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Abstract

This paper delves into the perplexing connection between Google searches for 'where do birds go when it
rains' and the highest sale price for a single-family home in Connecticut. Utilizing data from Google 
Trends and the Connecticut Office of Policy and Management (CT OPM), we conducted an in-depth 
analysis covering the period from 2006 to 2021. Surprisingly, our research revealed a strikingly high 
correlation coefficient of 0.8969197 and statistically significant p-value of less than 0.01. The implications 
of these findings are as perplexing as they are amusing, raising questions about the avian real estate 
market and the housing preferences of our feathered friends. This study sheds light on a peculiar 
correlation that, while unexpected, demands further investigation and offers a lighthearted twist to the 
realm of housing and search engine query research.
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1. Introduction

The  relationship  between  online  search
behavior  and  real  estate  trends  has  long
been a subject of interest, providing fodder

for countless studies seeking to unravel the
enigmatic  connections  between  seemingly
disparate  variables.  In  this  study,  we
venture  into  the  quirky  realm  of  Google
searches  and  residential  property  values,
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focusing  specifically  on  the  captivating
inquiry,  "where do birds go when it  rains."
Few  topics  capture  the  imagination  with
such whimsical charm and raise eyebrows
for  their  potential  impact  on  the  housing
market. Our analysis seeks to shed light on
the  unexpected  yet  undeniable  correlation
between  this  avian-themed  search  query
and the highest sale price for a single-family
home in Connecticut.

As the adage goes, "birds of a feather flock
together," prompting us to ponder if certain
fowl-leaning  curiosities  might  also  flock
together with housing market dynamics. The
allure of  this peculiar  correlation lies in its
ability  to  captivate  both  seasoned
researchers  and  casual  observers  alike,
evoking a sense of wonder and amusement
as  we  navigate  the  twists  and  turns  of
statistical analysis. While one might typically
expect  a  study  of  real  estate  prices  to
gravitate towards more conventional factors
such  as  location,  square  footage,  or
economic  indicators,  we  embrace  the
opportunity to spread our wings and delve
into the avian mysteries that flutter  amidst
the data.

The  impetus  for  this  investigation  arose
from an innocuous observation of seemingly
incongruent  search  behavior  and  its
potential  influence  on  residential  property
values.  After  all,  who  could  resist  the
temptation  to  explore  the  parameters  of
avian  curiosity  and  its  correlation  to  the
nesting grounds of human habitation? The
majesty  of  scientific  inquiry  often  lies  in
unearthing  unexpected  patterns,  and  our
endeavor seeks to soar beyond the confines
of  traditional  research  to  embrace  the
delightful unpredictability that emerges from
the interplay of human and avian interests.

Thus,  we  embark  on  a  journey  that
straddles the realms of inexplicable intrigue
and  empirical  rigor,  invoking  the  spirit  of
scientific inquiry with a dash of whimsy. Our
aim  is  not  only  to  unravel  the  statistical
nuances  of  this  beguiling  correlation  but

also to revel  in  the light-hearted absurdity
that  emerges  when  science  ventures  into
the realm of  avian real estate musings. In
doing so, we hope to offer a refreshing and
entertaining perspective on the intersection
of  unfathomable  queries  and  the  tangible
realities of property values—a journey that
promises  to  be  as  enlightening  as  it  is
unexpectedly amusing.

2. Literature Review

Prior  research on the intersection of avian
curiosity and real estate values provides a
valuable backdrop for our exploration of the
correlation  between  Google  searches  for
"where do birds go when it  rains" and the
highest sale price for a single-family home
in Connecticut. 

Smith  and  Doe  (2015)  conducted  a
comprehensive  analysis  of  online  search
behavior  and  its  relationship  to  housing
market  trends,  emphasizing  the  role  of
unconventional search queries in predicting
property  values.  Their  work  laid  the
foundation  for  investigating  the  potential
influence  of  avian-themed  searches  on
residential  real  estate  dynamics.  Similarly,
Jones (2018) explored the quirkier  side of
search  engine  queries,  delving  into  the
whimsical appeal of avian-related curiosities
and  their  impact  on  consumer  behavior.
These studies offered valuable insights into
the  unexplored  potential  of  avian-centric
inquiries  as  predictors  of  housing  market
trends.

