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This study explores the curious relationship between the number of films featuring
actor Tom Hanks and Google searches for the phrase "stop hitting yourself." Using
data from IMDB and Google Trends spanning the years 2004 to 2022, we conducted
an  in-depth  analysis  to  investigate  this  peculiar  correlation.  Our research  team
uncovered a correlation coefficient  of  0.6862995 and a  statistically  significant  p-
value of less than 0.01, providing strong evidence for the association between these
two seemingly unrelated phenomena. Our findings suggest that as the number of
Tom  Hanks  films  released  increases,  there  is  a  corresponding  surge  in  Google
searches for the phrase "stop hitting yourself." While the exact mechanism behind
this correlation remains elusive, it is evident that the public's interest in Tom Hanks
and the propensity to search for the aforementioned phrase are intertwined in a
manner that elicits both amusement and perplexity. It seems that even in the realm
of internet search queries, Tom Hanks continues to captivate audiences and provoke
a playful interrogation of self-inflicted actions. This study not only sheds light on the
enigmatic  synergy  between  cultural  phenomena  but  also  provides  a  whimsical
perspective on the far-reaching influence of a beloved actor. As Tom Hanks once
said, "I'm Forrest, Forrest Gump," and it seems that his cinematic repertoire may
have inadvertently sparked a peculiar trend in online searches.

The  enigmatic  nature  of  human  behavior
often  leads  to  unexpected  and  amusing
correlations,  much  like  the  surprising
connection we delve into in  this  study. As
we  embark  on  a  journey  to  unravel  the
"Hanks Effect," we are reminded of a classic
dad joke: "Why couldn't the bicycle stand up
by  itself?  Because  it  was  two-tired!"

Similarly,  the  relationship  between  the
number of films featuring Tom Hanks and
the  Google  searches  for  "stop  hitting
yourself"  reveals  an  unexpected  interplay
that  piques  both  scientific  curiosity  and  a
sense of whimsy.

Much  like  a  well-timed  dad  joke,  the
juxtaposition  of  Tom  Hanks  films  and
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internet  searches  for self-infliction offers a
blend  of  surprise  and  amusement.  This
inquiry  not  only  contributes  to  the
burgeoning field of cultural phenomena and
digital  behavior analysis  but also infuses a
hint of levity into academic exploration. It is
akin  to  finding  unexpected  humor  in  a
serious situation, much like stumbling upon
a "punny"  play  on words:  "I  used  to  play
piano by ear, but now I use my hands."

The  study's  objective  is  to  elucidate  and
explore  the  statistical  association  between
the prolificacy of Tom Hanks on the silver
screen and the virtual query for self-inflicted
actions. By analyzing data from IMDB and
Google Trends over an 18-year period,  we
aim to uncover the underlying mechanisms
driving this captivating correlation. Just as a
clever dad joke can lighten the mood in a
room, this research endeavors to unveil the
enigmatic  rapport  between  a  renowned
actor's  filmography  and  the  inexplicable
surge in searches for a peculiar phrase.

As we embark on this scholarly pursuit, it is
crucial  to  approach  it  with  a  blend  of
rigorous  analysis  and  a  touch  of
lightheartedness. After all, as any dad would
tell  you,  "I'd  tell  you  a  joke  about
construction,  but  I'm  still  working  on  it."
With this spirit in mind, we delve into the
depths  of  this  peculiar  yet  captivating
relationship  between  Tom  Hanks  and  the
phrase  "stop  hitting  yourself,"  aiming  to
shed light on a phenomenon that combines
mystery and mirth.

Prior research

Several  empirical  studies  have  delved  into
the enigmatic  relationship between cultural
phenomena and unexpected internet  search
trends.  Smith  et  al.  (2015)  examined  the

correlation  between  celebrity  filmography
and  online  search  behavior,  laying  the
groundwork  for  investigations  into
seemingly unrelated yet intertwined societal
patterns.  Likewise,  Doe  and  Jones  (2018)
provided  a  comprehensive  analysis  of
Google  search  trends  for  idiosyncratic
phrases,  shedding  light  on  the  whimsical
nature of virtual inquiries.

Transitioning  from  these  somber  sources,
one cannot overlook the profound impact of
influential literature on societal behavior. In
"Freakonomics" by Levitt  and Dubner,  the
authors  explore  the  hidden  and  often
amusing  connections  between  seemingly
disparate  elements,  prompting  readers  to
ponder  unconventional  correlations.
Similarly, "The Tipping Point" by Malcolm
Gladwell  delves  into  the  curious  ways
cultural  phenomena  can  spread,  offering
insights into the whimsical nature of human
behavior.

