tombstone:  A  Mystery  Novel,"  by
Emma  Lathen  takes  us  on  a  fictional
journey  that,  while  unrelated  to  statistical
analysis,  tickles  the  funny  bone  with  its
eccentric  characters  and  their  unlikely
encounters.  Perhaps  we  may  find  a
metaphorical tombstone for the fleeting fads
of name popularity as we navigate the twists
and turns of our research.

Furthermore,  the  classic  children's  book
"Franklin and the Thunderstorm" introduces

us to its titular character, the endearing little
turtle  Franklin,  whose  trials  and  triumphs
may offer subtle parallels to the vicissitudes
of name popularity and the ratings of "Two
and a Half Men." The adventures of Franklin
and his friends hold a peculiar charm that
beckons us to consider the whimsical nature
of names and their impact on entertainment
preferences.

As if  drawn by an ineffable force, we also
find  ourselves  turning  our  attention  to
animated fare, with the delightful escapades
of  "Franklin,"  the  profound  musings  of
"Calvin  and  Hobbes,"  and  the  irreverent
humor of  "The Simpsons," each offering a
unique lens through which to engage with
the  playful  interplay  of  names,  popularity,
and  viewer  preferences.  These  seemingly
unrelated sources,  while fanciful  in nature,
serve  as  captivating  touchpoints  in  our
exploration  of  the  scholarly  and,  dare  we
say,  humorous  connections  between
nomenclature and television show ratings.

With our review of  the literature complete,
we eagerly await the opportunity to unravel
the  peculiar,  chuckle-inducing  connection
between the name Franklin and the ratings
of  "Two  and  a  Half  Men"  through  the
rigorous lens of statistical analysis.

3. Our approach & methods

To uncover the curious correlation between
the popularity of the first name Franklin and
the season ratings of "Two and a Half Men,"
our  research  team  embarked  on  a
captivating odyssey through the labyrinthine
landscape  of  data  collection  and  analysis.
We began our endeavor by harnessing the
power  of  the  internet,  combing  through  a
myriad of  sources that  included,  but  were
not  limited  to,  the  US  Social  Security
Administration  and  the invaluable  treasure
trove of information that is Wikipedia.

Our team, fueled by a caffeine-induced zeal
for  statistical  discovery,  meticulously
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gathered data encompassing the time span
from 2004 to 2015. We delved into the US
Social Security Administration's records with
the same fervor that one might approach a
jigsaw puzzle, meticulously piecing together
the  annual  occurrences  of  the  name
Franklin.  Concurrently,  we  traversed  the
virtual  expanse  of  Wikipedia,  extracting  a
veritable  cornucopia  of  data  pertaining  to
the season ratings of "Two and a Half Men"
over the same time period.

With  an  almost  Sherlockian  dedication  to
detail,  we cross-validated and cleaned the
gathered data, ensuring that each data point
was as crisp and pristine as a new dollar
bill.  The  convergence  of  these  disparate
datasets allowed us to construct a cohesive
narrative, weaving together the popularity of
the name Franklin and the season ratings of
"Two and a Half Men" into a rich tapestry of
statistical intrigue.

Having set  the  stage for  our  analysis,  we
summoned  the  prodigious  power  of
statistical  methods  to  illuminate  the
obscured  corridors  of  correlation.  Our
research  team  employed  robust  statistical
techniques, including but not limited to time
series analysis and correlation coefficients,
to  unravel  the  enigmatic  relationship
between the ebb and flow of Franklin's favor
and the peaks and troughs of "Two and a
Half  Men"'s  ratings.  It  was  through  this
rigorous  application  of  statistical  prowess
that we unveiled a correlation coefficient of
0.8153372  and  a  p-value  less  than  0.01,
serving  as  unassailable  evidence  of  a
compelling  association  between  the
popularity  of  the  name  Franklin  and  the
viewership of the sitcom.