Expanding beyond the realm of  traditional
academic  research,  popular  non-fiction
works such as "The Birdwatcher's Guide to
Real  Estate"  and  "Feathering  the  Nest:
Avian  Influences  on  Property  Values"
provide  engaging  narratives  that  blur  the
boundaries  between avian fascination  and
housing  market  quirkiness.  These
publications offer anecdotal evidence of the
captivating allure of avian queries and their
alleged  connection  to  residential  property
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values, providing an accessible entry point
for casual readers into the world of avian-
themed real estate musings.

Venturing  into  the  realm of  fiction,  literary
works  such  as  "Birdsong  &  Bargains:  A
Novel of Housing and High Fowls" and "War
and  Aves:  Avian  Intrigue  in  the  Hartford
Housing Market"  weave whimsical tales of
avian escapades intersecting with the trials
and tribulations of real estate transactions.
While these works may not offer  empirical
evidence, they serve as a testament to the
enduring  fascination  with  avian-themed
narratives  and  their  potential  influence  on
the imaginative  construction  of  real  estate
phenomena.

In a departure from conventional  research
sources,  the authors also gleaned insights
from  unconventional  sources,  including
discarded  grocery  lists  and  remarkably
insightful  conversations  overheard  at  the
local  coffee  shop.  Additionally,  a  cursory
examination  of  CVS  receipts  revealed
cryptic references to avian ponderings that
piqued  the  interest  of  the  research  team,
providing  an  unexpected  avenue  for
uncovering the idiosyncratic intersections of
avian  curiosity  and  residential  property
values. 

The diverse array of sources consulted for
this  literature  review  reflects  the  authors'
commitment  to  examining  the  correlation
between  Google  searches  for  "where  do
birds go when it rains" and the highest sale
price  for  a  single-family  home  in
Connecticut  from  a  broad  and
multidisciplinary perspective.

3. Our approach & methods

I. Data Collection

   To begin our foray into this lighthearted
yet  intriguing  investigation,  we  set  out  to
gather  data  from  the  labyrinth  of  the
internet,  combing  through  various  online
sources like diligent  digital  detectives.  Our

primary  sources  of  information  included
Google Trends, the virtual oracle of search
query patterns, and the Connecticut Office
of  Policy  and  Management  (CT  OPM),  a
reservoir of residential property sales data.
The period under scrutiny spanned from the
epoch  of  2006  to  the  present  day,  2021,
allowing us to capture the ebb and flow of
avian curiosity and housing valuations over
more than a decade.

II. Correlation Analysis

   Armed with our trove of data, we engaged
in a meticulous dance of statistical analysis,
seeking to discern patterns that  lay veiled
beneath the seemingly divergent domains of
bird-related queries and real estate prices.
Employing  the  venerable  Pearson
correlation  coefficient,  we  calculated  the
degree of  association  between the search
interest for 'where do birds go when it rains'
and the highest sale price for a single-family
home  in  the  picturesque  enclave  of
Connecticut.  Our  computations  also
furnished  us  with  the  precious  nugget  of
statistical  significance,  annotated  with  the
elusive  p-value  that  guided  our
interpretation of the findings.

III. Control Variables

   As any conscientious researcher knows,
the  path  to  scientific  enlightenment  is
fraught  with  confounding  factors  that
threaten  to  obscure  the  clarity  of  our
conclusions.  To  mitigate  such  risks,  we
dutifully incorporated control variables such
as  seasonality,  regional  economic  trends,
and  the  occasional  unexpected  surge  in
ornithological  fascinations  that  might
perplex the uninitiated bystander.

IV. Ethological Considerations

   A whimsical tangent, you might say, but an
essential facet of our methodology no less.
As  we  gallivanted  through  the  realms  of
Google  searches  and  property  valuations,
we  beckoned  the  spirit  of  ethology  to
contemplate the potential influence of avian
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behavioral dynamics on human real estate
choices.  Alas,  the  lives  of  birds  and  the
transactions of humans intersect in curious
ways, and we endeavored to embrace this
fanciful intersection with the gravity it merits.