Moving  further  afield,  one  might  consider
the  fictitious  realm  and  its  potential
influence  on  societal  curiosities.  J.K.
Rowling's  "Harry  Potter"  series,  renowned
for its magical escapades, prompts readers to
contemplate  the  interplay  between  fantasy
and  reality,  much  like  the  unexpected
correlation  under  scrutiny.  Additionally,  in
Douglas Adams' "The Hitchhiker's Guide to
the Galaxy," the absurdist exploration of the
universe's  idiosyncrasies  serves  as  a
whimsical  parallel  to  the  unconventional
link between Tom Hanks films and internet
searches.

In  the  age  of  the  internet,  popular  memes
often  capture  the  collective  imagination,
revealing  intriguing  patterns  in  virtual
interactions.  The  "Surprised  Pikachu"
meme,  known  for  its  portrayal  of
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unexpected  realizations,  mirrors  the
astonishment  felt  upon  uncovering  the
association  between  Tom Hanks  films  and
searches for self-infliction. Concurrently, the
"Distracted  Boyfriend"  meme,  with  its
portrayal of diverted attention, parallels the
diversion  from  traditional  academic
inquiries  into  the  captivating  yet  comedic
correlation at hand.

In the illustrious words of Charles Dickens,
"It was the best of times, it was the worst of
times,"  capturing  the  essence  of  the
multifaceted  exploration  ahead,  both
thought-provoking  and  delightfully
unexpected. As we embark on this scholarly
endeavor,  it  becomes  evident  that  the
enigmatic  union  of  Tom  Hanks  and  the
phrase  "stop  hitting  yourself"  presents  a
delightful  enigma,  brimming  with  both
intrigue and mirth.

Approach

The data collection process for this research
encompassed  a  comprehensive  exploration
of  filmography  and  online  search  trends.
Utilizing  the  extensive  database  of  the
Internet  Movie  Database  (IMDb),  we
meticulously compiled the number of films
featuring  actor  Tom  Hanks  released  each
year  from  2004  to  2022.  The  choice  of
including  data  up  to  2022  ensures  a
sufficiently expansive timeframe to capture
any longitudinal trends and developments in
Tom  Hanks'  cinematic  repertoire.
Additionally, the amalgamation of this data
provides  a  panoramic  view  of  the  actor's
prolificacy in the film industry.

Relevant  to  the  investigation  of  online
search  behavior,  Google  Trends  served  as
the primary source for acquiring quantitative
insights  into  the  frequency of  searches  for

the  phrase  "stop  hitting  yourself"  over  the
same  18-year  period.  The  choice  of  this
particular  phrase  stemmed  from  its
intriguing  association  with  repeated  self-
infliction,  presenting  a  unique  and
captivating subject for exploration. 

The  determination  of  the  frequency  of
searches proved to be a critical aspect of the
study, as it allowed for a robust and nuanced
examination  of  public  interest  in  the
aforementioned  phrase.  The  utilization  of
Google  Trends  not  only  facilitated  the
extraction of empirical data but also enabled
the  identification  of  potential  patterns  and
fluctuations in online search behavior over
time. This process offered a rich tapestry of
insights  into  the  virtual  quest  for  self-
infliction and its interplay with the cinematic
endeavors  of  Tom  Hanks.  It's  almost  like
Tom Hanks is "searching" for an answer in
the  digital  realm,  much  like  a  seasoned
detective in a mystery film.

To  establish  the  correlation  between  the
number  of  Tom  Hanks  films  and  Google
searches  for  "stop  hitting  yourself,"
statistical analysis played a pivotal role. The
correlation coefficient and its associated p-
value  were  computed  to  quantitatively
assess  the  strength  and significance  of  the
relationship  between  these  seemingly
disparate  variables.  The  correlation
coefficient,  denoted  by  the  symbol  "r,"
represents  the  direction  and  magnitude  of
the  linear  relationship,  while  the  p-value
indicates  the  probability  of  obtaining  a
correlation  as  strong  as  the  one  observed,
assuming that there is no actual relationship
between  the  variables.  The  utilization  of
these  statistical  metrics  enabled  a  rigorous
evaluation  of  the  connection  between  the
cinematic  presence  of  Tom Hanks and the
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public's  propensity  to  seek  out  a  rather
peculiar self-admonishing phrase.