The  statistical  journey  undertaken  by  our
intrepid research team was not  without  its
perils  and  pitfalls.  From  navigating  the
labyrinthine  corridors  of  internet  data
sources to confronting the capricious whims
of  statistical  analyses,  we  encountered
challenges that tested the mettle of even the
most seasoned researchers.  Nevertheless,

with unyielding determination and a touch of
statistical  serendipity,  we  emerged
victorious, armed with a wealth of findings
that  shed  light  on  the  whimsical  interplay
between nomenclature and television show
ratings.

In the next section, we shall illuminate the
findings of our investigation, presenting the
compelling  evidence  that  illuminates  the
intriguing connection between the popularity
of the name Franklin and the season ratings
of "Two and a Half Men". Brace yourself for
the illuminating  revelations  that  are  set  to
unfold, as we unveil the statistical saga that
intertwines nomenclature and entertainment
in a whimsical dance of correlation.

4. Results

The results of our investigation revealed a
striking correlation between the popularity of
the  first  name  Franklin  and  the  season
ratings of  the television show "Two and a
Half Men" from 2004 to 2015. We found a
correlation  coefficient  of  0.8153372,
indicating  a  strong  positive  relationship
between the two variables. This relationship
is  akin  to  a  dynamic  duo  delivering
punchlines  and  quirky  episodes  that
resonate  with  a  wide audience,  much like
the  ebb  and  flow  of  Franklin's  appeal
impacting the viewer ratings of the show.

Furthermore,  the  r-squared  value  of
0.6647748  suggests  that  approximately
66.48%  of  the  variation  in  the  season
ratings  of  "Two  and  a  Half  Men"  can  be
explained  by  the  popularity  of  the  name
Franklin.  This  robust  association  points  to
the  intriguing  possibility  that  the  name
Franklin wields a magnetic charm, capable
of  influencing television viewers to tune in
and  revel  in  the  on-screen  antics  of  a
dysfunctional but endearing cast.

Importantly,  the  p-value  of  less  than  0.01
underscores  the  statistical  significance  of
the  correlation,  ensuring  that  our  findings
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are not merely a statistical sleight of hand
but  rather  a  substantial  revelation  of  the
interplay between nomenclature and human
preferences. This result is more unequivocal
than the laughter track in a sitcom, leaving
little room for doubt about the impact of the
name Franklin on the ratings of "Two and a
Half Men".

Figure 1. Scatterplot of the variables by year

To  visually  depict  the  robust  correlation
uncovered in our analysis, we present Fig.
1, a scatterplot illustrating the unmistakable
relationship  between  the  popularity  of  the
name  Franklin  and  the  season  ratings  of
"Two  and  a  Half  Men".  This  graphical
representation  conveys  the  synchronous
rise and fall of the two variables, painting a
picture as vivid as the eccentric characters
that inhabit the sitcom's universe.

In summary, our research culminates in the
revelation  of  a  compelling  correlation
between  the  popularity  of  the  first  name
Franklin and the season ratings of "Two and
a  Half  Men".  This  discovery  breathes  life
into  the  whimsical  interplay  between
nomenclature  and  television  viewership,
demonstrating  that  even  the  most
unexpected  pairings  can  yield  meaningful
insights.  The  findings  of  our  study
encourage  further  exploration  into  the
playful  dance  of  correlation  and  offer  a
lighthearted  reminder  that  statistical
analysis,  much  like  a  successful  sitcom,

thrives  on  unexpected  twists  and
serendipitous discoveries.

5. Discussion

Our investigation into the curious correlation
between  the  popularity  of  the  first  name
Franklin and the season ratings of "Two and
a  Half  Men"  has  unleashed  a  veritable
whirlwind of quirky revelations. As we brace
ourselves  for  this  whimsical  voyage,  we
must  first  acknowledge  the  unexpected
twists  and  chuckle-inducing  parallels  that
have  graced  our  literature  review.  The
peculiar  charm  of  "Franklin  and  the
Thunderstorm"  and  the  mischievous
musings  of  "Calvin  and  Hobbes"  playfully
beckon  us  to  explore  the  tantalizing
intersection  of  names and television show
ratings.  Our  results,  with  a  correlation
coefficient  of  0.8153372 and an r-squared
value of 0.6647748, corroborate and elevate
these seemingly lighthearted influences to a
statistical stage.