V. Robustness Checks

   In  our  pursuit  of  scholarly  integrity,  we
subjected  our  findings  to  the  rigors  of
robustness checks,  bolstering  the strength
of our conclusions against the onslaught of
skeptical  inquiry.  Sensitivity  analyses  and
alternative  specifications  stood  guard,
avowing the resilience of our correlation in
the  face  of  potential  methodological
quibbles and statistical xenoglossophobia.

VI. Hypothesis Generation

   Like  avian  nest  builders  gathering  an
assortment of twigs and snippets to fashion
their  abodes,  we  spun  forth  a  tapestry  of
hypotheses to give direction to our colorful
academic  odyssey.  The  quests  of  the
curious web surfer must surely echo within
the  halls  of  residential  transactions,  we
mused, propelling us to fashion conjectures
that  would  echo  amidst  the  annals  of
academia.

VII. Multiverse Analysis

4. Results

The  statistical  analysis  of  the  relationship
between  Google  searches  for  'where  do
birds go when it rains' and the highest sale
price  for  a  single-family  home  in
Connecticut  yielded  intriguing  results.  The
correlation  coefficient  between  these
seemingly unrelated variables was found to
be a surprisingly high 0.8969197, indicating
a  strong  positive  relationship.  This
coefficient  suggests  that  there  is  a
substantial  association  between  the  two
variables,  a  connection  as  unexpected  as
encountering a penguin in the Sahara.

Further  bolstering  the  robustness  of  this
relationship, the coefficient of determination
(r-squared)  stood  at  0.8044649,  indicating
that approximately 80.45% of  the variation
in the highest sale price for a single-family
home in Connecticut  can be explained by
the fluctuations in Google searches for the
peculiar  avian-related  inquiry.  This  finding
serves  as  a  testament  to  the  compelling
nature of avifauna-related queries and their
potential  impact  on  the  real  estate
landscape,  a  revelation  as  startling  as
discovering an ostrich hiding in a thimble.

The  p-value,  denoting  the  probability  of
observing  such  a  strong  relationship  by
mere  chance,  was  found  to  be  less  than
0.01.  This  statistical  significance
underscores the veracity of the correlation,
as it  provides compelling evidence against
the  null  hypothesis  that  there  is  no
association  between  the  search  behavior
and the highest sale price for a single-family
home  in  Connecticut.  The  implications  of
this level of significance are as bewildering
as  witnessing  a  flamingo  perform  a
synchronized  swimming  routine  with  a
humpback whale.

Figure 1. Scatterplot of the variables by year

The  findings  are  succinctly  captured  in
Figure  1,  which  presents  a  scatterplot
illustrating  the  stark  correlation  between
Google  searches  for  'where  do  birds  go
when it rains' and the highest sale price for
a  single-family  home  in  Connecticut.  The
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scatterplot  visually  encapsulates  the
compelling  relationship  between  the
variables, serving as a graphical testament
to  the  unexpected  yet  undeniable
connection unveiled by our investigation. 

These  results,  while  initially  perplexing,
raise  captivating  questions  about  the
intricate dance between avian curiosity and
residential property values, highlighting the
whimsical  intersection  of  seemingly
disparate  realms.  The  outcomes  of  this
analysis provoke both mirth and intrigue as
we  embark  on  a  journey  through  the
unexpected correlations that abound in the
rich tapestry of research.

5. Discussion

The  results  of  our  investigation  into  the
correlation  between  Google  searches  for
'where do birds  go when it  rains'  and the
highest sale price for a single-family home
in Connecticut have unearthed a particularly
intriguing  relationship,  one  that  is  as
unexpected  as  a  blue-footed  booby  at  a
black-tie  gala.  Our  findings  not  only  align
with  prior  research  on  unorthodox  search
queries and housing market trends, but they
also  provide  a  whimsical  twist  to  the
intersection  of  avian  curiosity  and  real
estate dynamics.

The literature review paved the way for our
exploration  by  delving  into  the  whimsical
side of search engine queries, emphasizing
the  potential  influence  of  avian-themed
searches  on  property  values.  It  is
remarkable  how  seemingly  lighthearted
publications  such  as  "The  Birdwatcher's
Guide to Real Estate" continue to shed light
on  unconventional  avenues  of  research,
much  like  a  flashlight  illuminating  a
capybara at  a rave.  While  unconventional,
the literature review serves as a testament
to  the  enduring  fascination  with  avian-
themed  narratives  and  their  potential
influence on the imaginative construction of
real estate phenomena.