In  essence,  the  confluence  of  data  from
IMDb  and  Google  Trends,  coupled  with
statistical  analyses,  formed  the
methodological  backbone  of  this
investigation, allowing for a comprehensive
and  methodical  exploration  of  the  "Hanks
Effect."  It  appears  that  this  research
methodology is  as  intricate  and layered as
the  plot  of  a  classic  noir  film,  with
unexpected  twists  and  turns  at  every
juncture.

Results

The  analysis  of  the  data  revealed  a
statistically  significant  correlation  between
the  number  of  films  featuring  Tom Hanks
and the volume of Google searches for the
phrase "stop hitting yourself" over the years
2004 to 2022. The correlation coefficient of
0.6862995  indicated  a  strong  positive
relationship  between  these  seemingly
disparate variables. One might say that this
correlation  is  "Hanks-tastic"  in  its
magnitude.

The  coefficient  of  determination,  often
referred to as r-squared, was calculated to be
0.4710069.  This  value  suggests  that
approximately  47.1%  of  the  variance  in
Google searches for "stop hitting yourself"
can  be  explained  by  the  number  of  Tom
Hanks  films  released.  To  put  it  simply,
nearly  half  of  the  fluctuations  in  these
internet  searches  can  be  attributed  to  the
cinematic endeavors of the esteemed actor;
one  could almost  say that  Tom Hanks has
"coined" a substantial portion of the interest
in this peculiar phrase.

Moreover,  the  p-value  of  less  than  0.01
further  bolstered  the  argument  for  the
statistical  significance  of  the  observed
association.  In  scientific  terms,  this  means
that  the  likelihood  of  observing  such  a
strong  correlation  by  random  chance  is
exceedingly low. In the realm of dad jokes,
this  result  is  as  improbable  as  finding  a
"spear" in the "pharmacy" - a "paradox"ical
situation indeed.

Figure 1. Scatterplot of the variables by year

As  depicted  in  Figure  1,  the  scatterplot
unmistakably  illustrates  the  positive  linear
relationship  between  the  number  of  Tom
Hanks films and Google searches for "stop
hitting  yourself."  The  upward  trend  in  the
data  points  presents  a  compelling  visual
representation of the correlation observed in
this  study.  One  might  even  say  that  this
graph  is  a  clear  depiction  of  "Hanks  and
trends" culminating in a striking association.

In  summary,  our  investigation  of  the  link
between  Tom  Hanks  films  and  Google
searches  for  "stop  hitting  yourself"  has
unearthed  an  intriguing  and  robust
correlation that cannot be dismissed as mere
coincidence. As we continue to ponder the
underlying reasons for this association, it is
evident  that  the  Hanks  Effect  extends
beyond the realm of cinema and enters the
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domain  of  internet  search  behavior  in  a
manner that both confounds and amuses.

Discussion of findings

The  findings  of  our  study  revealed  a
substantial  and  statistically  significant
correlation  between  the  number  of  films
featuring  Tom  Hanks  and  the  volume  of
Google searches for the phrase "stop hitting
yourself."  This  is  consistent  with  prior
research by Smith et al. (2015) and Doe and
Jones (2018), who laid the groundwork for
investigating  seemingly  unrelated  yet
intertwined societal patterns. It appears that
the  quizzical  connection  between  cultural
phenomena  and  unusual  internet  search
trends is  not a  mere flight  of fancy,  but a
tangible  phenomenon  deserving  of  serious
consideration. In the immortal words of Tom
Hanks  himself,  "Life  was  like  a  box  of
chocolates,"  and  indeed,  the  association
uncovered by our study presents a surprising
array of flavors.

The robust correlation coefficient  observed
in  our  study,  akin  to  a  sturdy  bridge
connecting  two  seemingly  distant  shores,
supports  the  notion  that  as  the  number  of
Tom Hanks films released increases, there is
a  corresponding  surge  in  Google  searches
for the phrase "stop hitting yourself."  This
finding  echoes  the  exploration  of
unexpected  correlations  in  "Freakonomics"
by  Levitt  and  Dubner,  reinforcing  the
whimsical  yet  meaningful  interconnections
between seemingly disparate elements. One
might  say  that  this  correlation  is  not  just
"Hanks-worthy,"  but  "humerus"  in  its
implications.

The coefficient of determination, indicating
that approximately 47.1% of the variance in
Google searches for "stop hitting yourself"

can  be  explained  by  the  number  of  Tom
Hanks films released, aligns with the notion
of  an  underlying  connection  that  defies
conventional  wisdom.  As  we  consider  the
implications of this unexpected association,
it becomes apparent that the appeal of Tom
Hanks  transcends  the  silver  screen  and
extends into the virtual  realm in a manner
that  is  both  "Hanks-orable"  and  thought-
provoking.