Our  findings  align  with  the  work  of  Smith
and  Doe,  who  illuminated  the  societal
implications  of  name  popularity  –  a  point
that now stands validated in the context of
television show ratings. Likewise, Levitt and
Dubner's  unconventional  correlations
manifest  in  our  study,  reminding  us  that
statistical  analysis,  much  like  a  sitcom,
thrives  on  unexpected  twists  and
serendipitous  discoveries.  The
unanticipated resonance of "Two and a Half
Men"  with  the  name  Franklin  mirrors  the
unpredictability  that  underpins  Levitt  and
Dubner's  rogue  economic  musings,
breathing unexpected life into our statistical
analysis.

Moreover, our results parallel the engaging
narratives  of  "Franklin  and  the
Thunderstorm"  and  "Names  for  a
Tombstone," as the vicissitudes of Franklin's
popularity unfold as a whimsical metaphor
for  the  fleeting  fads  of  name  popularity,
impacting  the  chuckle-worthy  whims  of
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sitcom  audiences.  Our  investigation
resonates with the mirthful undercurrents of
"The Simpsons" and the endearing charm of
Franklin  the  turtle,  unfolding  a  tale  of
statistical  connection  that  may  seem
unconventional but is undeniably real.

Our  robust  correlation,  supported  by  a  p-
value  of  less  than  0.01,  serves  as  an
unmistakable prompt to embrace the quirky
dance of correlation and wield the power of
statistical  analysis  to  uncover  unexpected
insights.  The  interplay  between  the
popularity  of  the  name  Franklin  and  the
season  ratings  of  "Two  and  a  Half  Men"
emerges  as  a  compelling  reminder  that
even  the  most  whimsical  connections  can
yield substantial  revelations. Much like the
delightful escapades of a successful sitcom,
statistical  analysis  thrives  on  unexpected
twists  and  serendipitous  discoveries,
reminding us that in the world of statistics,
truth can be stranger – and funnier – than
fiction.  Our  findings  unveil  a  charming yet
robust  correlation  that  urges  us  to  further
explore  the  delightful  caprice  of
nomenclature and television viewership.

6. Conclusion

In conclusion, our study has brought to light
the remarkably  robust  correlation  between
the popularity of the first name Franklin and
the season ratings of "Two and a Half Men".
This  correlation,  akin  to  the  inseparable
bond between peanut  butter  and jelly,  has
illuminated  the  whimsical  and  at  times
unpredictable  dynamics  of  nomenclature
and television viewership.

Our findings have unveiled a connection so
undeniable that it might rival the zany antics
of  the  show's  characters.  The  correlation
coefficient of 0.8153372, akin to a lingering
punchline that leaves audiences in stitches,
underscores  the  compelling  relationship
between  the  ebb  and  flow  of  Franklin's
popularity and the flux in the ratings of the
sitcom.

Furthermore,  the  r-squared  value  of
0.6647748, much like the comedic timing of
seasoned  performers,  indicates  that  a
substantial proportion of the variation in the
show's  ratings  can  be  attributed  to  the
popularity  of  the  name  Franklin.  This
revelatory association invites us to ponder
the enigmatic allure of nomenclature and its
unexpected  sway  over  the  preferences  of
television audiences.

The  statistical  significance  of  our  findings,
encapsulated  in  a  p-value less  than 0.01,
stands as a testament to the robustness of
the  correlation,  a  resounding  confirmation
reminiscent of a laugh track punctuating the
most uproarious moments of a sitcom.

In light of these compelling revelations, we
assert that no further research is needed in
this  delightful,  yet  unexpected,  realm  of
inquiry.  Our  investigation  has  not  only
unveiled  the  playful  dance  of  correlation
between a name and a television show but
has  also  reminded  us  of  the  whimsy  and
wonder  that  can  be  found  in  the  most
peculiar  of  statistical  investigations.  As we
eagerly  await  the  next  chapter  in  the
evolving  saga  of  Franklin's  popularity  and
the  ratings  of  "Two  and  a  Half  Men",  we
encourage fellow researchers  to  approach
their inquiries with a sense of humor and an
openness to the delightfully unexpected.
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