The  statistical  analysis  revealed  a  striking
correlation  coefficient  of  0.8969197,
supporting the notion that Google searches
for 'where do birds go when it rains' exhibit
a  robust  association  with  the highest  sale
price  for  a  single-family  home  in
Connecticut.  This  correlation,  as
unexpected  as  a  toucan  delivering  a
weather forecast, aligns with prior research
on  the predictive  power  of  unconventional
search  queries  in  forecasting  property
values.  The  coefficient  of  determination
further accentuates the substantial influence
of  avifauna-related  queries  on  the
fluctuations in residential property values, a
revelation  as  astonishing  as  uncovering  a
pigeon with a predilection for sudoku.

The  statistical  significance  of  our  findings,
denoted  by  a  p-value  of  less  than  0.01,
serves as a testament to the veracity of the
correlation,  akin  to  witnessing  a  sparrow
negotiate  a  high-stakes  real  estate
transaction.  Such  an  improbable  level  of
significance  not  only  challenges
conventional  hypotheses  but  also
underscores  the  amusing  yet  compelling
nature  of  avian-themed search queries  as
predictors of housing market trends.

In  essence,  our  investigation  offers  a
lighthearted  yet  thought-provoking  glimpse
into  the  unpredictable  world  of  avian
curiosity  and  its  interplay  with  residential
property values. The unexpected correlation
between  Google  searches  for  'where  do
birds go when it rains' and the highest sale
price for single-family homes in Connecticut
challenges traditional paradigms, weaving a
narrative  as  delightfully  confounding  as  a
flamingo contending in a limbo competition.
As  we  consider  the  implications  of  this
improbable correlation, we are reminded of
the  whimsicality  that  permeates  even  the
most  unconventional  intersections  of
research.

6. Conclusion

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



In  conclusion,  our  exploration  into  the
correlation  between  Google  searches  for
'where do birds  go when it  rains'  and the
highest sale price for a single-family home
in  Connecticut  has  unearthed  a
phenomenon as peculiar as finding a toucan
on a snowy mountaintop. The strikingly high
correlation  coefficient  and  statistically
significant  p-value  point  to  a  relationship
that is as unexpected as stumbling upon a
flamingo  in  a  forest  of  pine  trees.  These
findings  challenge  conventional  notions  of
real  estate  dynamics,  beckoning  us  to
ponder  the  whimsical  influence  of  avian
inquiries on the housing market.

While this study might be met with a raised
eyebrow  or  two,  its  findings  stand  as  a
testament  to  the  delightful  unpredictability
that  characterizes  the  interplay  between
human  curiosity  and  real  estate  values.
However, it  is  essential  to approach these
results  with  a  pinch  of  statistical  salt,
recognizing that correlation does not equate
to  causation,  no  matter  how  chirpily
tempting that conclusion may be.

Our  journey  has  been  one  of  statistical
rumination  amidst  the  aviary  of  unlikely
associations, offering an amusing diversion
from  the  rigorous  pursuit  of  conventional
real estate research. Nevertheless, it is the
earnest recommendation of this researcher
that  no  further  pursuit  of  this  peculiar
correlation  is  warranted.  Let  us  allow  the
birds  to  keep  their  mysteries  and  the
housing  market  to  its  more  terrestrial
concerns,  finding  comfort  in  the  quirky
charm  of  this  unexpected  intersection
without  delving  further  into  the  avian  real
estate rabbit hole.

   Acknowledging the capricious nature of 
statistical inference, we ventured into the 
realm of the multiverse, where parallel 

universes of analytical paths awaited our 
scrutiny. We explored divergent models, 
alternative data specifications, and diverse 
theoretical frameworks, ensuring that our 
conclusions stood firm against the 
vicissitudes of analytic ambiguity.

In culmination, this quirky confluence of 
data collection, statistical wrangling, and 
ethological musings coalesced to form the 
tapestry of our methodology—a spirited 
romp through the realms of avian curiosity 
and real estate valuations, infusing scholarly
pursuits with a dose of whimsical wonder.
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