Our  study's  statistically  significant  results,
underscored by a p-value of less than 0.01,
lend further credence to the notion that the
correlation  between  Tom Hanks  films  and
searches  for  self-infliction  is  not  a  mere
coincidence.  This  aligns  with  the  ethos  of
"The Tipping Point" by Malcolm Gladwell,
as  it  highlights  the curious  ways in  which
cultural  phenomena  can  spread,  offering
insights into the unexpected nature of human
behavior. One might even go so far as to say
that the peculiar correlation under scrutiny is
not  just  a  "Gump"tion  of  the  imagination,
but  a  tangible  reflection  of  societal
curiosities.

In  light  of  these  compelling  findings,  the
scatterplot  depicting  the  positive  linear
relationship  between  the  number  of  Tom
Hanks films and Google searches for "stop
hitting yourself" serves as a visual testament
to  the  robustness  of  the  observed
association.  This  graphic  representation,
akin to a cinematic masterpiece, underscores
the intriguing nature of the Hanks Effect and
its  impact  on  internet  search  behavior.  It
seems that this graph is not just a portrayal
of data points,  but  a "Forrest" of evidence
pointing  toward  an  unconventional  yet
captivating relationship.

In conclusion, our study's demonstration of a
substantial  correlation  between  the

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



cinematic endeavors of Tom Hanks and the
virtual  queries  for  self-infliction  offers  a
compelling  glimpse  into  the  enigmatic
synergy  between  cultural  phenomena  and
internet search behavior. As we continue to
ponder  the  underlying  reasons  for  this
association,  it  is  evident  that  the  Hanks
Effect extends beyond the realm of cinema
and enters the domain of virtual inquiries in
a manner that both confounds and amuses.
One  might  say  that  this  unexpected
connection is not merely a "Catch Me If You
Can" curiosity, but a valuable contribution to
the  broader  understanding  of  societal
whimsy.

Conclusion

In  conclusion,  our  study  has  successfully
elucidated  the  compelling  correlation
between the number of films featuring Tom
Hanks and Google searches  for the phrase
"stop hitting yourself." This curious linkage,
akin to a whimsical dad joke, adds a touch
of  amusement  to  the  realm  of  statistical
analysis.  With  a  correlation  coefficient  of
0.6862995 and a p-value of less than 0.01,
our  findings  emphasize  the  substantial
influence of Tom Hanks on the propensity
for internet users to seek out self-infliction-
related content.

Our  results  not  only  underscore  the
statistical significance of the "Hanks Effect"
but  also  offer  a  lighthearted  lens  through
which to view this peculiar association. As
the  beloved  actor  continues  to  charm
audiences  with  his  cinematic  endeavors,  it
seems that his impact transcends the silver
screen and delves into the realm of internet
searches  in  a  manner  that  combines  both
fascination and amusement. One might even
say that this correlation is a prime example

of "Hanks-ception" - a phenomenon within a
phenomenon!

Furthermore,  the  coefficient  of
determination,  or  r-squared  value,  of
0.4710069  highlights  the  substantial
proportion  of  variance  in  Google  searches
for  "stop  hitting  yourself"  that  can  be
explained by the proliferation of Tom Hanks
films. This suggests that nearly half of the
interest  in  this  peculiar  phrase  can  be
attributed to the cinematic contributions  of
the  esteemed  actor.  It  appears  that  Tom
Hanks  has  truly  "acted  out"  a  significant
influence on this internet search trend!

As we reflect upon the implications of our
findings, it becomes evident that the Hanks
Effect presents a captivating conundrum that
infuses a sense of buoyancy into the realm
of empirical inquiry. With a substantial body
of  evidence  supporting  the  fascinating
relationship between Tom Hanks films and
the  virtual  quest  for  self-infliction-related
content,  it  is  clear that our study has shed
light on a correlation that is both perplexing
and delightful in equal measure. 

In light of these compelling results, it seems
that no further investigation is warranted in
this  area.  The  "Hanks  Effect"  stands  as  a
testament to the intriguing interplay between
cultural  phenomena  and  digital  behavior,
prompting both humor and contemplation in
its wake. As such, we can confidently assert
that the link between Tom Hanks films and
the  search  for  "stop  hitting  yourself"  is  a
research  topic  as  "Hanks-plorable"  as  it  is
captivating, and it is unlikely to benefit from
further analysis.
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